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The  Exhibitors  In  The  Big  Show 


I  IN  CAN. 

A  tOM  MNIV 

KOK  lOODS 


Quality 

must  be  sold 


TWICE 


CL'RRENT  Association  advertising  is  selling  women  on  canned 
foods  quality.  These  women  will  stay  sold  only  so  long  as  the 
canned foods  they  get  in  the  store  live  up  to  the  promise  of  the  advertising. 

Quality  must  be  sold  twice.  First,  the  idea  of  quality  must  be  sold 
to  the  consumer.  Second,  the  wisdom  of  handling  and  pushing 
only  quality  merchandise  must  be  sold  to  the  trade. 

You  have  canned  foods  to  sell  of  the  finest  quality.  You  cannot 
afford  to  be  influenced  to  sell  or  pack  any  other  kind.  Nor  can  the 
distributor  afford  to  be  interested  only  in  price,  and  allow  his  label 
or  his  good  name  to  be  weakened  by  handling  the  kind  of  canned 
foods  that  will  not  repeat. 

It  is  up  to  you  to  impress  on  your  trade  the  wisdom  of  buying  and 
selling  quality.  Women  are  expecting  quality.  Everyone,  from 
canner  to  retailer,  will  profit  if  she  gets  it — lose  if  she  is  disappointed. 


NATIONAL  CANNERS  ASSOCIATION,  WASHINGTON,  D.  C. 


Above — A  fullpapein  J anuary  9  Saturday  Evening 
Post;  February  McCall's  and  Good  Housekeeping. 


Below — A  full  pagein  January  Saturday  Evening 
Post;  February  Ladies’  Home  Journal  and  H  oman’s 
Home  Companion, 
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FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB 


Modern  merchandising  puts  a  big  responsibility 
on  your  labels.  They  must  identify  your 
product  distinctively;  they  must  have  consumer 
appeal/  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  labeling  machines. 

"U  S"  produces  labels  that  meet  ALL  these  re¬ 
quirements.  "U  S"  is  a  nation-wide  service,  with 
sales  offices  in  sixteen  cities,  and  production 
plants  convenient  to  you.  It’s  good  judgment  to 
confer  with  S''  on  your  label  requiremeets. 

Write  "U  S"  Today. 


TRADE  MARK  SERVICE... Before  adopting  new  brand  names, 
make  sure  they  are  not  already  in  use.  Failure  to  do  so  may 
'esult  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 
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DON^T  MISS  THESE! 

Amorican  Oan  Thaatro 
Papty 

Anchor  Oap  Dinner 
Old  Guard  Dinner 
Brokers’  Dinner 
Dinner  Dance 


The  Yanks  Are  Coming!  So  are 
the  oolonels  and  the  cowboys— -the 
mountaineers  and  plainsmen! 
Canners  from  coast  to  coast  are 
registering  for  the  Big  Show— 'Which 
means  the  Canners’  Convention, 
the  largest  convention  of  packers  of 
food  products  and  allied  industries 
in  the  world. 

This  is  one  convention  you  cannot 
afford  to  miss.  Canners,  Packers, 
Brokers  and  Merchants  will  be 
there,  and  in  the  Machinery  Halls, 
the  finest  exhibit  of  up-to-the- 
minute  machinery  and  supplies  ever 
shown. 

Come  In  January  to  the 
Stevens  Hotel,  the  cross^ 
roads  of  an  Industry 


CAN  N I NC  MACH  I N  ERY&  SUPPLiES  ASSN. 

CONVENTION 

JANUARY  25.-29,  1932. 
STEVENS  -HOTEL 
I  C  A  O  O,  I  LL. 


REDUCED  FARES 
TO  CHICAGO 
Reduced  rates  on  all 
railroads  under  the 
Certificate  Plan.  Ap¬ 
ply  to  your  Association 
for  certificates,  or 
write  Secretary  S.  G. 
Gorsline,  549  W. 
Randolph  St.,  Chicago 
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See  these  three  new  machines  ▲  ▲  ▲ 

▲  ▲  ▲  they  are  revolutionary!! 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 

Booth  No.  9  C^ERLIM  Booth  No.  9 

Chicago  Convention  Chicago  Convention 

J9  Skigie  tMtwJ!  Complete  Canning  Plrnif 


VERTICAL  HYDRAULIC 
CONVEYOR 

•  Simple,  Positive,  Automatic  in 
operation. 

•  For  elevating  and  conveying 
Peas,  Beans,  Whole  Grain  Corn, etc. 

•  Built  in  four  sizes,  to  accommo¬ 
date  any  desired  height.  Belt  or 
motor  driven. 


NEW  TOMATO  PEELER 

•  Simple.  Positively  does  peel 
Tomatoes  better  than  by  hand. 

•  Just  what  Tomato  Conners  have 
wanted! 


NEW  BRINER-SYRUPER 

•  Pure  Nickle.  Sanitary.  Adjustable 
for  any  size  can,  and  any  amount 
of  Brine  or  Syrup. 

•  For  all  Fruits  and  Vegetables. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


Bliss  Automatic  Can  Making  Machinery  is  the  product  of 
over  half  a  century  of  experience,  accumulated  knowl- 
300  edge  and  continuous  improvement. 

A  It  is  built  for  permanence  and  combines  the  essential 

MINUTE  qualities  of  correct  design,  substantial  construction,  abso- 
LINE  lute  dependability  and  highest  possible  speed. 

It  is  backed  up  by  the  sincere  personal  pride  of  the 
manufacturer  in  the  lasting  satisfaction  it  gives  in  service. 


300 

A 

MINUTE 

LINE 


RLISS^MACHlNEgf 

E.  W.  BLISS  CO.  BROOKLYN,  N.  Y. 

Sales  OfFices: 

DETROIT  CLEVELAND  CHICAGO  DAYTON  PHILADELPHIA 

ROCHESTER  BOSTON  NEW  HAVEN 
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The  Morral  Corn  Cutting  Machine 

For  Either  Cream  Style  or  Whole  Grain  Corn 

"■  '  The  illustration  shows  the 

morral  corn  cutter 

_ arranged  for  cutting  Cream 

•Sty/e  Corn. 

WHOLE  GRAIN  CORN.  We 
are  our  cutter 

merits  for  cutting  whole  grain  corn 
f.m  and  it  will  cut  the  small  ears  and 

@  if.  a  nubbins  as  well  as  the  large  ears 

P|— M=g==- - -  I  and  has  greater  capacity  than  any 

JH  other  whole  grain  cutter.  If  you  are 

^  interested  in  cutting  whole  grain 

^ ;a%-;.-^,======«  corn  it  will  pay  you  to  write  for 

samples  of  corn  cut  by  our  cutter 
■  together  with  further  information. 

1. - (  GOLDEN  BANTAM  CORN. 

Golden  Bantam  corn  is  the  hardest 
Patanted  com  to  cut  as  the  ears  are  very 

small,  but  our  patented  feed  will  feed  the  smallest  bantam  ears  as  well  as  the  largest  ears.  We  furnish 
special  knives  for  cutting  Bantam  corn  so  that  when  the  cutter  is  equipped  with  small  curved  knives  the 
cutter  will  cut  the  small  Bantam  ears  as  well  as  larger  ears  of  corn. 

POSITIVE  FEED.  The  Morral  Corn  Cutter  has  a  new  patented  feed  which  has  proved  to  be  the  most 
positive  feed  of  any  in  use.  Therefore,  it  has  the  greatest  capacity  of  any  cutter  in  use. 


PORTLAND  PACKING  CO. 

PORTLAND,  ME. 

October  16,  1930. 

Morral  Rros.  Co., 

Morral,  Ohio. 

Gentlemen :  , 

On  the  four  Morral  cutters  which  we  bought  from  you  this 
year  and  installed  at  our  plant  at  Fairfield — we  will  say  that 
they  are  the  best  cutters  for  cream  style  Golden  Dantam  corn 
that  we  have  ever  used ;  they  do  not  plug  at  all ;  give  a  good 
clean  cut  and  the  depth  of  kernel  can  be  varied  to  whatever 
depth  one  wishes.  We  want  you  to  know  that  this  is  a  most 
satisfactory  machine. 

Yours  truly, 

WDM.  PORTLAND  PACKING  CO. 


December  30,  1929. 

Morral  Bros., 

Morral,  Ohio. 

Gentlemen : 

We  have  used  the  Morral  Whole  Grain  Corn  Cutter,  and  we 
secured  good  results.  We  do  not  see  what  more  one  could  ex¬ 
pect  of  a  Whole  Grain  Corn  Cutter. 

The  Morral  machine  has  unusual  capacity,  and  operation  cost 
and  upkeep  is  very  nominal.  It  is  a  pleasure  to  commend  your 
Whole  Grain  Corn  Cutter,  and  at  any  time  we  shall  be  glad  to 
give  you  our  strongest  testimonial. 

Yours  truly, 

WARRENSBURG  CANNING  COMPANY. 
LAS  :MC  By  L.  A.  Sears,  President. 


We  will  have  our  line  of  machines  on  exhibition  at  Booth  No  13  at  the  National 
Canners  Convention  at  Chicago,  January  25th  to  29th  and  we  will  be  pleased 
to  see  you  at  that  time. 


MannfactTirers 
Com  Husking'  Xacblnes 
Com  Cnttii^  Machines 
For  Maine  Style  Com 
Whole  Oraln  Com  Cutters 
labeling  Machines 
And  other  Machinery 


Morral  Brothers 

Morral,  Ohio 


BBOWH  BOOOS  FOUHDBT  * 
MACHIHB  CO.,  Btd. 

Hamilton,  Ont.,  Canada 
Sole  Agents  for  Canada 
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Surprise 

/ 

(Vine  -  24  inch,  slim,  dark. 

Pod  -  2i  inch,  light,  blunt. 

Seed  -  Medium  light  green,  wrinkled. 
Season  -  58  days  to  packing  stage. 

Origin  -  From  Gregory’s  original  strain. 

\  ' 

BLOOD  TELLS. 


ROGERS  SURPRISE  is  the  result  of  a  policy  of  pure  line  breeding  by  indivi¬ 
dual  plant  selection  extending  over  many  years. 

Equally  as  early  and  productive  as  the  well-known  Alaska,  and  far  superior  in 
quality,  it  is  outstanding  as  the  finest  Extra  Early  known. 

ROGERS  BROS.  SEED  COMPANY 

Breeders  &  Growers 

18  7  6  for  19  3  2 

Quality  Packers 

CHICAGO  ILLINOIS 
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Carry  , 

ON  / 


CANNED  Foods  for  Christmas  went  “Over  the 
Top”  because  everybody  took  hold  of  the  idea 
and  we  quickly  had  an  enthusiastic  and  hard  work¬ 
ing  organization  ...  in  which  the  majority  of 
Canners — Brokers — Wholesalers  and  Retailers  did 
their  part  of  the  job  well. 

We  proved  to  ourselves  what  organized  effort 
could  do. 

A  good  job  has  been  done,  but  this  is  no  time  to 
settle  back  with  satisfaction  and  believe  the  fine 
advertising  that  is  appearing  will  carry  on  for  us, 
without  our  co-operation. 

It’s  up  to  every  one  of  us  to  keep  the  splendid  or¬ 
ganization  going  at  top  speed  .  .  .  this  is  no  time  for 
laggards  .  .  .  each  one  must  continue  to  do  his  part! 

Retailers  everywhere  have  watched  the  Christ¬ 
mas  Campaign  earn  greater  Canned  Food  profits 
for  them.  We  must  capitalize  on  our  opportunity 
and  increase  our  efforts  to  encourage  them  to  build 
even  greater  sales  of  Canned  Foods. 


A  sustained  drive  right  now  to  get  Retailers  to 
devote  more  of  their  selling  efforts  to  Canned  Foods 
will  yield  even  greater  returns  than  did  the  Christ¬ 
mas  idea. 

It’s  time  something  was  done  to  divert  the  selling 
attention  of  the  Retailers  from  perishables,  and 
direct  it  toward  non-perishable  Canned  Foods. 

Plan  right  now  to  have  your  men  see  every  Re¬ 
tailer  in  your  territory  and  sell  them  on  the  idea  of 
dividing  their  attention  between  perishables  and 
Canned  Foods.  Carry  sets  of  the  new  newspaper 
matrices  and  see  that  every  Retailer  uses  one  or 
more  in  his  newspaper  advertising  each  week.  We’ll 
gladly  furnish  them  absolutely  free — all  you  can 
use  to  good  advantage.  The  main  thing  is  to  be  sure 
they  are  used. 

Start  the  New  Year  off  with  a  renewed  determi¬ 
nation  to  make  the  National  Canned  Foods  Ad¬ 
vertising  Campaign  earn  greater  dividends  for  you. 

Carry  on ! 
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EDITORIALS 


Suspicious — As  the  great  convention  of  the  year 
draws  near,  the  business  situation  seems  to  be 
considerably  brighter,  at  least  than  it  has  been 
lately.  As  this  is  written  the  two  billion  finance  ap¬ 
propriation  bill  has  not  been  passed,  but  before  you 
read  this,  and  certainly  before  the  Convention  con¬ 
venes,  that  bill  will  have  become  law,  and  the  scramble 
for  a  share  of  the  good  tidings  will  be  on  in  real 
earnest.  The  heads  of  our  financial  institutions  all 
seem  to  think  that  this  will  be  a  real  and  genuine  re¬ 
lief,  and  that  its  effects  will  be  felt  all  down  through 
industry.  If  they  are  correct,  then  this  might  be  called 
the  Sunshine  Bill,  as  bringing  the  brightness  and 
warmth  that  will  melt  the  frozen  assets  and  credits, 
and  will  start  the  tide  of  re-employment,  revive  the 
drying  up  industries  and  bring  new  life  into  all  busi¬ 
ness.  It  ought  to  release  and  revive  credit,  and  if  it 
does,  this  industry  will  feel  a  full  share  of  the  results. 
That  is  all  that  is  needed  to  move  the  small  stocks  of 
canned  foods  now  held,  into  consumption;  to  bring  the 
canners  to  the  Convention  ready  and  able  to  buy  the 
machinery  and  the  supplies  they  so  badly  need ;  and  to 
bring  back  future  buying  which  many  seem  to  think 
has  passed  out  of  the  picture  for  all  time.  Two  billion 
dollars  is  a  perfectly  tremenduous  sum,  actually  hard 
to  realize — two  thousand  million  dollars — and  they 
ought  to  be  able  to  do  something,  yea,  a  whole  lot 
towards  reviving  business  with  so  much  money.  That’s 
kinda  bright,  it  is  not? 

WILL  THEY  BUY  FUTURES  AGAIN?— We  have 
grown  very  restive  under  the  continued  use  of  the  word 
“iiever”,  as  it  has  been  used  in  the  past  several  years, 
and  is  widely  used  today.  We  have  seen  too  many 
instances  where  these  positive  “nevers”  have,  in  re¬ 
markably  short  periods,  become  “evers”.  In  American 
life  and  industry  there  is  no  such  word  as  “never”. 

A  few  years  from  now,  when  you  look  back  upon 
thsse,  as  you  may  think  them,  black  days,  you  will 
wonder  how  anyone  could  have  been  so  foolish  as  to 
have  asserted  that  they  will  never,  never  buy  future 
canned  foods  again.  In  those  days  sensible,  farsighted 


jobbers  will  cover  their  future  requirements  ahead,  be¬ 
cause  that  is  the  only  method  of  doing  good  business. 
A  permanent  business  cannot  be  built  upon  the  chain- 
store  method  of  buying  distressed,  bargain  lots  of, 
goods.  And  if  the  jobber  is  not  willing,  in  those  days, 
to  buy  futures  then  the  canner  wdll  have  worked  him¬ 
self  out  of  this  “Please  come  and  pay  me  something 
for  my  goods”  system,  and  will  have  established  him¬ 
self  with  on  or  two  live  distributors  who  have  a  multi¬ 
tude  of  retail  outlets,  and  will  make  it  his  job  to  keep 
that  selected  cotarie  constantly  supplied  all  through  the 
year.  He  wall  then  know,  almost  to  the  exact  can,  just 
how  many  goods  he  must  produce  to  keep  that  definite¬ 
ly  defined  circle  of  consumers  supplied,  and  he  will 
guage  his  year’s  operations  on  that  sure  and  solid 
basis.  You  will  say  that  that  is  not  selling  futures ;  but 
it  is  selling  futures,  of  the  very  best  kind,  and  with  the 
absolute  certainty  of  delivery  and  payment — ^provided 
always  the  canner  is  true  to  his  calling,  and  gives  these 
consumers  the  sort  of  can  of  food  they  like.  But  that 
is  only  sensible  merchandising,  and  no  canner  will  need 
to  be  told  that. 

We  are  going  to  make  one  exception  to  that  “never” 
right  here.  There  is  one  “never”,  as  regards  this  busi¬ 
ness,  that  will  not  be  changed,  and  that  applies  to  the 
finding  of  a  new  sucker  each  year  for  poor,  cheap 
goods.  There  will  never  be  another  chance  to  find  a 
new  sucker  each  year;  and  there  has  not  been  for  a 
good  many  years.  But  that  is  the  plan  on  which  the 
canned  foods  industry  started,  way  back  in  the  last 
century,  sad,  but  true,  to  relate.  Great  packs  of  goods — 
great  in  number  of  cans  or  cases — used  to  be  packed 
of  such  poor  quality  that  even  the  packer  knew’^  he 
could  never  sell  the  buyer  a  second  time;  but  he  did 
not  care;  he  knew  he  could  find  another  sucker  buyer 
the  next  season,  and  he  did.  But  never  again.  The 
only  attempt  at  such  a  procedure  that  we  know  any¬ 
thing  about  in  recent  times,  is  the  packer  who  packed 
horse  corn.  If  there  were  any  who  attempted  that  this 
past  season — and  there  were — they  can  test  out  the 
truth  of  our  theory.  And  if  we  are  wrong,  we  dare 
them  to  tell  us. 

COURAGEOUS  SHOWMEN— You  who  travel  to 
the  Chicago  Convention,  and  visit  the  Big  Show,  dis- 
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played  in  four  magnificient  and  large  halls — ^the  Ma¬ 
chinery  Hall  downsiairs,  the  grand  Ballroom,  the  Foyer 
to  this  Ballroom,  and  the  Lounge  abutting  upon  this 
l  oyer — may  wen  pause  to  admire  the  financial  lorti- 
tuae,  nay  more,  the  pride  of  industry,  that  prompted 
these  men  to  go  to  the  heavy  expense  of  exhibiting 
this  year.  P  rom  the  smallest  to  the  largest  it  is  a  tre¬ 
mendous  expense  to  arrange  and  put  on  these  exhibits. 

It  has  been  estimated  in  the  past  that  one  of  these 
Machinery  Exhibits,  as  the  Show  is  collectively  called, 
costs  $250,000.  And  it  is  all  done  that  the  visiting  can- 
ners,  and  other  food  producers,  may  see  the  latest  and 
best  in  machinery  and  in  supplies  necessary  for  their 
business.  Rather  than  make  Mohamid  go  to  the  moun¬ 
tain,  they  have  brought  the  mountain  to  Mohamid,  and 
it  is  a  huge,  expensive  task,  and  the  more  so  that  the 
past  season,  for  the  machinery  men  particularly,  has 
been  one  of  few  orders  and  difficult  financing.  It  rep¬ 
resents  a  display  of  courage  that  the  whole  industry 
can  well  be  proud  of.  And  the  whole  country  might 
well  take  note  that  this  big  group  of  good  business 
men  are  carrying  on  despite  an  adverse  year  and 
money  stringencies.  Here  is  real,  actual  proof  of 
their  faith  in  the  great  canning  industry;  a  faith 
that  makes  them  certain  that  if  this  industry  were 
not  shackled  by  the  troubles  of  other  industries  and  of 
business  in  general,  its  business  would  be  booming, 
prices  of  canned  foods  at  profit-showing  margins,  and 
orders  for  machinery  and  supplies  all  that  anyone 
could  ask  in  reason.  Our  industry  is  a  victim  of  cir¬ 
cumstances,  and  not  a  sufferer  from  its  own  faults. 
And  it  is  our  prediction  that  the  canning  industry  will 
show  recovery  to  a  normal  basis  ahead  of  other  indus¬ 
tries.  Food  is  the  keystone  in  the  arch  of  all  business, 
canned  foods  the  premier  of  all  food  lines,  and  the 
supplymen  to  that  great  industry  the  stoutest  hearted, 
bravest  of  their  kind. 

Bear  that  in  mind  and  if  you  can  leave  orders,  by 
all  means  do  so.  See  your  banker,  as  you  must  before 
you  can  buy,  before  leaving  home,  and  tell  him  that  you 
must  place  orders,  and  wish  to  place  them  at  the  Con¬ 
vention.  It  will  help  you  and  be  mighty  heartening  to 
these  brave,  bold  men,  and  you  will  save  them  from 
going  home  empty  handed  after  such  a  splendid  dis¬ 
play,  in  machinery,  supplies — and  courage. 

WHAT  WILL  THE  CONVENTION  DO  FOR  THE 
CANNERS? — Much  store  is  usually  put  upon 
the  value  of  canner  individually  meeting  can- 
ner,  and  conferring  upon  their  common  problems.  In 
other  words,  that  every  canner  gains  a  whole  lot  from 
rubbing  elbows  with  other  canners,  swapping  experi¬ 
ences  and  comparing  notes.  And  there  is  a  lot  of  truth 
in  that.  We  have  heard  canners  say  that  they  picked 
up  an  idea  from  their  contacts  with  other  canners — 
regarding  some  operation  of  the  business — that  was 
worth  all  the  time  and  expense  of  the  Convention. 

What  the  canners  would  like  to  see  the  Convention 
do — is  something  else  again  yet.  As  first  and  fore¬ 
most,  they  would  like  to  see  this  Convention  bring  a 
stiff  reduction  in  the  prices  of  cans.  With  the  prices 
of  everything  else  falling  about  them,  they  can  see  no 
good  reason  why  prices  of  cans  should  not  also  fall,  and 
fall  far.  This  is  such  an  involved  question  that  we 
hesitate  to  tackle  it;  for  it  embraces  the  price  of  tin 
plate,  upon  which  can  prices  are  always  based.  The 
amount  of  reduction  in  tin  plate  prices,  despite  the 
generally  poor  condition  of  other  steel  products,  is  so 
small  as  to  make  a  difference  of  only  about  65  cents  per 
thousand  in  the  price  of  No.  2  cans.  Pig  tin,  with 


which  the  plate  is  coated,  is  possibly  the  strongest 
trust  in  the  world,  controlled  by  an  English  combine 
that  is  more  solid  than  the  Bank  of  England.  So  those 
basic  products  are  hard  to  get  at  or  to  understand.  Then 
there  is  the  “service”  charge  about  cans  that  must  be 
very  heavy  in  cost,  and  which  of  course  must  be  paid 
out  of  the  price  of  cans.  Chief  among  these  is  the  seam¬ 
ing  machines  rental  and  upkeep,  a  staggering  lead.  It 
is  this  feature  that  keeps  new  men  from  entering  the 
can  making  business,  for  it  requires  a  tremenduous 
financial  backing  to  stand  this  strain.  Ask  some  man 
who  has  recently  been  in  the  can  game,  but  sold  out 
his  business  to  one  of  the  big  can  companies.  And  then 
there  is  the  laboratory  work  the  can  companies  now 
do  for  the  canners,  in  fact  all  the  work  upon  the 
scientific  studies  of  improved  canned  foods  production, 
for  remember  the  National  Canners  Laboratories  are 
entirely  supported  by  the  can  companies,  and  that  in 
addition  to  their  own  laboratories.  In  the  drive  for 
improved  consumption  of  canned  foods  these  studies 
and  this  sort  of  help  are  indispensible.  And  you  can¬ 
not  have  that  without  paying  for  it. 

And  then — ^how  much  must  be  added  to  the  price  of 
cans  to  carry  the  financial  responsibility,  for  the  can 
makers  are  to  a  large  degree  the  bankers  for  the  can¬ 
ners  ?  We  haven’t  any  patience  with  this  phase  of  the 
question,  because  it  is  their  own  fault,  and  they  had 
ample  example  of  the  trouble  they  would  get  into,  from 
former  can  makers’  experiences.  It  was,  in  fact,  these 
experiences  that  brought  about  the  formation  of  the 
American  Can  Company,  and  the  formation  of  great 
can  companies,  formed  for  the  main  purpose  of  being 
able  to  ask  cash  for  cans  and  get  it.  They  have  gone 
away  from  that — and  now  they  are  sweating,  just  as 
their  forebears  sweated  in  those  old,  hard  days,  when 
canners  jumped  from  can  maker  to  can  maker,  and 
left  their  bills  unpaid  behind  them  at  every  jump.  The 
interests,  carrying  charges,  expense  of  trying  to  collect, 
etc.,  etc.,  all  run  up  the  costs  on  cans,  and  it  must  be 
paid.  Don’t  you  think  the  can  companies  would  rather 
have  cash  cans;  the  canners  owning,  operating  and 
standing  the  expense  of  the  upkeep  on  seaming  ma¬ 
chines;  the  industry  footing  the  bills  for  laboratory 
and  scientific  studies;  being  free  of  the  expense  of 
paying  not  only  for  the  2  cans  per  thousand  guaran¬ 
teed,  but  for  the  goods  in  the  cans,  and  for  the  in¬ 
evitable  disputes  which  arise  on  that  famous  “border¬ 
line,”  or  “twilight-zone”  period,  where  suits  are  neces- 
.sary  to  decide  who  is  to  blame?  It  is  our  guess  that 
the  can  companies  would  much  prefer  the  lower  prices 
on  cans,  with  the  freedom  from  these  expenses  and 
annoyances. 

Then  the  canners  would  like  to  see  some  plan  pro¬ 
moted  and  put  through  by  the  Convention,  whereby  the 
sale  of  their  goods  could  be  controlled  at  prices  always 
paying  profits.  Some  sort  of  a  country-wide  sales 
corporation  to  handle  the  selling  of  all  canned  foods. 

And  they  would  like,  too,  some  sort  of  a  crop  acreage 
restriction  formula  that  would  work — ^when  you  wanted 
it — particularly  for  the  other  fellow.  The  crop  experts 
have  done  their  work  so  well,  and  succeeded  in  increas¬ 
ing  crops  to  such  an  extent  that  they  are  actually  “in 
bad”  now,  and  it  might  not  be  surprising  to  see  them 
asked  to  produce  some  destructive  enemies  that  would, 
with  certainity,  cut  down  canners’  crops  instead  of  in¬ 
creasing  them.  That  at  least  would  be  novel,  and  it 
must  be  admitted  that  it  is  a  poor  rule  that  does  not 
work  both  ways. 

The  answer  to  what  will  the  Convention  do  for  the 
canners  is — come  to  the  Convention  and  see. 
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AMERICAN 
MEDICAL 
,  ASSN. 


Meet  the 
baby’s  uncles 


GENTRY,  J.  P. 

Memphis,  Tenn. 

HAGAN  BROKERAGE  CO. 

Fort  Dodge,  Iowa. 

HELMKEN,  JOHN  C.,  CO. 
Savannah,  Ga. 

HITT.  CHAS.,  BROKERAGE  CO. 
Des  Moines,  Iowa. 

HOSMER  &  WATSON 
Cairo,  III. 

HOST  BROKERAGE  CO. 

T,a  Crosse,  Wise. 

HOUCK,  MILES  B.,  CO. 

Omaha,  Neb. 

HUEY  &  ELLISON 
Lexington,  Ky. 

HULSEY  BROKERAGE  CO. 
Birmingham,  Ala. 

HURST,  ARTHUR  R. 

Grand  Rapids,  Mich. 

JAMES  &  HARWELL 
Houston,  Texas. 

JOHNSON  &  COOPER 
Little  Rock,  Ark. 
KELLEY-CLARKE  CO. 

Spokane,  Wash. 

KENNY,  L.  M.,  &  CO. 

Saginaw,  Mich. 

KIRLIN,  C.  E. 

Reading,  Pa. 

KRIEKHAUS,  C.  L.,  &  CO. 
Evansville,  Ind. 

KROEHLE,  PAUI,  E.,  CO.,  THE 
Cleveland,  Ohio. 
I.EFEBVREl-ARMISTEAD  CO. 
Richmond,  Va. 

LOCKETT  &  MOORE,  INC. 
Chicago,  III. 

LOEB  RALPH.  &  CO. 
Montgomery,  Ala. 

LORE,  W.  E. 

Detroit,  Mich. 

LYNN-HOWLAND  CO.,  THE 
Indianapolis.  Ind. 

McFarland,  jas.  a. 

Knoxville,  Tenn. 

MASSEY  &  FAIR 
Atlanta,  Ga. 

MENDES,  GEO.  A.,  &  CO. 
Buffalo,  N.  Y. 

MENDES.  GEO.  A.,  &  CO. 

New  York,  N.  Y. 

MENDES,  GEO.  A..  &  CO. 
Syracuse,  N.  Y. 
MERRILL-RANFFT  CO. 

Toledo,  Ohio. 

METLAR,  GEO.  W..  CO. 

Sa-n  Francisco.  Calif. 
MlLLER-HOLL-HOPKINS,  INC. 
Pittsburgh,  Pa. 

MILLER,  B.  P..  &  CO. 
I.ancaster,  Pa. 

MITCHELL,  ARTHUR  B. 
Halifax,  N.  S.,  Canada. 
NELSON-SHEPPARD  CO.,  THE 
Columbus,  Ohio. 

ORR,  PHILIP  H. 

Winnipeg.  Manitoba.  Canada. 
PATRICK,  W.  G.,  &  CO.,  LTD. 
Toronto  2.  Canada. 

•  PERKINSON,  J.  H..  &  CO. 
Charlotte,  N.  C. 


PERKINSON,  J.  H.,  &  CO. 
Norfolk,  Va. 

POZZY,  THEO. 

Bangor,  Maine. 

REED,  H.  M..  CO. 

Waterloo,  Iowa. 

RUSSELL  BROKERAGE  GO. 
Kansas  City,  Mo. 

RUSSELL  BROKERAGE  CO. 
St.  Joseph,  Mo. 

RUSSELL  BROKERAGE  CO. 
Sioux  City,  Iowa. 

RUSSELL  BROKERAGE  CO. 
Wichita,  Kans. 

SCHMIDT.  J.  F.,  CO.,  THE 
New  Haven,  Conn. 

SCHMIDT,  J.  F.,  CO.,  THE 
Springfield,  Mass. 

SCHOO,  J.  A.,  &  CO. 
Louisville,  Ky. 

SEALY  BROKERAGE  CO. 
Portland.  Ore. 

SEATON  &  CO. 

Peoria,  Ill. 

SMITH  &  MANTHEY 
Nashville,  Tenn. 

STEIN,  VICTOR,  &  CO. 

Los  Angeles,  Calif. 

STOLTZ,  O.  W.,  &  CO. 
Ottumwa,  Iowa. 

STONE,  H.  D.  &  CO. 

Boston,  Mass. 

THOMAS  BROKERAGE  CO. 
Fort  Wayne,  Ind. 

TOMLIN.  J.  E.,  &  CO. 
Albany,  Ga. 

TURNER,  A.  E..  &  CO. 
Philadelphia.  Pa. 
WAGENHEIM,  I.  E.,  CO. 
Pensacola,  Fla. 

WALKER,  L.  E..  &  CO. 
Terre  Haute,  Ind. 

WHITE,  A.  B..  CO. 

El  Paso,  Texas. 

WILSON.  EARL  V.,  CO. 
Jacksonville,  Fla. 

WILSON,  EARL  V.,  CO. 
Miami,  Fla. 

WILSON.  EARL  V.,  CO. 

707  Jefferson  St. 

Tampa,  Fla. 

WOODSON.  R.  P.,  JR. 
Albuquerque,  New  Mexico. 


IF  a  baby  ever  had  Uncles  who  contributed  intelligent  care 
to  its  welfare,  the  Gerber  Baby  has  been  such  a  baby. 
Throughout  our  years  with  staple  canned  foods  — we  had  ex¬ 
pected  and  asked  much  of  our  brokerage  organization.  When 
the  Gerber  line  of  Strained  Vegetables  was  first  introduced, 
some  friendly  critics  warned  us  we  should  expect  our  bro¬ 
kerage  organization  to  fail  in  the  many  exacting,  detailed  sell¬ 
ing  problems  attached  to  such  a  technical  specialty. 

They  did  not  fail.  And  we  do  not  believe  they — collec¬ 
tively  or  individually — would  fail  in  the  intelligent  execution 
of  any  other  difficult,  specialized  selling  program  for  any 
other  manufacturer  who  may  be  interested  in  studying  the 
names  of  the  men  and  organizations  to  whom  we  are  happy 
to  address  this  public  expression  of  indebtedness. 

COLUMBIA  SAT.ES  CO. 

Denver,  Colo. 

COLVIN-SCHLICK  CO. 

Milwaukee,  Wis. 

CONN,  J.  T.,  BROKERAGE  CO. 
Burlington.  Iowa. 

COOK.  E.  L.,  CO. 

Chattanooga,  Tenn. 

COON,  FRANCIS  N.,  CO. 

Sioux  Falls,  S.  D. 

COONEY  BROKERAGE  CO. 

Butte,  Mont. 

CUMMINS.  JAMES  &  CO. 
Wheeling,  W.  Va. 

DELANO,  THOMAS  E. 

Providence,  R.  1. 

DRAPER  BROKERAGE  CO. 

Duluth,  Minn. 

DREVES,  H.  A.,  CO. 

Minneapolis,  Minn. 

DREVES.  H.  A.  CO. 

St.  Paul,  Minn. 

DURING  BROS.  CO.,  THE 
Ashland.  Ky. 

DURING  BROS.  CO.,  THE 
Huntington,  W.  Va. 

EASTERN  GROCERS.  LTD. 
Montreal,  Quebec,  Canada. 
EBELING,  MART,  CO. 

Dallas,  Texas. 

EBELING-DIAL  CO. 

San  Antonio,  Texas. 

FIELDS,  FRANK  D. 

Scranton,  Pa. 

FITE,  AUGUST  A.,  Co.,  Inc. 
Tulsa,  Okla. 

FORD.  STEPHEN  H. 

Baltimore,  Md. 

FREEMAN.  GEO.  R.  *  SON,  Inc. 
Fargo,  N.  D. 

Gerber  Products  Division,  Fremont  Cannin 


ALEXANDER  BROK’AGE  CO.,  Inc. 
Shreveport,  Louisiana. 

ALLISON,  ED. 

Oklahoma  City,  Okla. 

ANNEN,  FRED  J. 

Green  Bay,  Wise. 

ARISS,  CAMPBELL  &  GAULT 
Tacoma,  Wash. 

ARISS,  WATSON  &  GAULT 
Seattle,  Wavh. 

AULD  &  WHITE  CO. 

Columbia,  South  Carolina. 
BAGLEY-NELSON  CO. 

Salt  Lake  City,  Utah. 

BAILEY,  B.  D.,  &  SONS 
Clarksburg,  West  Virginia. 

BELL,  GILBERT  C..  &  CO. 
Augusta,  Ga. 

BITTMAN  BROKERAGE  CO. 
Independence,  Kans. 

BOOKER,  S.  S. 

Charleston,  S.  C. 

CARTER- WAGNER  BROK’AGE  CO, 
St.  Louis,  Mo. 

CAVAROC  SALES  CO. 

New  Orleans,  La. 

CHACE,  W.  R. 

Cincinnati,  Ohio. 

CHIDSEY,  JAMES  B. 

Rome,  Ga. 

CLAGETT,  HAL  B. 

Washington,  D.  C. 

CLARK.  W.  C..  BROK’AGE  CO. 
Paducah,  Ky. 

COE-MARSH  CO..  THE 
Phoenix,  Ariz. 

COE-MARSH  CO.,  THE 
Tucson,  Ariz. 


STRAINED  Peas, 
Prunes,  Carrots,  Spin¬ 
ach,  Tomatoes,  Green 
Beans,  Vegetable  Soup. 
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Annual  Convention 

Programs 


National  Canners 
National  Food  Brokers 
Canning  Machinery  and  Supplies 
Associations 


Headquarters  and 
Machinery  Show — 
Hotel  Stevens 


Chicago,  January  25-29,  1932 


GREETINGS  AND  INVITATION 

TO  THE  CANNING  INDUSTRY  AND  ITS  FRIENDS 

The  twenty-fifth  annual  Convention  of  the  association 
which  we  represent  is  to  be  held  in  a  period  of  economic 
distress  such  as  has  never  before  confronted  us. 

All  sorts  of  reasons  are  offered  in  explanation  of  this  situa¬ 
tion,  and  criticism  is  heard  on  every  side.  What  is  needed  more 
than  anything  else,  however,  is  confidence  in  the  future  of  our 
country  with  its  vast  resources,  and  whole-hearted  cooperation 
of  organizations  like  ours  in  constructive  effort  to  better  condi¬ 
tions. 

We  ask  all  our  members  and  friends  to  come  to  the  Conven¬ 
tion  prepared  to  do  their  part  to  make  it  a  success  and  to  help 
in  solving  the  serious  problems  that  confront  every  one  of  us. 

FRANCIS  A.  HARDING,  President, 
National  Canners  Association. 

S.  M.  RYDER,  President, 

Canning  Machinery  and  Supplies 
Association. 

SAMUEL  T.  MILLAR,  President, 
National  Food  Brokers  Association. 

HEADQUARTERS  HOTEL 

HE  Stevens  Hotel  will  be  the  headquarters  hotel  at  Chi¬ 
cago.  All  meetings  will  be  held  at  this  hotel. 

REGISTRATION 

The  registration  booth  will  be  located  on  the  first  floor  and 
will  be  opened  Sunday  afternoon,  January  24th.  Immedi¬ 
ately  on  arrival,  everygne  attending  the  Convention  should 
go  to  the  booth  and  register. 

MACHINERY  EXHIBIT 

The  annual  exhibit  of  the  Canning  Machinery  and  Supplies 
Association  will  be  held  at  the  Stevens  Hotel,  Monday, 
from  noon  to  6  P.  M.;  Tuesday,  Wednesday,  Thursday,  and 
Friday  from  10  A.  M.  to  6  P.  M.  This  exhibit  will  be  closed 
every  evening. 

RAILROAD  TRANSPORTATION 

REDUCED  rates  to  members  and  dependent  members  of 
their  families  of  a  fare  and  a  half  for  the  round  trp  to 
Chicago  have  been  granted  by  all  of  the  passenger  associa¬ 
tions. 

To  secure  the  benefit  of  these  rates,  identification  certificates 
must  be  presented  to  the  ticket  agent.  Under  the  traffic  regula¬ 
tions  it  is  necessary,  in  order  to  use  these  certificates  for  the 
purchase  of  tickets  at  the  reduced  rates,  that  the  applicants  be  a 
member  of  the  National  Canners  Association  or  other  Associa¬ 
tions  holding  their  Annual  Convention  in  Chicago  the  week  of 
January  25th,  1932,  but  this  provision  includes  officers,  stock¬ 
holders,  and  dependent  members  of  the  families  of  each  member, 
officer  or  stockholder. 

Tickets  for  these  reduced  rates  will  be  on  sale  by  all  passenger 
associations  in  the  United  States  and  Canada,  and  will  have  a 
return  limit  of  thirty  days  in  addition  to  date  of  sale. 


Tickets  may  be  procured  to  go  and  return  the  same  route,  or 
to  go  any  authorized  route  and  return  by  another  authorized 
route;  but  purchasers  must  indicate  to  ticket  agent  at  the  time 
they  purchase  tickets  which  routing  is  desired. 

Such  tickets  will  be  on  sale  in  a  greater  part  of  the  territory 
from  January  21st  to  27th  inclusive;  in  Oklahoma,  Texas,  Colo¬ 
rado,  New  Mexico  and  Wyoming  they  will  be  on  sale  January 
20th  to  26th  inclusive;  in  Arizona,  Idaho,  British  Columbia, 
Montana,  Nevada,  Oregon,  Utah  and  Washington  they  will  be 
on  sale  from  January  19th  to  25th  inclusive;  in  California  they 
will  be  on  sale  from  January  18th  to  24th  inclusive. 

Return  tickets  must  be  validated  in  Chicago  before  the  be¬ 
ginning  of  the  return  journey. 

THE  CONVENTION  KEYNOTE 

EACH  year  brings  its  special  problems  to  the  canning  in¬ 
dustry  and  trade,  and  each  year  the  convention  program 
furnishes  an  opportunity  to  examine  these  problems  and, 
if  possible,  devise  ways  of  meeting  them.  Today’s  biggest 
problem,  not  only  for  the  canner,  but  for  every  line  of  business, 
is  to  lay  the  basis  for  successful  operation  under  unusual,  and 
still  changing,  economic  conditions. 

The  opening  session  of  the  National  Canners  Association  will 
accordingly  be  devoted  to  this  subject,  and  as  properly  planned 
production  is  the  essential  basis  of  any  adjustment  that  must 
be  made,  the  problem  will  be  approached  from  that  point  of 
view. 

Interest  in  this  subject  extends  beyond  the  canning  industry 
itself  to  related  industries  and  trades,  and  it  is  hoped  and  ex¬ 
pected  that  the  opening  session  will  be  attended  not  only  by 
canners,  but  by  the  representative,  especially  of  the  distributing 
trades,  who  will  be  in  Chicago  for  other  meetings  during  con¬ 
vention  week. 

MONDAY  MORNING,  JANUARY  25th 

9.30  A.  M. — Board  of  Directors  Meeting — Private  Dining  Room 
2,  Stevens  Hotel. 

Francis  A.  Harding,  Watertown,  Mass.,  President,  National 
Canners  Association,  presiding. 

2.30  P.  M. — Opening  Session — North  Ball  Room,  Stevens  Hotel. 
Francis  A.  Harding,  Watertown,  Mass.,  President,  National 
Canners  Association,  presiding. 

Invocation — The  Rev.  Dr.  Von  Ogden  Vogt,  Minister,  First  Uni¬ 
tarian  Church,  Chicago,  Ill. 

Announcement  of  Committees. 

Report  of  Committee  on  Nominations. 

Election  of  Officers. 

Address — ^“Planning  Adjustments  in  the  Canning  Industry” — 
Nils  A.  Olsen,  Director,  Bureau  of  Agricultural  Economies, 
U.  S.  Department  of  Agriculture. 

General  Discussion. 

The  canning  and  allied  industries  are  confronted  with  prob¬ 
lems  arising  from  changing  conditions  and  trends  in  the  pro¬ 
duction,  distribution  and  consumption  of  foods.  These  prob¬ 
lems  require  immediate  consideration  and  action.  Proper  ad¬ 
justment  of  the  industry’s  plans  and  methods  has  therefore 
been  made  the  principal  subject  for  the  opening  session,  to 
which  all  are  invited.  The  National  Wholesale  Grocers  Asso¬ 
ciation  is  holding  a  convention  at  the  same  time  and  its  mem¬ 
bers  are  especially  urged  to  attend  this  session,  which  will 
be  of  equal  interest  to  canners  and  distributors. 


January  18,  1932 


THE  CANNING  TRADE 


13 


TUESDAY  MORNING,  JANUARY  26th 

9.30  A.  M. — Tomato  and  Tomato  Products  Section — North  Ball 
Room,  Stevens  Hotel. 

Ralph  Kemp,  Frankfort,  Ind.,  Chairman. 

P.  J.  Donk,  Rochester,  N.  Y.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Financing  and  Warehousing” — P.  H.  Caris,  William 
H.  Banks  Company,  Chicago,  Ill. 

Address — “Tomato  Juice  Standardization” — R.  H.  Winters,  Re¬ 
search  Division,  American  Can  Company,  Maywood,  Ill.  Dis¬ 
cussion,  opened  by  E.  F.  Kohman,  Research  Laboratories,  Na¬ 
tional  Canners  Association,  Washington,  D.  C. 

Address — ^“Purchase  of  Raw  Products  Under  Federal  Grades” — 

F.  C.  Gaylord,  Purdue  University,  Lafayette,  Ind.  Discussion 
by  A.  D.  Radebaugh,  American  Can  Company,  Chicago,  Ill. 

Discussion  of  McNary-Mapes  Amendment. 

Election  of  Officers. 

9.30  A.  M. — Pumpkin  Section — Private  Dining  Room  4,  Stevens 
Hotel. 

R.  S.  Thorne,  Geneva,  N.  Y.,  Chairman. 

Fred  Tesch,  Hillsboro,  Ore.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Pumpkin  Canning  in  the  Northwest” — Fred  Tesch, 
Hillsboro,  Ore. 

Address — “Removing  the  Consumer  Frost  from  the  Pumpkin” — 
Miss  Alice  Blinn,  The  Delineator,  New  York,  N.  Y. 

AMress — “Chemical  Study  of  Pumpkin  and  Squash  Varieties” 
— D.  M.  Doty,  Purdue  University  Experiment  Station,  Lafay¬ 
ette,  Ind. 

Address — “Recent  Research  in  Pumpkin  Canning” — L.  G.  Wei¬ 
ner,  Research  Division,  American  Can  Company,  Maywood, 
Ill.  Discussion,  opened  by  H.  R.  Smith,  Research  Laborato¬ 
ries,  National  Canners  Association,  Washington,  D.  C. 

Election  of  Officers. 


9.30  A.  M. — Kraut  Section — Private  Dining  Room  1,  Stevens 
Hotel. 

A.  A.  Huppert,  Franksville,  Wis.,  Chairman. 

M.  E.  Hamilton,  New  London,  Wis.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — ^“How  to  Improve  Quality  of  Sauerkraut” — Prof.  Carl 
S.  Pederson,  New  York  Agricultural  Experiment  Station, 
Geneva,  N.  Y. 

Address — “Buying  Raw  Cabbage  on  U.  S.  Grades” — A.  W.  Po- 
merening,  Wisconsin  Department  of  Agriculture  and  Markets, 
Madison,  Wis. 

Address — “Present  Status  of  Cabbage  Improvement  With  Re¬ 
gard  to  Kraut  Type  and  Disease  Control” — J.  C.  Walker,  Uni¬ 
versity  of  Wisconsin,  Madison,  Wis. 

Address — “What  is  the  Matter  With  the  Canned  Food  Busi¬ 
ness?” — Sam  Steele,  Steele- Wedeles  Co.,  Chicago,  Ill. 

Election  of  Officers. 


9.30  A.  M. — Wax  and  Green  Bean  Section — West  Ball  Room, 
Stevens  Hotel. 

Ralph  O.  Dulany,  Fruitland,  Md.,  Chairman. 

J.  O.  Holt,  Eugene,  Ore.,  Secretary. 

Appointment  of  Nominacing  Committee. 

Chairman’s  Report. 

Address — “Yield  and  Quality  as  Influenced  by  Harvesting  Meth¬ 
ods” — E.  R.  Lancashire,  Ohio  State  University,  Columbus, 
Ohio. 

Address — “Is  Consumption  of  Canned  Stringless  Beans  Increas¬ 
ing  or  Decreasing,  and  Why?” — Robert  J.  Roulston,  Chicago, 
Illinois. 

Discussion  of  Factors  to  be  Considered  in  Making  a  Bean  Stand¬ 
ard  under  the  McNary-Mapes  Amendment. 

Address — “Relation  of  Blanching  and  Processing  Green  and 
Wax  Beans  to  Quality” — C.  H.  Bloedorn,  Research  Depart¬ 
ment,  Continental  Can  Company,  Chicago,  Ill. 

Election  of  Officers. 

TUESDAY  AFTERNOON,  JANUARY  26th 

2,.00  P.  M. — Informal  Conference  on  Canning  Problems — North 
Ball  Room,  Stevens  Hotel. 

W.  D.  Bigelow,  Director,  Research  Laboratories,  National  Can¬ 
ners  Association,  in  charge. 

Processing  and  Cooling  of  Tomatoes  and  Fruits:  Discussion 
leader — L.  F.  Pratt,  Research  Department,  Continental  Can 
Company,  Chicago,  Ill. 


Factors  Affecting  Quality  of  Tomato  Juice:  Discussion  leader — 
J.  R.  Esty,  Director,  Western  Branch  Research  Laboratory, 
National  Canners  Association,  San  Francisco,  Calif. 

Color  in  Tomatoes  and  Tomato  Pulp:  Discussion  leader — J.  H. 
MacGillivray,  Purdue  University,  Lafayette,  Ind. 

2.00  P.  M. — Informal  Conference  on  Raw  Products  Problems — 
North  Assembly  Room,  Stevens  Hotel. 

Charles  G.  Woodbury,  Director  of  Raw  Products  Research,  Na¬ 
tional  Canners  Association,  in  charge. 

The  Raw  Products  Conferences  are  devoted  to  questions 
bearing  directly  on  economy  in  production  and  improvement 
in  quality.  The  questions  have  been  submitted  by  canners 
and  arise  directly  from  field  experience.  They  have  been  listed 
and  classified  and  will  be  available  at  the  opening  of  the  con¬ 
ference. 


F.  A.  HARDING 

The  22nd  President 

The  National  Canners 
Association 


A  number  of  state  and  federal  agricultural  research  men 
will  be  present  to  assist  in  the  conference  and  to  help  develop 
the  answers  to  as  large  a  number  of  the  questions  as  time 
permits. 

At  the  Tuesday  conference  questions  may  be  selected  by  the 

conference  for  discussion  from  the  list  having  to  do  with 

“Varieties,  Variety  Improvement,  Plant  Breeding  and  Crop 
Pests.” 

WEDNESDAY  MORNING,  JANUARY  27th 

9.30  A.  M. — Fruit  Section — West  Ball  Room,  Stevens  Hotel. 

G.  B.  Rollins,  Hart,  Mich.,  Chairman. 

H.  E.  Gray,  San  Jose,  Calif.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Production  vs.  Consumption” — B.  E.  Maling,  Hills¬ 
boro,  Ore. 

Address — “Progress  and  Possibilities  of  National  Cherry  Week” 
— Karl  S.  Reynolds,  Sturgeon  Bay,  Wis. 

Address — “Production  of  Fruits  and  Effects  of  McNary-Mapes 
Amendment  on  Marketing” — Herbert  E.  Gray,  San  Jose,  Calif. 

Discussion  of  McNary-Mapes  Amendment. 

Election  of  Officers. 

9.30  A.  M. — Pea  Section — North  Ball  Room,  Stevens  Hotel. 

W.  B.  Stokely,  Jr.,  Louisville,  Ky.,  Chairman. 

John  P.  Kraemer,  Templeton,  Wis.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Quality  Separators  for  Canning  Peas” — John  T.  Al¬ 
bright,  Columbus,  Wis. 

Address — “New  Facts  Relating  to  Quality  in  Canned  Peas” — E. 
F.  Kohman,  Research  Laboratories,  National  Canners  Asso¬ 
ciation,  Washington,  D.  C. 

Address — “Pea  Varieties  for  Canning” — C.  B.  Sayre,  New  York 
Agrricultural  Experiment  Station,  Geneva,  N.  Y. 

Address — “Plans  and  Prospects  for  1932” — Harvey  R.  Burr, 
Secretary,  Wisconsin  Canners  Association,  Madison,  Wis. 
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Discussion  of  Standards  under  McNary-Mapes  Amendment. 

Election  of  Officers. 

9.30  A.  M. — Baked  Bean  Section — Private  Dining  Room  2, 
Stevens  Hotel. 

Edward  R.  Elwell,  Portland,  Me.,  Chairman. 

Morton  Steinhart,  Nebraska  City,  Nebr.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Practical  Research  Problems  in  1931” — R.  S.  Scull, 
Research  Division,  American  Can  Company,  Maywood,  Ill. 

Addresses — “Foreign  Material  in  Canned  Beans:  Consequences 
and  Modern  Remedies” — Henry  M.  Loomis,  National  Canners 
Association,  Washington,  D.  C.,  and  H.  B.  Hammerslag,  Grand 
Rapids,  Mich.  Questions  and  discussion. 


) 


S.  M.  RYDER 

President 

Canning  Machinery  and 
Supplies  Association 


Address — “General  Study  of  Food  Distribution”' — Jacob  A. 
Emery,  Curtis  Publishing  Co.,  Philadelphia,  Pa. 

Discussion. 

Election  of  Officers. 

2.00  P.  M. — Informal  Conference  on  Canning  Problems — North 
Ball  Room,  Stevens  Hotel. 

W.  D.  Bigelow,  Director,  Research  Laboratories,  National  Can¬ 
ners  Association,  in  charge. 

Peas,  Lima  Beans  and  Corn,  Canned  and  Frozen — Factors  Af¬ 
fecting  their  Flavor:  Discussion  leader — E.  F.  Kohman,  Re¬ 
search  Laboratories,  National  Canners  Association,  Washing'* 
ton,  D.  C. 

Cloudy  Liquor  in  Lima  Beans:  Discussion  leader — C.  W.  Curry, 
Research  Division,  American  Can  Company,  Maywood,  Ill. 

Cloudy  Liquor  in  Peas:  Discussion  leader — H.  R.  Smith,  Re¬ 
search  Laboratories,  National  Canners  Association,  Washing¬ 
ton,  D.  C. 

WEDNESDAY  AFTERNOON,  JANUARY  27th 

2.00  P.  M. — Informal  Conference  on  Raw  Products  Problems — 
North  Assembly  Room,  Stevens  Hotel. 

Charles  G.  Woodbury,  Director  of  Raw  Products  Research,  Na¬ 
tional  Canners  Association,  in  charge. 

The  Wednesday  conference  will  be  organized  along  the  same 
lines  as  that  of  the  preceding  day.  Economy  in  production 
and  improvement  in  quality  are  the  objectives  of  raw  products 
research.  Questions  for  discussion  Wednesday  will  relate  to 
“Seed,  Seed  Quality  and  Seed  Germination.” 

Canners  will  have  opportunity  to  present  and  discuss  prac¬ 
tical  problems  arising  from  their  experience  with  seed. 
The  discussion  will  be  led  by  Dr.  Karl  F.  Kellerman,  Associate 
Chief,  Bureau  of  Plant  Industry,  U.  S.  Department  of  Agri¬ 
culture,  Washington,  D.  C. 

2.00  P.  M. — Informal  Home  Economics  Conference — South  Ball 
Room,  Stevens  Hotel. 

Ruth  Atwater,  Director,  Home  Economics  Division,  National 
Canners  Association,  in  charge. 


What  the  Consumer  Wishes  Canned  Foods  Advertising  to  Tell 
Her: 

From  the  Point  of  View  of  a  Supervisor  of  Home  Economics 
— Discussion  opened  by  Francis  L.  Swain,  President  of  the 
American  Home  Economics  Association  and  Director  of 
Household  Arts,  City  of  Chicago. 

From  the  Point  of  View  of  the  Home  Economics  Division  of 
a  College — Discussion  opened  by  Sybil  Woodruff,  Associate 
Professor  of  Foods,  University  of  Illinois. 

From  the  Point  of  View  of  the  Institutional  Buyer — Discus¬ 
sion  opened  by  Faith  McAuley,  Department  of  Institutional 
Administration,  University  of  Chicago,  and  Theresa  A. 
Clow,  Director,  Harriet  Hammond  McCormick  Memorial, 
Chicago. 

From  the  Point  of  View  of  a  Magazine — -Discussion  opened 
by  Walter  H.  Eddy,  Director  of  the  Bureau  of  Foods,  Sani¬ 
tation  and  Health,  Good  Housekeeping  Magazine. 

From  the  Point  of  View  of  the  Homemaker — Discussion  opened 
by  Mrs.  Wilbur  E.  Fribley,  Chairman,  American  Home  De¬ 
partment,  Illinois  Federation  of  Women’s  Clubs. 

THURSDAY  MORNING,  JANUARY  28th 

9  .30  A.  M. — Corn  Section — North  Ball  Room,  Stevens  Hotel. 

H.  L.  Morris,  Blair,  Nebr.,  Chairman. 

Howard  M.  Lum,  Hilton,  N.  Y.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Buying  Raw  Corn  on  Grade” — William  E.  Lewis,  Bu¬ 
reau  of  Agricultural  Economics,  U.  S.  Department  of  Agri¬ 
culture,  Washington,  D.  C.  Discussion  by  F.  L.  Winter, 
Hcopeston,  Ill.,  and  F.  C.  Gaylord,  Lafayette,  Ind. 

Address — “The  Trend  in  the  Packing  of  Corn” — G.  V.  Hallman, 
Research  Department,  Continental  Can  Company,  Chicago,  Ill. 

Address — “Sugar  for  Canners  Use” — W.  D.  Bigelow,  Research 
Laboratories,  National  Canners  Association,  Washington,  D.  C. 

Address — ^“The  Corn  Market” — Frank  L.  Reock,  Kroger  Grocery 
and  Baking  Co.,  Cincinnati,  Ohio. 


9.30  .4.  M. — Meat  Section — Private  Dining  Room  2,  Stevens 
Hotel. 

Fred  G.  Baker,  Chicago,  Ill.,  Chairman. 

C.  R.  Moulton,  Chicago,  Ill.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Report  of  the  Technical  Committee” — F.  G.  Baker, 
Chicago,  Ill. 

Address — “Some  Studies  of  Meat  Processing” — E.  J.  Cameron, 
Research  Laboratories,  National  Canners  Association. 

Address — “Report  of  the  Standards  Committee” — A.  W.  Brick- 
man,  Chicago,  Ill. 

Address — “Quality  in  Canned  Meats” — H.  C.  Carr,  Chicago,  Ill. 

Address — “The  Can  as  a  Help  in  Selling  Meat” — D.  F.  Samp¬ 
son,  Research  Division,  American  Can  Company,  Maywood, 
Illinois. 

Election  of  Officers. 


9.30  A.  M. — Beet  Section — North  Assembly  Room,  Stevens  Hotel. 
J.  E.  DeMaster,  Brillion,  Wis.,  Chairman. 

R.  E.  Chittenden,  Newark,  N.  Y.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Announcement  of  1931  beet  pack. 

Address — “As  the  Homemaker  Considers  Canned  Beets” — Miss 
Lita  Bane,  Ladies’  Home  Journal,  Philadelphia,  Pa. 

Address — “Processing  of  Canning  Varieties  of  Red  Beets” — A. 
E.  Stevenson,  Research  Department,  Continental  Can  Com¬ 
pany,  Chicago,  Ill. 

Address — “Analysis  of  the  Cost  of  Canning  Beets  as  Compared 
With  Other  Vegetables” — George  V.  Roundtree,  George  V. 
Roundtree  Company,  Chicago,  Ill. 

Discussion. 

Election  of  Officers. 


9.30  A.  M. — Apple  Products  Section — Private  Dining  Room  1, 
Stevens  Hotel. 

B.  E.  Maling,  Hillsboro,  Ore.,  Chairman. 

M.  E.  Knouse,  Peach  Glen,  Pa.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Address — “Canned  Apples  vs.  Fresh  Apples  for  Pie  Making” — 
Prof.  E.  H.  Wiegand,  San  Francisco,  Calif. 
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Address — ^“Production  and  Trade  in  Canned  Apples” — R.  S. 
Hollingshead,  Assistant  Chief,  Foodstuffs  Division,  U.  S.  De¬ 
partment  of  Commerce,  Washington,  D.  C. 

Address — “Buying  Apples  on  Government  Grades” — M.  E. 

Knouse,  Peach  Glen,  Pa. 

Election  of  Officers. 


11.00:  Address — S.  M.  Ryder,  President,  Canning  Machinery 
and  Supplies  Association. 

11.15:  Address — Francis  A.  Harding,  President,  National  Can- 
ners  Association. 

11.30:  Reports  of  Standing  Committees. 

12.00:  Adjournment. 


THURSDAY  AFTERNOON,  JANUARY  28th 

2.00  P.  M. — Informal  Conference  on  Canning  Problems — North 
Ball  Room,  Stevens  Hotel. 

W.  D.  Bigelow,  Director,  Research  Laboratories,  National  Can- 
ners  Association,  in  charge. 

Putrefactive  Spoilage  in  Whole-Grain  Corn:  Discussion  leader — 
E.  J.  Cameron,  Research  Laboratories,  National  Canners  As¬ 
sociation,  Washington,  D.  C. 

Retort  Operation,  Equipment  and  Management:  Discussion 
leader — W.  H.  Harrison,  Director,  Research  Department,  Con¬ 
tinental  Can  Company,  Chicago,  Ill. 

Springers  and  Perforations:  Discussion  leader — J.  R.  Esty,  Di¬ 
rector,  Western  Branch  Research  Laboratory,  National  Can¬ 
ners  Association,  San  Francisco,  Calif. 

2.00  P.  M. — Informal  Conference  on  Raw  Products — North 
Assembly  Room,  Stevens  Hotel. 

Charles  G.  Woodbury,  Director  of  Raw  Products  Research,  Na¬ 
tional  Canners  Association,  in  charge. 

The  Raw  Products  Conferences  on  how  to  reduce  production 
costs  and  improve  quality  will  continue  as  on  the  two  preced¬ 
ing  days.  The  large  amount  of  experimental  work  now  in 
progress  on  fertilizers  for  canning  crops  and  on  use  of  new 
methods  for  diagnosing  lime  and  fertilizer  requirements  will 
provide  the  background  for  Thursday’s  conference  on  “Soils, 
Fertilizers  and  Soil  Tests.” 

FRIDAY  MORNING,  JANUARY  29th 

9.30  A.  M. — General  Session — North  Ball  Room,  Stevens  Hotel 

Francis  A.  Harding,  Watertown,  Mass.,  President,  National 
Canners  Association,  presiding. 

REPORTS  OF  COMMITTEES 

Finance — C.  E.  Hume,  Chairman. 

Conference  with  Distributors^Frank  Gerber,  Acting  Chairman. 

Advertising — Francis  A.  Harding,  Chairman. 

Pension — Frank  Gerber,  Chairman. 

Scientific  Research — E.  S.  Thorne,  Chairman. 

Statistics — H.  E.  McConaughey,  Chairman. 

Commercial  Research — Leonard  E.  Wood,  Chairman. 

Other  Committees. 

Reports  of  Section  Chairmen. 

Installation  of  Officers. 


CANNING  MACHINERY  AND  SUPPLIES  ASSOCIATION 
WEDNESDAY  MORNING,  JANUARY  27th 

9.30  A.  M. — Annual  Meeting — Tower  Ball  Room  Stevens  Hotel. 

TWENTY-NINTH  ANNUAL  CONVENTION  NATIONAL 
FOOD  BROKERS  ASSOCIATION 
SUNDAY,  JANUARY  24th 

1.00  P.  M. — Luncheon  Meeting  of  the  Executive  Committee — 
Room  1719,  Stevens  Hotel. 

6.30  P.  M. — The  President’s  Supper — North  Ball  Room,  Stevens 
Hotel.  Admission  by  ticket  only. 

8.00  P.  M. — Opening  Session — North  Ball  Room,  Stevens  Hotel. 
Admission  by  ticket  only. 

8.00:  Call  to  order;  roll  call;  minutes  of  previous  meeting. 
8.10:  Report  of  the  President,  Samuel  T.  Miller,  San  Francisco, 
Calif. 

8.30:  Appointment  of  Convention  Committees. 

8.35:  Report  of  the  Secretary. 

8.50:  Report  of  the  Treasurer. 

8.55:  New  business — open  discussion  by  the  members. 
Adjournment  at  conclusion  of  discussions. 


TUESDAY  MORNING,  JANUARY  26th 
10,00  A.  M. — Executive  Session — South  Ball  Room,  Stevens 
Hotel. 

10.00:  Call  to  order;  discussion  of  subjects  under  heading  of 
New  Business. 

11.30:  Report  of  the  Committee  on  Resolutions. 

11.45:  Report  of  the  Committee  on  Nominations.  ,  _ 

Election  of  Officers. 

Report  of  Tellers  on  Election  of  Directors. 

Installation  of  Officers  and  Directors. 

12.00:  Adjournment. 


S.  F.  MILLER 

President 

National  Food  Brokers 
Association 


TUESDAY  EVENING,  JANUARY  26th 
7.00  P.  M. — The  Brokers  Convention  Dinner — Main  Dining  Room, 
Stevens  Hotel. 

President  Samuel  T.  Millar,  presiding. 

Address — Prominent  government  official  whose  name  will  be  an¬ 
nounced  later. 

Address — Albert  K.  Rowswell,  Pittsburgh,  Pa. 

WEDNESDAY  MORNING,  JANUARY  27th 
10.00  A.  M. — Annual  Meeting  of  New  Board  of  Directors — South 
Ball  Room,  Stevens  Hotel. 

Adjourned  meeting  of  the  Executive  Committee, 

Adjournment  to  January,  1933. 


SOCIAL  AFFAIRS 

SUNDAY  EVENING,  JANUARY  24th 

6.30  P.  M. — Reception  of  the  Old  Guard  Society — Third  Floor, 
Tower  Ball  Room,  Stevens  Hotel,  followed  by  Dinner  at  7.30 
P.  M.  on  Fourth  Floor,  Tower  Ball  Room. 

TUESDAY  EVENING,  JANUARY  26th 
7.00  P.  M. — The  Brokers  Convention  Dinner — Main  Dining  Room, 
Mezzanine  Floor,  Stevens  Hotel. 


MONDAY  MORNING,  JANUARY  25th 

9.30  A.  M. — Second  Session — South  Ball  Room,  Stevens  Hotel. 

9.30:  Annual  meeting.  Board  of  Directors. 

10.00:  Address — J.  H.  McLaurin,  President,  American  Whole¬ 
sale  Grocers  Association. 

10.15:  Address — Carl  Schlapp,  President,  National  Wholesale 
Grocers  Association. 

10.30:  Address— J.  Walter  Tyer,  President,  National  Associa¬ 
tion  of  Retail  Grocers. 

10.45:  Address — Paul  S.  Willis,  President,  Associated  Grocery 
Manufacturers  of  America. 


WEDNESDAY  EVENING,  JANUARY  27th 
7.00  P.  M. — Annual  Dinner  Dance — Main  Dining  Room,  Stevens 
Hotel. 

Given  under  the  auspices  of  the  Canning  Machinery  and  Sup- 
.  plies  Association. 

6.30  P.  M. — Anchor  Cap  and  Closure  Corporation  Dinner — Grand 
Ball  Room,  Palmer  House. 

THURSDAY  EVENING,  JANUARY  28th 

8.30  P.  M. — The  American  Can  Company  will  entertain  at 
Medinah  Temple. 
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THE  BROKERS’  CONVENTION  DINNER 

YOU  are  cordially  invited  to  attend  the  annual 
broker’s  Convention  Dinner,  to  be  given  Tuesday 
evening,  January  26,  1932,  in  the  Main  Dining 
Room  of  the  Stevens  Hotel,  Chicago.  The  occasion  is 
the  joint  convention  of  the  national  organizations  of 
the  Brokers,  Canners,  Machinery  and  Supply  Com¬ 
panies,  Wholesale  Grocers,  Preservers,  Kraut  and 
Pickle  Packers,  and  others  of  the  food  manufacturing, 
conserving  and  distributing  industry. 

The  purpose  of  this  invitation  is  to  make  it  clear  to 
all  attending  the  convention,  that  the  sponsors  of  the 
Convention  Dinner,  the  National  Food  Brokers  Associa¬ 
tion,  wish  all  present  to  know  that  they  are  quite  wel¬ 
come.  A  misunderstanding  has  heretofore  existed  that 
only  brokers  could  obtain  tickets. 

A  most  interesting  program  has  been  arranged.  It 
is  unfortunate  that  the  guest  of  honor,  one  high  in  the 
Federal  Government,  and  a  speaker  of  outstanding 
ability  is  unable  to  permit  his  name  to  be  announced 
until  later.  His  acceptance  of  our  invitation  to  be  with 
us,  and  to  deliver  the  principal  address,  is  tentative 
and  predicated  upon  no  emergency  developments  which 
will  prevent  his  leaving  Washington  at  the  last  moment. 

The  second  speaker,  Albert  Kennedy  Rowswell,  is  a 
humorist  and  philosopher  of  note.  He  delivers  his 
message  with  bewildering  rapidity,  and  keeps  his 
audience  in  constant  good  humor.  Mr.  Rowswell  has  a 
record  of  being  able  to  speak  distinctly  some  seventy 
odd  words  faster  per  minute  than  Floyd  Gibbons,  and 
this  speedy  flow  carries  with  it  lots  of  good  fun. 

Dinner  tickets,  in  keeping  with  the  times,  will  be  less 
expensive  this  year.  They  are  $4.00  per  person,  and 
reservation  will  be  made,  in  order  as  received,  at  tables 
seating  ten.  Advance  reservation  is  urgently  advised, 
to  make  sure  of  the  choicer  locations.  Those  sending 
checks  with  their  order  for  tickets,  will  receive  the 
tickets  by  return  mail  The  limited  capacity  of  the 
dining  room  makes  immediate  action  advisable. 

The  committee  suggests  that,  since  there  are  always 
those  at  the  convention  whom  you  will  wish  to  enter¬ 
tain  in  some  special  manner,  this  dinner  affords  an 
excellent  and  economical  opportunity.  An  evening  at 
private  dinner  and  the  theatre  is  much  more  costly 
entertainment,  and  not  any  better.  Hurry  your  reser¬ 
vations. 

- « - 

DINNER  DANCE  TO  BE  BETTER  THAN  EVER 

From  an  advance  program  sent  us  by  the  Secretary 
of  the  Canning  Machinery  &  Supplies  Association, 
there  is  every  indication  that  this  year’s  dinner 
dance  will  eclipse  all  previous  efforts. 

First  of  all,  Norman  Steppe  and  his  Fast  Steppers,  a 
10-piece  orchestra,  will  hold  forth.  This  orchestra  is 
especially  noted  for  its  versatility — soft  dinner  music, 
interspersed  with  lively  dance  tunes  between  courses — 
and  after  the  meal  is  over,  the  real  syncopating  begins. 


Then  Foley  and  Lee,  a  screamingly  funny  pair  of  ac¬ 
robats,  will  cavort  all  over  the  place,  adding  a  year  or 
two  to  your  own  life,  while  they  seemingly  endeavor  to 
continually  end  their  own. 

Blance  and  Elliott,  now  appearing  with  Ben  Bernie 
at  the  College  Inn,  will  present  three  beautiful  dance 
act  numbers. 

And  last,  but  by  no  means  least,  the  Three  Pepper 
Pots,  red-hot  colored  dance  trio,  guaranteed  to  set  your 
own  toes  wiggling  and  uneasy. 

All  in  all,  it  promises  to  be  a  big  night  for  those  for¬ 
tunate  enough  to  have  tickets  for  the  Dinner.  There 
are  but  forty  tables,  each  one  seating  ten  guests. 

Apply  for  reservations  to  Sam  Gorsline,  Secretary, 
549  W.  Randolph  Street,  Chicago.  Sam  says  “First 
come,  first  served.” 

- 4. - 

THE  OLD  GUARD  DINNER 

HE  Annual  “Blow  Out”,  as  it  is  termed  this 
year,  will  take  place  Sunday  night  at  7.00  P.  M. 
in  the  Tower  Ballroom,  and  all  members  of  this 
Society  of  Veterans  of  the  Canning  Industry  will  be 
admitted  on  membership  card,  there  being  no  charge 
for  the  dinner  this  year. 

“Ernie”  Finch  is  slated  as  Toast  Master,  and  a  won¬ 
derful  dinner  is  promised. 

Secretary  of  the  Old  Guard  Society,  Sam  Gorsline,  is 
constantly  on  the  search  for  the  names  of  men  who 
have  been  connected  with  the  industry  20  years  or 
more — in  other  words,  for  all  eligibles.  The  Society 
has  been  growing  rapidly,  but  the  object  is  to  include 
all  “Old  Worthies”,  and  members  are  requested  to  turn 
in  the  names  of  their  friends  whom  they  know  could 
or  should  be  members. 

These  dinners  of  the  Old  Guard  are  growing  famous, 
and  growing  rapidly  in  numbers.  Last  year  the  Ball¬ 
room  was  about  fllled  to  capacity.  If  an  equal  increase 
in  members  is  shown  for  this  year’s  dinner,  they  will 
have  to  have  an  over-flow  crowd  in  the  room  below. 

- ^ - 

THE  BIG  THEATRE  PARTY 

LD  MAN  DEPRESSION  can’t  stop  your  good 
friends,  the  American  Can  Company,  from  giving 
their  usual  Theatre  Party  to  the  whole  Conven¬ 
tion.  So  they  have  again  preempted  the  facilities  of 
the  great  Medinah  Temple  for  Thursday  evening,  Janu¬ 
ary  28th,  when  they  will  take  the  whole  Convention  as 
their  guests  and  entertain  them  as  only  the  American 
Can  Company  can  do. 

The  exact  nature  of  this  entertainment  has  not  yet 
been  disclosed,  but  you  know  that  it  will  be  of  the 
highest  possible  class,  and  thoroughly  enjoyable. 

After  the  entertainment  there  will  be  dancing  in  the 
Ballroom.  Just  a  great  big  party  bent  on  pleasure,  and 
at  which  business  is  taboo. 
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Meetings  of  Other  Associations 


NATIONAL  WHOLESALE  GROCERS  ASS’N. 

Congress  Hotel,  Chicago 
January  25-26-27,  1932 

The  Convention  will  open  with  a  joint  session  with  the 
Canners  at  the  Stevens  Hotel  Monday  afternoon.  A 
prominent  official  of  the  Bureau  of  Agricultural  Economics 
of  the  Department  of  Agriculture  will  speak  on  the  most  timely 
subject  of  “Planning  Adjustments  in  the  Canning  Industry.” 
His  subject  will  be  followed  by  discussion  from  the  floor. 

The  National  will  sponsor  an  informal  “Get  Together  and  Get 
Acquainted”  session  in  the  form  of  an  informal  buffet  supper 
at  the  Congress  Hotel  at  6.00  o’clock  Monday  evening,  January 
25.  The  charge  will  be  $1.50  per  person. 

There  will  be  five  sessions  of  the  Convention  limited  to  periods 
of  two  hours  each. 

There  will  be  a  session  Monday  evening  at  the  Congress  Hotel 
starting  at  8.30  o’clock.  The  program  will  consist  of: 

(a)  President  Schlapp’s  Report  on  Association  Activities. 

(b)  Address  by  Miss  Alice  Blinn,  Jlxecutive  Secretary  of  the 
Food  Institute  of  Delinator,  whose  subject  will  be,  “When 
the  Housewife  Goes  Shopping  for  Groceries,  Then  What?” 

(c)  Address  by  Mr.  F.  P.  Valentine,  Assistant  Vice-President 
of  the  American  Telephone  and  Telegraph  Co.,  w’hose 
subject  will  be,  “When  the  Housewife  Telephones  for 
Groceries,  What  Happens?” 

The  Tuesday  morning  session  will  consist  of: 

(a)  Reports  by  the  Secretary  and  Counsel  of  the  Association, 

(b)  Address  by  Mr.  J.  Walter  Tyer,  President,  National 
Association  of  Retail  Grocers,  whose  subject  will  be, 
“The  Trade  Association’s  Place  in  Retail  and  Wholesale 
Food  and  Grocery  Industry.” 

(c)  Address  by  Mr.  Paul  S.  Willis,  President,  Associated 
Grocery  Manufacturers  of  America,  whose  subject  will 
be,  “What  the  Manufacturer  and  Wholesaler  Can  Con¬ 
tribute  to  Each  Other’s  Prosperity  in  1932.” 

(d)  Address  by  President  Millar  of  National  Food  Brokers 
Association  whose  subject  will  be,  “From  the  Broker’s 
Angle.” 

(e)  Address  by  Paul  M.  Williams,  Senior  Marketing  Specialist, 
Bureau  of  Agricultural  Economics,  U.  S.  Department  oi 
Agriculture,  whose  subject  will  be,  “The  New  Official 
Canned  Fruit  and  Vegetable  Grading  Service.” 

The  Tuesday  afternoon  session  will  be  devoted  to  subjects  of 
particular  interest  to  wholesale  grocers  into’^ested  in  Vo.untary 
Groups  and  retail  relationships.  The  following  subject  will  be 
presented  and  discussion  invited  from  the  floor: 

(a)  “How  Far  May  the  Wholesale  Grocer  Go  in  Selecting 
:  Customers?” — Mr.  Campbell  Holton. 

(b)  “How  May  a  Wholesaler  Get  a  Larger  Share  of  a  Re¬ 
tailer’s  Bussiness?” — Mr.  Henry  King. 

(c)  “What  Obligations  Does  a  W^holesaler  Assume  W’hen  He 
Operates  a  Voluntary  Group?” — Mr.  Charles  B.  Jordan, 

(d)  “Responsibilities  of  Those  Supplying  Related  Foods.” 

(1)  Produce — (Speaker  to  be  announced). 

(2)  Bread  and  Bakers  Products — Mr.  W'^.  E.  Long. 

(3)  Dairy  Products — Mr.  Stanley  Wyckoff. 

(4)  Meat  Packers  Products — (Speaker  to  be  announced) 
Wednesday  morning  session  will  be  featured  by  the  following: 

(a)  Address  by  Mr.  A.  T.  Fischer,  President,  Visual  Training 
Corporation,  whose  subject  will  be,  “Making  Merchandis¬ 
ing  Men  Out  of  Grocery  Salesmen.” 

(b)  Discussion  and  questions  and  answers  from  the  floor. 

(c)  Address  by  Mr.  J.  R.  Bromell,  Business  Specialist,  U.  S. 
Department  of  Commerce,  who  will  present  his  findings 
following  an  extended  study  of  low  cost  wholesaling  of 
groceries. 

(d)  Address  by  W.  F.  L.  Tuttle,  whose  subject  will  be,  “Dis¬ 
tributor  Merchandising  and  Advertising  of  Commodities.” 
Wednesday  afternoon  and  final  session  of  the  Convention  will 
be  featured  by: 

(a)  Address  by  Mr.  Carl  W.  Dipman,  whose  subject  will  be, 
“The  Fundamental  Strength  of  the  Retail  Grocer  in  1932.” 

(b)  Address  by  Mr.  E.  L.  Rhoades,  whose  subject  will  be. 

“The  Fundamental  Strength  of  the  Retail  Grocer  in  1932.” 

(c)  Reports  of  Resolutions  and  Nominating  Committees: 
Election  and  Installation  of  Officers;  Announcements  of 
new  members  of  Executive  Committee  and  meeting  of 
Executive  Committee  immediately  following  adjournment. 


NATIONAL  PICKLE  PACKERS  ASSOCIATION 
Wednesday,  January  27th,  1932,  at  10.00  A.  M. 
Palmer  House,  Chicago 
Private  Dining  Room  10 
Calling  of  Roll. 

Reading  of  Minutes  of  Previous  Meeting. 

Address  of  President — Mr.  Lee  Ballinger. 

Report  of  Treasurer. 

Report  of  Secretary. 

Election  of  Officers. 

Report  of  Advertising  Committee — Mr.  C.  M.  Walters 
Election  of  New  Members. 

Discussion:  Acreage  and  conditions  affecting  the 
industry. 

New  Business. 

Luncheon  will  be  held  at  a  convenient  break  in  the 
program. 

- ^1 - 

CORN  CANNERS  INSTITUTE 

ALL  com  canners  are  invited  to  attend  the  meeting 
of  the  Institute  on  Wednesday,  January  27th, 
2.30  P.  M.,  in  the  Tower  Ballroom.  This  is  to 
be  in  the  nature  of  a  national  meeting  for  corn  canners. 

The  Trustees  of  the  Institute  will  meet  at  8  P.  M.  at 
The  Stevens,  on  January  24th. 

- ♦ - 

NATIONAL  PRESERVERS  ASSOCIATION 
Congress  Hotel,  January  25th  and  26th. 

The  National  Preservers  Association  will  hold  a 
meeting  at  the  Congress  Hotel  on  Monday  ana 
Tuesday,  January  25th  and  26th,  and  all  members 
of  this  big  and  active  Association  are  invited  to  be 
present. 

As  we  go  to  press,  the  detailed  program  had  not 
been  completed,  but  it  is  a  foregone  conclusion  that  the 
meetings  will  be  interesting  and  important. 

Re:  LONG-DISTANCE  PHONE  CHARGES 
By  Sam.  G.  Gorsline,  Secretary 

This  office  has  had  some  complaints  from  mem¬ 
bers  who  maintained  that  the  Hotel  Stevens  v/as 
avercharging  them  for  long  distance  calls  made 
from  the  hotel  rooms.  We  have  taken  this  up  with 
the  Hotel  Stevens  and  they  replied  as  follows: 

“The  Hotel  Association  of  Chicago  has  adopted  a 
schedule  of  service  charges  for  long  distance  calls, 
which  charges  prevail  in  the  Stevens  Hotel.  These  are 
as  follows : 

Charges  amounting  to  45c  or  less  — 15c  service  charge 
“  “  “  50c  to  95c  —25c  “ 

“  “  “  $1.00  to  $1.95— 40c  “ 

“  “  “  S2.00  to  $2.95— 50c  “ 

“  “  “$3.00  to  $3.95— 60c  “ 

“  “  “$4.00  to  $5.95— 75c  “ 

“  “  “  $6.00  &  over— $1.00  “ 

This  service  charge  is  made  for  the  time  that  it  takes 
the  Hotel  operator  to  make  the  long  distance  call.  The 
Hotel  also  collects  the  money  from  the  guest  and  turns 
it  over  to  the  Telephone  Company.  The  guest  is  re¬ 
lieved  of  all  trouble  and  responsibility  in  making  the 
call. 

These  charges  may  be  obviated  by  using  the  tele¬ 
phone  booth  in  the  Stevens  Hotel  lobby. 
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The  Annual 

Machinery  and  Supplies  Exhibit 

To  be  Held  in  Conjunction  With  The  Twenty-Fifth  Annual  Convention  of 
The  National  Canners  Association 
Hotel  Stevens,  Chicago — January  25  to  29,  1932 

Alphabetical  list  of  Exhibitors 

See  ”Where  To  Buy”  at  Back  of  this  Issue  for  Full  List  of  Machinery  or  Supplies  used  by  the 

industry  and  the  men  who  supply  them. 


IN  MACHINERY  HALL 
(Downstairs) 

AMERICAN  UTENSIL  CO.,  Chicago,  Ill. 

Tomato  Juice,  Fruit  Juice  Machinery,  Centrifugal  Pumps.... 

THE  MAX  AMS  MACHINE  CO.,  New  York  City. 

Can  Making  and  Can  Sealing  Machinery . 

ANDERSON-BARNGROVER  MFG.  CO.,  San  Jose,  Calif. 
Preparation,  Canning  and  Cooking  Machinery  for  Food 
Products  . 

ANGELUS  SANITARY  CAN  MACHINE  CO., 

Los  Angeles,  Calif. 

Closing  Machines  for  Tin  Containers . 

AVARS  MACHINE  CO.,  Salem,  N.  J. 

Canning  Machinery  for  Canners  of  Vegetables  and  Fruits. 
The  Ayars  line  of  fillers,  tomato  handling  machinery,  beet 
machinery,  etc.,  etc.,  will  be  demonstrated  by  numerous  at¬ 
tendants — Messrs.  Chas.  Ayars,  William  Ayars,  David  Ayars 
and  J.  C.  Butcher . 

BERLIN-CHAPMAN  CO.,  Berlin,  Wis. 

Preparation,  Canning  and  Cooking  Machinery  for  Food 
Products.  The  three  new  and  somewhat  revolutionary  ma¬ 
chines  of  the  Big  Show,  and  described  elsewhere  in  detail, 
will  be  on  exhibition  at  this  booth,  with  many  of  the  famous 
older  machines.  Frank  Chapman,  the  “It”  man,  will  bo 
accompanied  by  his  well  known  and  popular  force,  including 
Ben  Grota,  John  Krouse,  Bill  Hughes  and  H.  R.  Harding . 

E.  W.  BLISS  CO.,  Brooklyn,  N.  Y. 

Can  Making  Machinery.  If  you  are  in  need  of  a  metal  press 
for  any  purpose  consult  the  attendants  at  this  booth;  and 
you  should  acquaint  yourself  with  their  latest  double 
seamer,  and  other  canning  or  can-making  machinery . 

BOUTELL  MANUFACTURING  CO.,  Rochester,  N.  Y. 
Apple  Paring  Machinery . 

THE  BRISTOL  CO.,  Waterbury,  Conn. 

Thermometers  and  Temperature  Controls . 

BROWN  BOGGS  FOUNDRY  &  MACHINE  CO., 
Hamilton,  Ont.,  Canada. 

Canning  Machinery . 

BURT  MACHINE  CO.,  Baltimore,  Md. 

Labeling  and  Boxing  Machinery . 

BURTON,  COOK  &  C().,  INC.,  Rome,  N.  Y. 

A  new  exhibitor,  specializing  in  String  Bean  Cutters  and 
String  Bean  Fillers.  They  will  exhibit  a  new  type  of  String 
Bean  Cutter,  with  a  Positive  Automatic  Hopper  Feed  and 
guaranteed  capacity,  which  is  believed  to  be  the  answer  to 
the  packers’  problem  in  this  line.  The  exhibit  will  be 
demonstrated  in  motion  and  it  will  pay  all  packers  of  String 
Beans,  Pickles,  Soups,  etc.,  to  stop  at  booth  56. 

In  attendance:  L.  R.  H.  Burton  and  Vernon  E.  Cook,  who 
are  thoroughly  qualified  by  experience  to  discuss  your  vege¬ 
table  cutting  problems;  do  not  fail  to  call  on  them  and  get 
their  proposal.  .; . 


CAMERON  CAN  MACHINERY  CO.,  Chicago,  Ill. 

Can  Making  Machinery.  This  is  really  the  whole  story — 
everything  in  the  line  ol  modern,  up-to-the-minute  can¬ 
making  machinery.  ,It  is  the  smoothest  working,  quietest 
64  metal  handling  machinery  you  ever  saw.  Watch  the 
Cameron  Double  Seamer  perform.  Mr.  Wm.  Cameron,  the 
President,  will  have  a  full  force  on  hand  to  demonstrate 


33  and  answer  all  questions .  30 

COONS  FRUIT  MACHINERY  CO.,  Rochester,  N.  Y. 

Apple  Canning  Machinery  and  Orange  Juice  Machinery .  3 

DEWEY  &  ALMY  CHEMICAL  CO.,  Cambridge,  Mass. 

Sealing  Compounds . 40 

42  DIAMOND  CRYSTAL  SALT  CO.,  New  York  City. 

Canners’  Salt .  15 

DREHMANN  PAVING  &  CONSTRUCTION  CO., 

Philadelphia,  Pa. 

Acid-Resisting  Floor  Tile . 28-32 

r  DUNKLEY  CO.,  Kalamazoo,  Mich. 

Fruit  Machinery .  39 

ELGIN  MANUFACTURING  CO.,  Elgin,  Ill. 

Filling  &  Capping  Machinery  for  glass  goods .  34 

J.  L.  FERGUSON  CO..  Joliet,  Ill. 

Packaging  Machinery .  37 

A.  T.  FERRELL  &  CO.,  Saginaw,  Mich. 

9  Machinery  for  Cleaning  Grain,  Seed  and  Beans .  49 

THE  J.  B.  FORD  CO.,  Wyandotte,  Mich. 

Cleansing  and  Sterilizing  Compounds .  10 

THE  FOXBORO  CO.,  Foxboro,  Mass. 

Thermometers  and  Temperature  Controls .  35 

THE  GLASCOTE  CO.,  Euclid,  Ohio. 

4g  Glass  and  Enamel-Lined  Tanks .  62 


FRANK  HAMACHEK  MACHINE  CO.,  Kewaunee,  Wls. 
gg  Pea  Vining  Machinery.  The  Hamachek  Viner,  Viner-feeder, 
Ensilage  Stacker  and  other  machinery  deserves  your  atten¬ 
tion.  The  Messrs,  Hamachek  and  a  force  of  demonstrators 
will  gladly  answer  all  questions .  12 

HANSEN  CANNING  MACHINERY  CORP., 

Cedarburg,  Wis. 

44  Preparation,  (banning  and  Cooking  Machinery  for  Food 

Products  . . .  8 

THE  HARMON  SEALER,  INC.,  Chicago,  Ill. 

Stitching  Machinery  for  Shipping  Containers .  58 

HORIX  MANUFACTURING  CO.,  Pittsburgh,  Pa. 

Preparation  and  Filling  Machinery .  53 

HUNTLEY  MANUFACTURING  CO.,  Brocton,  N.  Y. 
Canning  Machinery  for  Fruits  and  Vegetables .  7 

THE  INTERNATIONAL  NICKEL  CO.,  INC., 

New  York  City. 

56  Non-Corrosive  Metals .  27 
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Machinery  Hall  -  Downstairs 


KIECKHEFER  CONTAINER  CO.,  Three  Rivers,  Mich. 

Paper  Boxes  and  Shipping  Containers .  19 

THE  KARL  KIEFER  MACHINE  CO.,  Cincinnati,  Ohio. 
Fillers,  Sterilizers  and  Filters,  mainly  for  glass  packed 
foods,  but  also  for  condiments,  preserves  etc.,  the  head¬ 
quarters  to  go  to  for  anything  in  this  line.  “Ernie” 
Finch,  ex-president  of  the  Canning  Machinery  and  Supplies 
Association,  will  head  the  force  of  demonstrators,  ready  and 


willing  to  explain .  43 

E.  M.  LANG  CO.,  Portland,  Maine. 

Solder  .  50 

F.  H.  LANGSENKAMP  CO.,  Indianapolis,  Ind. 

Tomato  Canning  Machinery,  Pulpers,  Finishers,  Jacketed 
Kettles  and  Copper  Coils .  57 

LEE  METAL  PRODUCTS  CO.,  JNC.,  Phillipsburg,  Pa. 
Jacketed  Kettles  and  Vacuum  Kettles .  25 

MID-WEST  BOX  CO.,  Chicago,  Ill. 

Paper  Boxes  and  Shipping  Containers .  16 


MORRAL  BROTHERS,  Monal,  Ohio. 

Corn  Handling  Machinery.  The  Morral  Corn  Huskers  are 
famous;  the  Morral  Com  Cutters,  for  Maine  style  or 
whole  grain  equally  so.  It  is  always  a  busy  time  for  S.  E. 
and  W.  W.  Morral  and  the  other  demonstrators.  You 


should  know  this  line .  13 

THE  J.  L.  MORRISON  CO.,  INC.,  Niagara  Falls,  N.  Y. 
Stitching  Machinery  for  Shipping  Containers .  20 

NATIONAL  ADHESIVE  CORP.,  New  York  City. 

Glue  and  Adhesives .  36 

NEW-WAY  CANNING  MACHINES  CO.,  Hanover,  Pa. 
Labeling  Machinery  .  41 

THE  OHIO  SALT  CO.,  Wadsworth,  Ohio. 

Canners’  Salt  .  18 

THE  PALMER  CO.,  Cincinnati,  Ohio. 

Thermometers  .  46 

THE  PFAUDLER  CO.,  Rochester,  N.  Y. 

Glass  and  Enamel-Lined  Tanks .  11 
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A.  W.  FINGER,  Minneapolis,  Minn. 

Wooden  Shipping  Containers . 

PLANTERS  MANUFACTURING  CO.,  INC., 

>  Portsmouth,  Va. 

Picking  Baskets,  built  especially  for  canners’  purposes,  but 
also  for  shipping  fancy  fresh  fruits  and  vegetables.  Mr. 
O.  W.  French,  and  “Pete”  Hargraves  will  be  in  attendance.... 

REEVES  PULLEY  CO.,  Columbus,  Ind. 

Variable  Speed  Transmissions . 

A.  K.  ROBINS  &  CO.,  INC.,  Baltimore,  Md. 

Canning  Machinery  for  Food  Products.  That  is  saying  it 
in  a  few  words,  but  it  means  anything  you  need  at  your 
cannery — the  house  ready  to  serve  your  eve^  want.  An 
interesting  exhibit  presided  over  by  “Bob”  Sindell,  an  ex- 
President  of  the  C.  M.  &  S.  A.,  with  Harry  Stansbury  and 

others  to  help . 

THE  SCOTT  VINER  CO.,  Columbus,  Ohio. 

Pea  and  Beet  Machinery . . . 

SEALRIGHT  CO.,  INC.,  Fulton,  N.  Y. 

Paper  Containers . 

SPRAGUE-SELLS  CORP.,  Hoopeston,  Ill. 

Preparation,  Canning  and  Cooking  Machinery  for  Food 
Products  of  every  kind.  This  exhibit  of  the  Food  Machinery 
Corp.,  embracing  also  the  Anderson-Barngrover  Mfg.  Co., 
and  the  F.  H.  Langsenkamp  Co.,  will  show  the  latest  models 
of  machines  for  handling  any  products.  It  is  an  immense 
exhibit  with  plenty  of  demonstrators.  A  warm  welcome 
awaits  you . . . 


SHEBOYGAN  MACHINE  CO.,  Sheboygan,  Wis. 

23  Pea  Canning  Machinery .  22 

THE  SINCLAIR-SCOTT  CO.,  Baltimore,  Md. 

Pea  Graders .  4 

STANDARD-KNAPP  CORP.,  Long  Island  City,  N.  Y. 

17  Labeling  and  Boxing  Machinery  and  Sealing  Equipment  for 

Shipping  Containers . .  29-31 

52  C.  J.  TAGLIABUE  MANUFACTURING  CO., 

Brooklyn,  N.  Y. 

Thermometers  and  Temperature  Controls .  56 

TAYLOR  INSTRUMENT  COS.,  Rochester,  N.  Y. 
Thermometers  and  Temperature  Controls .  51 

THE  UNITED  CO.,  Baltimore,  Md. 

6  Corn  Huskers  and  Cutters .  63 

gQ  WILLIAM  E.  URSCHEL,  Valparaiso,  Ind. 

Bean  Cutters,  Gooseberry  Snippers .  61 


45  WESTMINSTER  MACHINE  WORKS,  Westminster,  Md. 
Labeling  and  Boxing  Machinery.  Here  you  will  find  the 
Kyler  Boxer  for  vapidly  filling  the  cans  into  cases,  as  they 
come  from  the  Labeler.  And  also  the  Kyler  Labeller,  the 
newest  of  its  kind  in  this  field  and  pronounced  a  wonder  by 
many.  You  must  visit  this  booth  and  know  this  labor-saving 


and  cost-reducing  machinery .  38 

WORCESTER  SALT  CO.,  Columbus,  Ohio. 

1  Canners’  Salt .  24 


Supplymen 

In  the  Ballroom,  Foyer  and  Lounge 


ALUMINUM  COMPANY  OF  AMERICA, 

New  Kensington,  Pa. 

Metal  Caps  for  Glass  Containers,  and  Machinery  for  Sealing 
them  .  108 

AMERICAN  CAN  CO.,  New  York  City. 

Tin  Cans  and  Machinery  for  Closing  them.  Always  one  of 
the  most  attractive  booths,  arranged  mainly  for  the  comfort 
of  their  many  friends,  and  presided  over  by  the  heads  of 


this  company.  You  will  find  the  representative  you  know 
there,  too,  and  what  a  welcome  awaits  you .  101 

ANCHOR  CAP  &  CLOSURE  CORP., 

Long  Island  City,  N.  Y. 

Metal  and  Molded  Caps  and  Sealing  Machines  for  Glass 
Containers  . * .  110 

CAPSTAN  GLASS  CO.,  Connellsville,  Pa. 

Glass  Containers .  Ill 

CONTINENTAL  CAN  CO.,  New  York  City. 


Tin  Cans  and  Machinery  for  Closing  them.  A  “comfy”, 
home-like  booth  waiting  your  call.  The  good  fellow — ^they 
are  all  good  fellows — who  takes  care  of  you  in  person  will 
be  there,  and  the  “big  fellows”,  too.  A  big  organization. 


rendering  fine  service .  130 

CORNELI  SEED  CO.,  St.  Louis,  Mo. 

Canners’  Seeds .  104 

CROWN  CORK  &  SEAL  CO.,  Baltimore,  Md. 

Metal  Caps  for  Glass  Containers .  107 

ECONOMIC  MACHINERY  CO.,  Worlester,  Mass. 

Labeling  Machinery .  118 

THE  FILLER  MACHINE  CO.,  INC.,  Philadelphia,  Pa. 

Filling  Machinery .  114 

FOOD  INDUSTRIES,  New  York  City. 

Trade  Publication;  Monthly .  125 

HAZEL-ATLAS  GLASS  CO.,  Wheeling,  W.  Va. 

Glass  Containers .  103 


D.  LANDRETH  SEED  CO.,  Bristol,  Pa. 

Canners’  Seeds.  This  progressive  old  house — 148  years 
growing  seeds  on  a  commercial  scale — speaks  for  itself. 


They  have  the  full  line  of  canners’  seeds.  See  them .  126 

LEONARD  SEED  CO.,  Chicago,  Ill. 

Canners’  Seeds .  124 

THE  NATIONAL  PROVISIONER,  INC.,  Chicago,  Ill. 

Trade  Publication;  Weekly .  123 

NATIONAL  SEAL  CO.,  INC.,  Brooklyn,  N.  Y. 

Metal  Caps  and  Closures  for  Glass  Containers .  106 

THE  NITRAGIN  CO.,  INC.,  Milwaukee,  Wis. 

Soil  Inoculators  . 103^2 

THE  NIVISON-WEISKOPF  CO.,  Cincinnati,  Ohio. 

Labels  for  Food  Products .  117 

THE  O.  &  J.  MACHINE  CO.,  Chicago,  Ill. 

Capping  and  Labeling  Machinery .  119 

OWENS-ILLINOIS  GLASS  CO.,  Toledo,  Ohio. 

Glass  Containers  .  102 

PHOENIX-HERMETIC  CO.,  Chicago,  Ill. 

Metal  Caps  and  Closures  for  Glass  Containers .  109 

ROGERS  BROS.  SEED  CO.,  Chicago,  Ill. 


Canners’  Seeds.  The  house  that  “blood  tells.”  Their  new 
Perfection  Pea  will  be  found  here;  also  the  “Rogers  E.” 
Get  the  story  of  what  pedigreed  seed  stocks  mean.  They 


will  gladly  answer  any  cf  your  seed  problems .  113 

STECHER  LITHOGRAPHIC  CO.,  Rochester,  N.  Y. 

Labels  for  Food  Products .  129 

TYGART  VALLEY  GLASS  CO.,  Washington,  Pa. 

Glass  Containers .  112 

U.  S.  BOTTLERS  MACHINERY  CO.,  Chicago,  Ill., 

Bottling  and  Packaging  Machinery .  122 

WESTERN  PASTE  &  GUM  CO.,  Chicago,  Ill. 

Glue  and  Adhesives .  127 
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WHITE  CAP  CO.,  Chicago,  Ill. 

Metal  Caps  and  Closures  for  Glass  Containers .  105 

WILLIAMS  SEALING  CORP.,  Decatur,  Ill. 

Metal  Caps  and  Closures  for  Glass  Containers .  115 

F.  H.  WOODRUFF  &  SONS,  Milford,  Conn. 

Canners’  Seeds  . . .  116 


FOYER  TO  BALLROOM 
THE  CANNER  PUBLISHING  CO.,  Chicago,  Ill. 


Trade  Publication;  Weekly .  213 

CANNING  AGE,  New  York  City. 

Trade  Publication;  Monthly .  206 


THE  CANNING  TRADE,  Baltimore,  Md. 

Trade  Publication;  Weekly.  Come  in  and  make  yourself  at 
home.  We  could  offer  $10.00  to  any  canner  present  and  not 
already  a  subscriber — and  not  lose  a  cent;  but  the  by-laws 
prevent.  We’re  just  keeping  open  house  for  our  friends. 
Come  in  . . .  208 

GALLATIN  VALLEY  SEED  CO.,  Bozeman,  Mont. 

Canners’  Seeds.  Here  you  will  find  that  famous  new  Pea 
“Gallatin,”  grown  out  where  the  virgin  soil  has  not  been 
contaminated  by  disease.  They  will  gladly  explain  and 


show  results  .  203 

HOGG  &  LYTLE,  LTD.,  Toronto,  Ont.,  Canada. 

Canners’  Seeds .  212 

McGILL  COLORTYPE  CO.,  Minneapolis,  Minn. 

Labels  for  Food  Products .  204 

PHILLIPS  CAN  CO.,  Cambridge,  Md. 


Tin  Cans.  Thats  their  job  or  business;  but  here  at  the 
Convention  their  booth  is  for  the  comfort  and  convenience  of 
Eastern  canners,  especially  ’Shore  canners.  It  has  been 
called  “Tri-State  Headquarters.”  Meet  your  friends  there....  202 

RENCO  PURE  SEED  CO.,  Olivia,  Minn. 

Canners’  Seeds .  209 
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SPOKANE  SEED  CO.,  Spokane,  Wash. 

Canners"  Seeds .  207 

WASHBURN-WILSON  SEED  CO.,  Moscow,  Idaho. 

Canners’  Seeds .  201 

S.  D.  WOODRUFF  &  SONS,  Orange,  Conn. 

Canners’  Seeds . 205 


LOUNGE 

ASSOCIATED  SEED  GROWERS,  INC., 

New  Haven,  Conn. 

Canners’  Seeds.  This  big  company  studies  the  interests  of 
the  canner  and  as  a  result  offers  seeds  that  you  can  depend 
upon,  and  they  have  the  capacity  to  insure  every  care  of 
your  wants.  You  probably  “sware  by”  Clark’s  Seeds,  or 
Kenney’s  or  Allen’s.  Here  they  are  all  in  one  company. 


and,  if  possible,  better  than  ever .  311 

FERRY-MORSE  SEED  CO.,  Detroit,  Mich. 

Canners’  Seeds .  302 

THE  F.  G.  FINDLEY  CO.,  Milwaukee,  Wis. 

Glues  and  Adhesives .  301 


THE  HEEKIN  CAN  CO.,  Cincinnati,  Ohio. 

Tin  Cans.  An  independent  house  with  an  immense  capacity 
and  a  reputation  for  ser^^ce.  They  have  made  cans  for 

years.  Their  popular  representatives  will  welcome  you .  308 

R.  J.  KITTREDGE  &  CO.,  Chicago,  Ill. 

Labels  for  Food  Products.  While  you  are  at  the  Convention 
you  ought  to  look  into  that  better  label — a  more  informative 
label.  This  house,  with  its  years  of  extensive  experience, 

will  gladly  help.  And  you  ought  to  order  early .  303 

METAL  PACKAGE  CORP.,  Batimore,  Md. 

Tin  Cans.  This  is  the  Can  company  that  has  grown  so 
rapidly  in  the  last  year  or  so,  now  -with  plants  in  Chicago 
and  Hamilton,  O.,  as  well  as  New  York  and  Baltimore.  Ask 
them  how  and  why.  They  are  a  live-wire  bunch  and  you  will 


be  glad  to  meet  them . .  310 

MICHIGAN  LITHOGRAPHING  CO.,  Grand  Rapids,  Mich. 

Labels  for  Food  Products .  309 

JEROME  B.  RICE  SEED  CO.,  Cambridge,  N.  Y. 


Canners’  Seeds.  One  of  the  oldest  and  most  experienced 
seed  houses,  able  to  take  care  of  all  canners’  seeds  of  quality.  306 
THE  SIMPSON  &  DOELLER  CO.,  Baltimore,  Md. 

Labels  for  Food  Products.  This  house  can  produce  for  you 
the  kind  of  label  that  will  serve  you  best.  They  will  help 
build  the  right  kind,  for  they  are  old  at  the  business.  Their 
modem  plant  can  take  care  of  any  contract,  and  they  are 

an  agreeable  house.  Call  on  them .  305 

THE  UNITED  STATES  PRINTING  & 

LITHOGRAPH  CO.,  Cincinnati,  Ohio. 

Labels  for  Food  Products.  The  “big”  label  house  that  can 
give  you  printed  or  lithographed  labels,  or  any  form  of 
advertising  material.  They  are  experts  at  drafting  or  de¬ 
signing  new  or  improved  labels,  and  always  willing  to  help. 


See  them  before  you  leave  the  Convention .  307 

LANSING  B.  WARNER,  INC.,  Chicago,  Ill. 

Fire  Insurance.  Drop  in  at  this  booth  and  let  them  show  • 
you  how  they  can  save  you  money  on  insurance  bills.  If 
you  once  learn  you  will  always  be  with  them .  304 


- ♦ - 

CANNED  FOODS  IMPORTS  FROM  CANADA 
From  the  National  Canners  Association  Bulletin. 


OWING  to  the  depreciation  of  Canadian  currency 
following  abandonment  of  the  gold  standard  by 
Great  Britain,  canned  foods  from  Canada  have 
been  finding  their  way  to  American  markets  in  increas¬ 
ing  quantities.  The  effect  of  the  depreciated  foreign 
currency  is  to  nullify  American  tariffs  because  of  the 
increased  purchasing  power  of  the  American  dollar  in 
terms  of  the  Canadian  dollar. 

When  this  situation  developed  it  was  immediately 
brought  to  the  attention  of  canners  through  their  state 
associations,  and  the  National  Canners  Association 
made  inquiries  at  the  U.  S.  Treasury  Department  to  as¬ 
certain  whether  the  anti-dumping  provision  of  the  law 
was  being  violated.  At  the  request  of  the  Association, 
the  Department  of  Commerce  made  an  investigation  of 
the  situation  in  Canada  to  determine  whether  the 
canned  foods  in  question  were  being  sold  in  Canadian 


markets  at  higher  prices  than  they  were  being  offered 
to  American  importers. 

Two  conditions  must  be  established  in  order  to  show 
that  the  anti-dumping  law  is  being  violated.  It  must 
be  shown  that  the  merchandise  is  offered  for  sale  in 
the  foreign  country  at  a  price  below  the  open  market 
price  in  the  country  of  production.  Second,  that  such 
practice  injuriously  affects  the  manufacturers  of  simi¬ 
lar  products  in  the  country  of  importation.  Unless  both 
these  conditions  can  be  established,  there  is  no  valid 
ground  for  protest. 

The  Association  was  informed  by  the  Department  of 
Commerce  that  as  a  result  of  the  investigation  made  in 
Canadian  markets,  it  was  shown  that  the  same  brands 
were  being  freely  offered  in  Canadian  markets  at  the 
same  prices  at  which  they  were  offered  for  export  from 
Canada  to  the  United  States. 

Under  the  existing  laws,  therefore,  and  with  lack  of 
evidence  of  dumping  as  that  term  is  defined  by  the 
statutes,  the  only  relief  for  the  canning  industry  ap¬ 
pears  to  be  through  new  legislation.  Under  the  Consti¬ 
tution  fiscal  legislation  must  originate  in  the  House. 
Bills  designed  to  correct  the  inequalities  arising  from 
depreciated  foreign  currencies  are  being  prepared  by 
interested  congressmen  for  immediate  introduction  in 
the  House  of  Representatives. 

One  of  the  bills  designed  to  meet  the  situation  pro¬ 
vides  : 

“That  for  the  relief  of  American  industry,  pro¬ 
duction  and  growth  from  the  premium  accruing  to 
certain  foreign  countries  because  of  depreciation 
of  their  currency  from  legal  parity  and/or  because 
of  said  foreign  countries  changing  their  monetary 
standard,  the  Secretary  of  the  Treasury  be,  and  he 
is  hereby,  authorized  and  directed  to  levy,  collect, 
and  pay  upon  all  imports,  whether  dutiable  or  free 
of  duty,  a  compensating  charge  exactly  equal  in 
amount  to  the  difference  in  exchange  between  the 
United  States  and  the  country  of  origin  of  the  im¬ 
port  on  the  day  of  exportation. 

None  of  the  provisions  of  this  Act  shall  apply  to 
any  import  which  is  not  produced  in  the  United 
States. 

By  ‘country’  and  ‘foreign  countries’  is  meant  all 
foreign  nations  and  any  of  their  dominions  and 
dependencies. 

For  purpose  of  administering  this  Act  the  Sec¬ 
retary  of  the  Treasury  is  authorized  and  directed 
to  daily  advise  himself  of  the  differential  of  for¬ 
eign  currency  exchange.” 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adems  Street 
Chiceso. 
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Waatmlnster  Machine  Works 
Westminster,  Ud. 


It  has  always  been  my  custom  In  the  past  after 
Installing  new  machinery  In  my  plant  to  write  the  manufacturer 
Euid  give  him  my  honest  opinion  regarding  same.  I  have  now  used 
your  Kyler  Labeling  Uaohlne  for  over  a  year  and  without  the 
least  hesitancy  I  can  truthfully  say  In  my  Judgment  you  have 
the  best  labeling  machine  on  the  market  today. 

At  first  glance  at  this  machine  you  are  struck  by 
its  simplicity,  and  watching  It  perform  I  think  anyone  who 
has  had  any  experience  with  labeling  machines  will  also 
agree  It  Is  truly  a, great  machine. 

One  of  Its  mighty  Important  and  saving  features  is 
the  limnense  saving  In  glue  and  paste  compared  to  other  machines, 
also  runs  very  smooth,  has  plenty  of  speed,  with  practically 
no  waste  of  labels  whatsoever. 

You  will  recall,  no  doubt,  four  years  ago  when  I 
purchased  your  power  driven  boxer  that  I  told  you  whenever  you 
could  manufacture  a  labeling  machine  to  equal  your  boxer  that 
you  would  have  the  greatest  line-up  in  the  oountry  for  labeling 
and  boxing,  and  It  is  certainly  a  pleasure  to  me  at  this  time 
to  know  that  your  ambition  has  boon  fulfilled,  and  wlxl  gladly 
recommend  your  labeler  as  well  as  boxer  to  anyone  who  may  be 
Interested. 

Your?  vacjtruly,  /~\ 


LPC:MLS 
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What  The  Wisconsin  Conner s  Sales 

Corporation  Means  J 

A  Better  Understanding  of  it  Needed 

By  D.  V.  Wait 

Mr.  D.  V.  Wait  of  the  Lange  Canning  Company,  Eau  Clair,  Wis.,  and  a  director 
in  the  Wisconsin  Canners  Co-operative  Sales  Corporation,  on  December  22nd  outlin¬ 
ed  his  idea  of  this  movement,  and  it  is  well  worth  reading,  and  should  be  generally  un¬ 
derstood.  Here  it  is: 


WHY  WE  SIGNED  THE  SALES  CONTRACT 

TO  use  an  expressive  slang  expression,  the  Canned 
Foods  Industry  is  “ON  THE  SPOT.”  At  no  time 
since  it  became  a  major  industry  have  the  canners 
been  in  a  more  precarious  condition.  To  begin  with,  the 
established  order  of  distribution  is  turned  topsy  turvy. 
Ethics  are  being  forgotten  in  the  struggle  to  survive. 
Proposals  are  being  made  today  by  men  who  were 
formerly  considered  conservative  men  of  business  that 
are  extremely  radical,  measured  by  our  standards  of 
only  a  few  years  ago. 

Necessity  is  a  hard  and  callous  teacher;  and  it  is 
truly  “the  mother  of  invention.”  When  the  com  can- 
ner  is  forced  to  sell  corn  all  the  way  from  45c  to  60c 
per  dozen,  and  the  last  is  now  top  offering  price  for 
Standard  Corn,  he  is  face  to  face  with  the  question: 
Where  does  it  lead,  what  will  be  the  final  answer? 

It  is  needless  to  say  that  if  our  pack  of  Peas  had 
been  normal,  which  would  have  been  at  least  27,000,000 
cases  based  on  actual  acreage  planted,  we  would  be 
selling  Standard  Peas  for  40c  a  dozen — if  we  sold  at  all. 
Even  with  our  short  pack  of  13,000,000  cases,  the 
buyer  today  is  demanding  a  price  of  80c  a  dozen  on 
Standard  No.  4  Alaskas,  with  a  freight  equalization  if 
you  are  so  unfortunate  as  to  be  located  in  Northern 
Wisconsin.  He  demands  a  price  of  85c  on  Standard 
No.  3s,  with  freight  adjustment,  and  many  sales  have 
been  made  on  the  basis  of  82y2C  a  dozen. 

The  better  grades,  without  regard  to  short  supply, 
are  not  selling,  and  everyone  knows  that  we  have  not 
enough  Peas  to  last  until  the  next  pack.  Standards  are 
practically  cleaned  up  in  the  East. 

How  long  have  we  been  getting  together  in  our 
National  and  State  conventions,  doing  a  tremendous 
lot  of  talking  and  nothing  has  ever  resulted  from  it. 
Every  canner  cries  something  must  be  done  or  we  are 
through  and  year  after  year  we  have  heard  the  same 
old  wail,  the  same  cry  of  distress. 

Now,  for  the  first  time  has  a  sensible,  practical  plan 
been  presented,  sponsored  in  a  manner  that  will  insure 
its  success,  once  it  begins  to  function.  Back  in  June 
we  had  our  first  general  meeting  in  Milwaukee.  Very 
little  was  accomplished,  but  out  of  that  meeting  more 
than  ever  grew  the  conviction  that  something  had  to 
be  done. 

Gradually,  through  group  meetings  in  various  parts 
of  the  State,  to  sav  nothintr  of  no  less  than  seven  or 
eight  general  meetings  at  Milwaukee  and  Madison,  we 
worked  out  a  definite  plan,  backed  bv  a  contract,  which 
has  been  submitted  to  you.  Bear  in  mind  that  every 


article,  every  word  in  this  contract  has  been  cussed 
and  discussed.  The  original  drafts  of  the  contract  were 
lorn  to  shreds,  but,  out  of  the  flames  there  came  a 
contract  that  has  been  tested  by  fire.  One  by  one  of 
the  leading  canners  of  the  State  have  been  won  over  to 
it.  Why?  Because  they  realize  that  it  is  a  document 
that  was  written  for  all  the  canners  of  Wisconsin  and 
not  for  one  or  a  dozen.  At  the  beginning  of  our  meet¬ 
ings  selfishness,  animosities,  jealousies  were  frequently 
manifest,  but,  slowly  these  very  human  traits  have 
been  submerged  for  the  general  good. 

No  ulterior  motives  have  crept  into  this  contract, 
there  are  no  lurking  “niggers  in  the  woodpile.”  It 
speaks  for  itself,  “all  for  one  and  one  for  all.”  There 
have  been  many  misinterpretations  of  its  proposed 
functions.  Some  have  believed  that  it  was  a  sort  of 
penal  institution,  with  vengeance  manifest  to  punish 
and  crush  the  unwiting  offender.  Some  have  believed 
that  police  powers  would  be  inaugerated,  and  that 
trained  volstead  agents  would  be  employed  to  come 
sneaking  around  your  facotries  and  try  to  catch  you 
in  a  violation  of  its  decrees. 

Nothing  is  further  from  the  truth.  The  entire  pur¬ 
pose  and  only  purpose  of  this  organization  is  corrective, 
not  abusive.  It  is  an  apeal  to  reason,  not  to  the  meaner 
nature  of  vengeance  and  reprisal.  And  bear  in  mind, 
above  everything,  it  is  not  a  price-fixing  organization. 
Again  I  say,  nothing  is  further  from  the  truth.  Its 
purpose  is  to  again  establish  an  orderly  distribution, 
not  to  raise  prices  above  sensible  and  practical  market 
levels. 

The  backbone  of  the  whole  contract  is  based  upon  a 
Central  Bureau  of  Information,  a  central  switchboard 
from  which  will  be  disseminated  accurate,  truthful 
market  information.  We  have  no  such  medium  today. 
In  almost  every  major  industry  that  you  can  name  they 
have  their  exchanges,  where  the  member  is  supplied 
with  truthful  information  as  to  exact  price  at  which 
each  commodity  was  sold  the  preceeding  day.  They 
are  not  dependent  upon  the  word  of  a  broker  or  a  dozen 
brokers.  They  are  not  dependent  upon  rumor,  they  are 
not  dependent  upon  the  buyer’s  veracity,  they  know 
what  price  was  received. 

If  for  no  other  reason,  eliminate  all  the  other  clauses 
and  agreements,  we  could  not  afford  to  be  without  this 
service.  Place  a  school  boy  in  charge  of  a  cannery  and 
with  the  information  which  he  would  have  placed  daily 
on  his  desk  as  to  sales  of  Canned  Foods  in  every  market 
in  the  country  by  Wisconsin  Canners,  he  would  be  less 
likelv  to  make  mistakes  in  confirming  below  reasonable 
market  levels  than  is  the  large  canner  of  today,  with 
all  of  his  expensive  sales  organization. 
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AVARS  LATEST  MODEL 

CUT  STRING  BEAN  and  WUPmt  TOMATO  FILLER 


For 

Cut  String 
Beans 
Tomatoes 
Beets 
Cherries 
Plums 
Etc, 


r — 

i  _ - 

Manufacturers  of 

Pea  St  Bean  Fillers 
Rotary  Syruper 
Hot  Water  Exhauster 
Liquid  Plunger  Filler 
Tomato  Trinunor  St 
Scalder 
Tomato  Corer 
Process  Clock 
Corn  Sk.  Milk  Shakers 
Beet  Toppnr 
Beet  Grader 
Beet  Slitter 
Beet  Slicer 
Tomato  Washer 
Can  Cleaner 
Can  Sterilixer 
Angle  Hanger 
Friction  Clutch 


AVARS  MACHINE  CQ.,  Salem,  New  Jersey 


For  a  Better  Pack  of  Peas  at  a  Greater  Profit 


USE 

HAMACHEK  IDEAL 
VINERS  AND  VINER  FEEDERS 

See  our  exhibit  at  the  National  Canners 
Convention,  Chicago,  January  25  to  29,  1932 

FRANK  HAMACHEK  MACHINE  COMPANY 

KEWAUNEE  WISCONSIN 


Also  Manufacturers  of  Ensilage  and  Chain  Adjusters 


ESTABLISHED  1880 


INCORPORATED  1924 
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No  longer  can  we  be  mislead  into  believing  that  any 
sieve  or  grade  of  Peas  is  selling  at  a  price  below  the 
cost  of  production,  when  right  before  us  will  be  the 
itemized  sales  into  a  dozen  or  more  of  the  leading  mar¬ 
kets  of  the  country.  The  actual  price  which  the  Peas 
brought  the  canner,  not  some  cleverly  constructed 
rumor,  which  becomes  worse  and  worse  as  it  is  passed 
from  mouth  to  mouth. 

As  it  is  today,  the  canner  is  helpless.  He  is  at  the 
mercy  of  every  false  report,  until  finally,  in  desperation, 
not  knowing  which  way  to  turn,  he  ends  up  by  doing 
something  foolish,  another  nail  in  the  lid  of  the  box  in 
which  he  finds  himself.  Only  the  tip  of  his  nose  is  now 
protruding  above  the  sluggish  flood  of  destructive 


effect  for  you,  and  it  will  serve,  if  he  is  the  right  kind 
of  broker,  to  put  him  “on  his  toes.” 

Not  only  is  a  Contract  with  the  Sales  Corporation  in¬ 
surance  against  demoralization  in  prices,  but  it  will 
insure  you  against  costly  mistakes  in  grading  your 
products.  Remember,  Grading  Service  is  free  to  mem¬ 
bers  in  good  standing,  who  have  signed  the  contract 
and  paid  the  stock  assessment  of  $200.00.  This  grad¬ 
ing  is  to  be  done  by  competent,  licensed  graders,  one 
representative  from  the  Department  of  Agriculture, 
one  from  the  Wisconsin  Department  of  Markets  and 
one  from  the  Sales  Corporation.  We  know  of  one 
canner  who  has  saved  $800.00  in  the  sale  of  2,000  cases 
of  Sweet  Variety  Peas  by  reason  of  having  his  peas 


H.  W.  PHELPS 

Presinent 

American  Can  Company 
New  York  City 


prices.  Sign  the  Sales  Contract,  throw  a  life  line  anl 
we  may  be  able  to  get  him  ashore  before  he  sinks  out 
of  sight. 

We  look  on  our  membership  in  the  N .  C.  A.  as  liability 
insurance,  protecting  the  Canner  who  does  business  in 
distant  States  from  the  damage  suit  sharks.  If  for  ho 
other  reason,  we  would  be  members  of  the  N.  C.  A. 

Equally  important  is.  a  membership  in  the  Wisconsin 
Canners  Co-operative  Sales  Corp.  It  is  insurance  against 
market  demoralization,  such  as  we  are  face  to  face  with 
at  the  present  time.  No  canner,  without  regard  to  the 
size  of  his  production,  can  afford  to  be  without  the 
service  which  the  Sales  Corporation  will  be  in  position 
to  render;  not  only  as  to  actual  information  of  what  is 
going  on  in  all  of  the  great  distributing  centers,  but 
advance  information  that  will  prove  invaluable  in  pre¬ 
venting  him  from  selling  a  product  that  is  fast  be¬ 
coming  in  short  supply  at  a  price  below  what  it  is 
actually  worth. 

The  Sales  Corporation  will  be  in  position  to  show  j^ou 
what  is  in  demand  in  each  market,  and  you  can  discuss 
with  your  brokers  more  intelligently  the  possibilities 
of  each  market  as  affecting  your  products.  If  you  are 
not  obtaining  service,  you  will  be  in  position  to  demand 
of  your  broker  an  explanation  as  to  why  he  is  not  sub¬ 
mitting  to  you  at  least  a  share  of  this  business.  Even 
that  alone,  without  anv  attempt  at  stabilization  of  price 
would  react  to  strengthen  the  market.  And  your  broker 
will  profit  by  it,  as  you  are  giving  him  concrete  in¬ 
formation  as  to  sales  which  he  has  not  been  able  to 


graded,  two  months  after  the  pack,  by  the  Department 
of  Agriculture  and  the  Wisconsin  Department  of  Mar¬ 
kets,  the  gradings  being  almost  identical  on  each  lot. 

There  was  never  a  document  written,  whether  it  was 
a  contract,  a  letter,  a  history  or  even  the  Bible  but 
what  you  can  find  thousands  who  will  criticise  its  dic¬ 
tion  its  contruction,  its  meaning.  Any  document  to 
a  certain  extent,  is  capable  of  interpretation  or  misin¬ 
terpretation.  Look  at  the  Bible,  and  look  at  the  thous¬ 
and  and  one  religions  that  have  branched  off  from  it 
and  are  willing  to  fight  and  die  over  the  meaning  of  a 
word.  You  know,  sometimes  I  believe  that  there  is 
not  one  man  in  a  thousand  who  really  gets  what  he 
ought  to  out  of  the  Bible.  He  reads  it  with  a  pre¬ 
conceived  notion  what  he  wants  to  believe  and  then  he 
goes  out  and  tries  to  prove  to  the  world  that  he  is 
right.  I  believe  he  entirely  overlooks  the  lessen  in  the 
text.  There  is  a  lessen  in  every  story,  in  every  book, 
and  that  is  what  we  do  not  want  to  overlook  in  reading 
the  Sales  Contract. 

It  is  no  time  to  “split  hairs”  over  the  meaning  of  a 
word,  but  it  is  high  time  that  we  recognize  the  lesson 
set  forth  in  the  Contract  and  take  immediate  action  by 
signing  and  mailing  it  to  Madison.  If  a  canner  is  really 
sincere  in  improving  his  own  condition  and  that  of  the 
industry,  signing  the  Sales  Contract  is  the  best  oppor¬ 
tunity  he  will  have  of  proving  it.” 


SuCaR  LOAf 


^ugarIO*! 
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H  £?  D  SHIPPING  BOXES 
ARE  ENGINEERED 


All  corrugated  and 
solid  fibre  shipping 
boxes  manufactured  by 
Hinde  &  Dauch  are  de¬ 
signed  by  H  &  D  experts 
with  twenty  years  ex¬ 
perience  and  training  in 
package  engineering. 


H  &  D  Package  Engine¬ 
ers  offer  canners  a  genu¬ 
ine  packaging  service, 
free  of  all  cost  and  obli¬ 
gation.  It  will  be  well 
worth  your  time  to  in¬ 
vestigate. 


The  Hinde  &  Dauch 
Paper  Company 

800  Decatur  Street 
Sandusky,  Ohio 


Thi»  mark  assures  }>our 
customers  that  you  have 
guarded  against  all  re¬ 
asonable  hazards  of 
transportation. 


HllVDE  and  DA^UCH 

Corrugated  Fibre  Shipping  Boxes 
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DEFINITIONS  FOR  STRAINED  TOMATO 
PRODUCTS  PROPOSED 

HE  FOOD  STANDARD  COMMITTEE  has  pro¬ 
posed  new  definitions  and  standards  for  strained 
tomato  products  and  invites  criticisms  and  sug¬ 
gestions  on  the  proposed  definitions  from  food  officials, 
consumers,  and  the  trade.  Communications  should  be 
addressed  to  A.  S.  Mitchell,  Secretary,  Food  Standards 
Committee,  Federal  Food  and  Drug  Administration, 
Washington,  D.  C. 

The  proposed  definitions  are  as  follows: 

STRAINED  TOMATO  is  the  unconcentrated  product 
consisting  of  the  entire  pulp  and  liquid,  exclusive  of 


THE  FRANK  HAMACHEK  MACHINE  COMPANY 
EXHIBIT 

HE  booth  (No.  12)  allotted  to  this  Company  is  not 
sufficient  to  show  a  regular  viner,  but  they  will 
exhibit  a  viner  that  is  about  half  of  the  regular 
length.  With  this  exception,  the  machine  will  be  com¬ 
plete  with  Hamachek  Ideal  Viner  Feeder  with  distrib¬ 
utor,  and  will  be  driven  by  a  motor,  thus  affording  a 
better  explanation  of  its  operation. 

They  will  also  exhibit  a  gasoline  power  unit  for  driv¬ 
ing  viners.  Although  these  power  units  are  made  of 
various  sizes,  the  one  to  be  shown  has  a  four  cylinder 
Waukesha  Motor.  Many  canners  will  find  that  these 


skins,  seeds  and  cores,  obtained  from  ripe  tomatoes 
with  or  without  the  application  of  heat;  and  with  or 
without  the  addition  of  salt.  It  is  packed  in  hermeti¬ 
cally  sealed  containers  and  processed  by  heat. 

TOMATO  PUREE,  TOMATO  PULP,  is  the  product 
resulting  from  the  concentration  of  the  entire  fleshy 
and  liquid  portions  of  ripe  tomatoes,  exclusive  of  skins, 
seeds  and  cores,  with  or  without  the  addition  of  salt. 
The  finished  product  contains  not  less  than  8.37  per' 
cent  of  tomato  solids. 

TOMATO  SAUCE,  “SALSA”,  is  the  product  result¬ 
ing  from  the  concentration  of  the  entire  fleshy  and 
liquid  portions  of  ripe  tomatoes,  exclusive  of  skins, 
seeds  and  cores,  with  or  without  the  addition  of  salt, 
and  with  or  without  the  addition  of  basil  and/or  other 
seasoning.  The  finished  product  contains  not  less  than 
16  per  cent  of  tomato  solids. 

TOMATO  PASTE,  “PASTA”,  is  the  product  result¬ 
ing  from  the  concentration  of  the  entire  fleshy  and 
liquid  portions  of  ripe  tomatoes,  exclusive  of  skins, 
seeds  and  cores,  with  or  without  the  addition  of  salt, 
and  with  or  without  the  addition  of  basil  and/or  other 
seasoning.  The  finished  product  contains  not  less  than 
22.0  per  cent  of  tomato  solids. 

HEAVY  TOMATO  PASTE,  CONCENTRATED  TO¬ 
MATO  PASTE,  “CONCENTRATO”,  is  tomato  paste 
containing  not  less  than  35.0  per  cent  of  tomato  solids. 

(Concentrated  tomato  products  are  commonly  packed 
in  hermetically  sealed  containers  and  processed  by 
heat.) 


power  units  will  materially  reduce  their  cost  of  power 
for  driving  viners. 

There  will  be  demonstrations  of  Hamachek  Ideal 
Chain  Adjusters  and  a  display  of  many  installations  of 
Hamachek  Ideal  Ensilage  Distributors. 

They  have  demonstrated  their  faith  in  the  future  of 
the  pea  canning  industry  by  the  erection  of  additions 
to  their  plant  in  1931,  consisting  of  a  modem  two-story 
machine  shop  having  a  floor  area  of  12,800  sq.  ft.,  and  a 
foundry  building  having  a  floor  area  of  6300  sq.  ft. 
These  additions  place  them  in  excellent  position  to  take 
care  of  the  requirements  of  all  customers. 

The  following  representatives  will  attend  the  Con¬ 
vention  :  Frank  Hamachek,  Sr. ;  Frank  Hamachek,  Jr. ; 
V.  Albert  Hamachek,  E.  W.  Classon,  Harry  H.  Howeth, 
and  Roy  R.  Rowan. 

- - 

TESTIMONIAL  DINNER  TO  HARRY  W.  KREBS 

OMPLETING  practically  40  years  of  continuous 
service  with  the  canning  industry,  Harry  W.  Krebs 
retired  to  the  rank  of  gentleman  of  leisure  on  Jan¬ 
uary  1st,  1932. 

During  these  many  years  he  served  as  can  salesman, 
and  for  the  greater  part  of  that  time,  as  Sales  Manager 
for  the  American  Can  Company  in  the  Baltimore  Dis¬ 
trict.  There  are  those,  and  the  number  is  legion,  who 
hold  him  as  the  most  popular  can  salesman  in  the 
game ;  a  distinction  he  won  by  his  always  considerate, 
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PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Diohion  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


ROBtSS-BECKETT  DOUBLE  CAN  CLEANER 


.McSTAY-ROBtNS 
BOX  SEALERS 


ROBINS  RETORT  A 

ROBERT  A.  SINDALL.  Preeident 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md. 


Write  for  ceteloa 


HARRY  R.  STANSBURY,  Vice- Preeident 


WE  ARE  MANUFACTURERS 


PHILLIPS  SALES  CO.  Inc. 

BROKERS  and  COMMISSION 

Canned  Foods  and  Ganners*  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 
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friendly  and  helpful  attitude  towards  customers, 
friends  and  what  are  usually  termed  competitors, 
though,  as  he  said,  he  always  considered  them,  and 
knew  they  were,  as  friends. 

Canners  in  this  section  particularly,  will  recall  Harry 
Krebs  as  member  of  the  Entertainment  Committee  in 
all  Tri-State  functions,  together  with  James  F.  Cole  and 
Robert  A.  Sindall,  and  it  has  become  axiomatic  that 
when  that  Committee  had  charge  of  an  affair,  a  good 
time  was  had  by  all. 


At  the  termination  of  the  dinner,  “Jim”  Cole  paid 
fitting  tribute  to  the  evening’s  guest  in  a  neat  way,  and 
then  introduced  as  Toastmaster,  the  other  member  of 
the  triumvirate,  “Bob”  Sindall,  and  “Bob”  did  himself 
proud,  in  spite  of  the  difficulty  of  handling  the  good  na- 
tured  crowd,  each  one  of  which  wanted  to  express  his 
personal  feelings  for  Harry.  At  the  end  of  the  Toast¬ 
master’s  remarks,  a  very  handsome  Silver  Cocktail 
Shaker  with  8  Silver  Goblets,  reposing  on  a  magnificent 
Silver  Salver,  was  given  to  Mr.  &ebs  as  a  lasting  token 
from  his  friends. 


X 


W.  J.  PHELPS 

President 
Phelpi  Can  Co. 
Baltimore,  Md. 


I 

I 

I 

I 


M.  SIEGEL 

Strasburger  &  Siegel 
Baltimore,  Md. 


Upon  announcement  of  his  retirement  to  private  life, 
there  was  a  voluntary  and  almost  unanimous  inclina¬ 
tion  on  the  part  of  his  more  intimate  friends,  to  pay 
tribute  to  this  splendid  character,  and  accordingly, 
they  arranged  at  the  Emerson  Hotel,  Baltimore,  a 
sumptuous  dinner,  at  which  Harry  was  the  Guest  of 
Honor.  “Bob”  Sindall  and  “Jim”  Cole,  as  a  parting  tri¬ 
bute  to  their  long  time  associate  in  canner  entertain¬ 
ments,  took  charge  of  the  arrangements,  and  the  affair 
was  put  on  in  real  style.  From  the  setting  of  the  at¬ 
tractive  table,  the  arrangement  of  the  menu,  down 
through  the  entertainment  features,  to  the  specially  se¬ 
lected  cigarettes  and  cigars,  everything  was  produced 
in  the  name  of  the  distinguished  guest,  and  it  will  take 
no  strain  of  the  imagination  to  realize  that  the  spirit  of 
the  occasion  was  amply  evidenced,  and  a  most  enjoy¬ 
able  event  was  the  result. 

When  the  event  was  whispered  about,  there  was  a 
rush  to  pay  homage  to  Harry  that  would  have  resulted 
in  several  hundred  being  present,  but  time  lacked  to 
take  care  of  such  a  big  event,  and  it  was  restricted  to 
less  than  50,  every  man  of  whom,  however,  felt  that  he 
was  conveying  the  feelings  of  dozens  of  friends  in  a 
testimonial  to  the  distinguished  guest. 

Some  of  the  following  list  found  it  impossible  to  be 
present,  but  Carle  Cooling  exemplifies  the  eagerness 
with  which  each  one  wanted  to  be  there,  when  you  know 
that  he  was  in  attendance  at  the  Ozark  Canners  Con¬ 
vention  in  Springfield,  Missouri,  on  January  7th  and 
8th,  and  then  came  by  aeroplane  to  Baltimore  in  time 
for  the  celebration,  on  the  evening  of  January  9th. 


Most  of  the  following  assembled  at  the  festive  board: 


Edgar  G.  Barnes 
Harold  0.  Berryman 
Guy  Bollinger 
Harry  R.  Buck 
J.  Harry  Cain 
E.  E.  Caldwell 
James  F.  Cole 
S.  Carle  Cooling 
Robert  H.  Cooper 
John  C.  Doeller 
Henry  D.  Dreyer 
Thomas  Drisgill 
Charles  E.  Durgan,  Jr. 
Clayton  H.  Englar 
John  D.  Eyre 
A.  W.  Feeser 
E.  Everett  Gibbs 
Clarence  Gray 
Leonard  D.  Jenkins 
Edwin  T.  Jones 
Whitney  W.  Jones 
Arthur  I.  Judge 
Allan  Killian 
Harry  M.  Kronau,  Jr. 


William  E.  Lamble 
Elmer  E.  Langrall 

E.  E.  Loweree 
John  J.  May 
George  W.  McComas 
John  Menzel 

J.  Smith  Michael 
Burton  Proctor 
Harry  E.  Rawlings 
Samuel  H.  Rosenstock 
Edward  G.  Ruff 
W.  Wells  Russell 
James  M.  Shriver 
Joseph  N.  Shriver 
S.  P.  Simmons,  Jr. 
Robert  A.  Sindall 
Ormond  V.  Spedden 
Harry  R.  Stansbury 
Victor  Steengrafe 

F.  D.  Throop 
George  A.  Wagner 
Albert  H.  Weis 

F.  Hall  Wrightson 
Joseph  M.  Zoller 
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See  These  Brand  New  Machines 
In  Our  Exhibit  At  The 
Chicago  Convention 
Jan.  25-29 

They  Have  Never  Been  Shown  Before, 


Sprague-Sells  Hi-Speed  Filler 


Sprague-Sells  Combination  Corn  Cutter 


Sprs^ue-Sells  High  Pressure  Washer 


Sprague-Sells  Twin  Reel  Pea  Grader 


Lewis  Improved  Quality  Grader 


Peerless  Giant  Rotary  Washer 


Capacity  —  300  cans 
per  minute. 

Some  speed. 

Cuts  Whole  Grain, 
cut-kernal  or  cream- 
style  corn.  It’s  A  Wow. 

Revolutionizes  washing 
of  corn  and  other 
products. 

Doubles  capacity 
for  high  speed 
lines. 

100%  efficient 
for  quality 
grading  peas. 

It’s  a  glutton 
for  work. 


See  all  these  new  machines  and  many  others  ••  the  finest 
display  ever  put  on. 

Make  our  booth — No.  1 — your  headquarters.  Come  in 
and  hang  up  your  coat  and  hat. 


SPRAGUE-SELLS  CORPORATION 

Div.  of  Food  Machinery  Corp. 

Hoopeston,  Illinois 
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INDIANA  FIELD  SCHOOL 
February  9th,  10th,  and  11th,  1932 

The  INDIANA  FIELD  SCHOOL  or  annual  Confer¬ 
ence  of  Canners  and  Field  Men,  will  be  held  at 
Purdue  University  on  February  9th,  10th,  and 

11th. 

Dr.  J4  H.  MacGillivray,  Associate  in  Horticulture,  has 
arranged  to  start  at  noon  on  February  9th  with  a  Can¬ 
ners  Luncheon,  and  the  afternoon  will  be  divided  into 
two  sections;  one  of  which  will  be  a  conference  of  the 
canners,  and  the  other  for  the  field  men  and  growers. 


EDWIN  RIFE 

Sinclaii-ScoU  Co. 
Baltimore,  Md. 


The  third  annual  “Sons  of  the  Soil”  Dinner  will  be  on 
Tuesday  night,  and  there  will  be  the  customary  enter¬ 
tainment  at  this  dinner.  The  Canners  Banquet  will  be 
on  the  evening  of  February  10th. 

Talks  of  interest  from  the  standpoint  of  the  major 
and  minor  canning  crops  in  Indiana  will  be  dealt  with 
fully  in  the  program. 

All  Indiana  canners  should  keep  these  dates  in  mind, 
and  be  present  together  with  their  field  men. 

- ♦ - 

THE  NEW  “GALLATIN”  PEA 

The  Gallatin  Valley  Seed  Company,  Bozeman, 
Mont.,  is  very  enthusiastic  over  the  new  strain  of 
^pea  they  have  developed,  and  which  they  have 
christened  “Gallatin”.  Mr.  Parker  and  others  of  the 
company,  believe  it  will  secure  a  place  in  the  planting 
schedules  of  many  canners.  They  are  not  calling  it  a 
world  beater,  but  they  feel  they  can  make  strong  claims 
for  it  in  hardiness,  productiveness  and  quality.  It  is 
intended  to  supercede  such  varieties  as  Horsfords  and 
Rice’s  No.  13. 

This  new  pea  will  be  on  exhibit  at  their  booth.  No. 
203,  in  the  Foyer  to  the  Ballroom,  and  you  should  call 
and  get  the  particulars  about  it.  You  will  find  there 
Fred  W.  Raber,  their  Eastern  Representative,  in  Mil¬ 
waukee  ;  and  Mr.  W.  N.  Purdy  and  B.  C.  Parker  from 
the  home  office.  They  will  have  samples  and  photos, 
and  some  showing  the  marvelous  scenery  in  Montana. 


HIGH  SPEED 
LOW  DEPRECIATION 
SANITARY 
EASILY  OPERATED 

and  highly  satisfactory  for  filling  Peas 
and  Beans  of  all  varieties,  Horriiny, 

Whole  Grain  Corn,  Diced  Beets  and 
Carrots,  and  in  fact  most  all  granular 
products. 

The  Hansen  Sanitary  Pea  &  Bean 
Filler  checks  O.  K.  on  all  five  points 
and  has  many  other  superlative 
features. 

You  will  do  wisely  by  investigating 
Hansen  “Master-Built”  Machinery. 

Send  for  a  catalog. 

HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


Hansen  Frnlt  and  Vecctable 
Filler 

Hansen  Sanitary  Kraut 
Filier 

Hansen  Automatic  Tomato 
FUIer 


Hansen  Pea  and  Bean  Filler 
Hansen  Com  Coidcer  Filler 


Hansen  Switary  Conreyor 
Boot 

Hansen  Quality  Pea  Grader 
Hansen  Four  Roll  Beet 
Topper 

Hansen  Sanitary  Gallon  Filler 


Hansen  Whole  Grain  Corn  Cutter 
Hansen  Chili  Con  Cara#  Fiiler 
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Message  of  the  National  Kraut 
Packers’  Association 

TO 

Wholesalers,  Dealers  and  Brokers 
and  all  Packers. 


HE  members  of  the  National  Kraut  Packers’  Association,  packers 
(  ^  of  Sauerkraut,  (now  admittedly  one  of  the  greatest  health  foods  in 
the  whole  cultinary  category)  extend  their  heartiest  thanks  to 
wholesalers,  dealers  and  brokers,  and  wish  them  a  Prosperous  1932. 


In  the  year  just  past,  the  Association  has  continued  its  advertising  and 
publicity  campaign,  and  has  brought  the  virtues  of  Sauerkraut— its  health 
giving  and  economical  properties— to  the  attention  of  new  millions  of  people 
— actually  millions— and  that  campaign  is  still  going  on. 

It  is  no  wonder  that  Sauerkraut  has  become  a  popular  seller.  Even 
the  U.  S.  Government  Department  of  Agriculture,  says  that  from  5  to  10 
cents  worth  will  feed  five  or  six  people—  certainly  a  virtue  in  these  days 
when  the  dollar  means  so  much  to  the  American  people.  It  is  not  surpris¬ 
ing  that  dealers  who  display  it  properly  have  sold  it  to  thousands  and 
thousands.  It  needs  no  urging;  it  sells  itself. 

But  the  publicity  campaign  is  only  a  part  of  the  great  work  carried  on 
by  the  Association  in  the  interest  of  this  important  industry.  And  the 
members  again  express  the  hope  that  every  Sauerkraut  packer  will  join 
their  ranks.  The  activities  of  the  Association  assure  a  manifold  return 
on  the  cost  of  memberships.  The  research  work  on  cabbage  seed,  cabbage 
culture  and  fertility;  the  up-to-the-minute  crop  prospects  and  reports;  the 
constant  vigilance  as  to  tariffs  and  freight  rates;  the  study  of  legislation 
and  proposed  legislation,  etc.,  etc.,  are  mvaluable  to  every  packer.  In 
short,  the  association  is  ever  alert  for  everything  that  can  help  its  members 
in  a  proper  and  legal  way.  “This  is  a  time  for  all  good  men  to  get  toget¬ 
her.”  How  can  a  packer  afford  to  stay  outside  this  Association  ?  Again 
we  say— Join. 


THE  NATIONAL  KRAUT  PACKERS’ 
ASSOCIATION  Clyde,  Ohio 


34 


THE  CANNING  TRADE 


January  18,  1932 


SOME  NEW  MACHINES 

ERLIN  CHAPMAN  CO.,  Berlin,  Wis.,  are  going  to 
exhibit  3  new  machines  that  will  be  shown  for 
the  first  time  at  any  convention. 

The  new  HYDRAULIC  CONVEYOR  is  used  for  ele¬ 


vating  and  conveying  such  vegetables  as  Peas,  Beans, 
Whole  Grain  Corn,  etc.,  by  means  of  water  pressure. 
It  is  extremely  simple,  in  that  the  product  desired  is 
emptied  into  a  feeding  hopper  where  it  is  combined 
with  water  and  elevated  or  conveyed  to  any  desired 


point,  by  means  of  the  water  pressure.  It  is  built  in 
lour  different  sizes  which  will  accomodate  any  reason¬ 
able  height  or  distance.  Capacity  any  desired  amount. 
There  are  no  moving  parts  but  the  pressure  producing 
pump.  This  whole  hydraulic  conveying  system  is  so 
extremely  simple  that  it  has  to  be  seen  to  be 
appreciated. 

The  New  SYRUPER-BRINER  is  used  for  brining 
such  products  as  String  Beans,  Beets,  Spinach,  Carrots, 
etc.  and  syruping  such  fruits  as  Cherries,  Apples,  Pears, 
Peaches,  etc.  It  is  built  completely  of  pure  nickel,  so 
that  all  parts  coming  in  contact  with  the  brine  or  syrup 
are  clean,  sanitary,  discoloration-  and,  corrosion-re¬ 
sisting.  The  principle  of  this  machine  is  extremely 
simple,  will  handle  many  sizes  of  cans  without  any 
mechanical  adjustment.  The  amount  of  brine  easily 
adjusted  from  that  of  filling  the  cans  completely  to 
that  of  but  a  very  small  portion.  The  amount  of  head 
space  in  the  can  may  be  controlled  independently  at  will 
very  easily.  This  machine  is  just  what  the  canners 
have  always  wanted  in  that  there  are  no  valves,  rub¬ 
bers,  springs,  or  their  like  to  deteriorate,  stick  or  wear 
out.  Capacity,  up  to  120  No.  2  cans  a  minute. 

The  new  TOMATO  PEELER  answers  a  crying  need 
for  what  many  have  attempted  to  do  “since  Fido  was  a 
pup.”  Tomatoes  are  peeled  with  this  machine  much 
better  than  can  possibly  be  done  by  hand.  It  is  done  so 
simply,  positively,  with  tomatoes  of  any  sizes  that  to 
call  it  a  machine  is  hardly  right.  It’s  principle  is  ex¬ 
tremely  simple,  no  lyes  or  chemicals  are  used.  This 
TOMATO  PEELER  is  revolutionary,  and  Tomato  Can¬ 
ners  cannot  afford  to  miss  this  opportunity  to  see  this 
machine  which  is  the  one  need  they  have  always  wanted 
satisfied ;  it  has  to  be  seen  to  be  appreciated.  Capacity, 
unlimited. 


BRANCH:  DETROIT,  MICHIGAN 
WHOLESALE  CATALOGUE  ON  REQUEST 


BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 


PEAS,  BEANS,  SWEET  CORN 
TOMATO,  PUMPKIN,  SQUASH 
CUCUMBER,  CABBAGE,  SPINACH 
PERFECTED  DETROIT  BEET 


For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


JEROME  B.  RICE  SEED  CO. 

Cambridge,  N.  Y. 
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Indiana  Finishers 

For  Finishing  Tomato  Pulp,  Catsup,  Soups, 
Apple  Sauce,  Apple  Butter,  Jams,  Jellies,  Etc. 

(T*i\E  evolution  of  the  old 
^BpBSSSpBSSvSSSSSil^^^H  Kem  Lightning  Finisher, 
Ifcp'J’fl*’"-  •  I  widely  known  and  used  by 

I  v  ■  manners  everywhere.  A  metal 

I  ■  frame  Finisher  employing 

three  revolving  brushes 

and^  force  the  miMrial 

■  A  B  J|  per  cent  more  _  capacity  than 

V  ^  30  gallons  per  minute. 

Indiana  Paddle  Finisher 


CT'HE  latest  type  high  capac- 
ity  Finisher,  used  exten¬ 
sively  since  1924.  Adjustable 
metal  paddles  take  the  place  of 
brushes  to  spread  and  force 
the  material  through  full 
screens  of  nickel-silver  or 
monel.  A  thoroughly  sanitary 
all-metal  Finisher,  similar  in 
construction  and  rapid  clean¬ 
ing  features  to  the  Indiana 
Pulper.  Underpan  and  hood 
of  monel  to  withstand  the  ac¬ 
tion  of  acid  in  the  product. 
Capacity  30  to  40  gallons  per 
minute. 


To  Whom  It  May 
Concern 

Spanish  American  Fruit  Company, 
Inc.,  hereby  calls  attention  of  Can- 
ners.  Jobbers  and  Dealers  in  canned 
or  preserved  Grape  Fruit  to  the 
following  facts: 

1.  That  Spanish  American  Fruit  Company, 
Inc.,  has,  continuously  since  1920,  been  engaged 
in  canning  and  selling  grapefruit  under  the  trade 
mark  of  “Grape  Fruit  Hearts.” 

2.  That  said  trade  mark  “Grape  Fruit 
Hearts”,  was  duly  registered  by  and  in  the  name 
of  Spanish  American  Fruit  Company,  Inc.,  in  the 
Patent  Office  at  Washington,  D.  C.,  in  1921,  and 
has  been  re-registered  under  the  Act  of  February 
1905. 

3.  That  under  said  trade  mark  and  under 
both  its  common  law  and  registered  rights  thereto, 
Spanish  American  Fruit  Company,  Inc.,  has  built 
up  an  excellent  reputation  for  the  quality  of  its 
products  and  a  business  therein  of  considerable 
magnitude  and  of  great  value. 

4.  That  Spanish  American  Fruit  Company, 
Inc.  said  trade  mark  has  been  in  a  number  of  in¬ 
stances  copied  or  adapted  in  various  forms  and 
colorable  imitations  by  various  firms,  all  in  con¬ 
travention  of  the  rights  of  Spanish  American 
Fruit  Company,  Inc. ,  and  that  in  practically  every 
instance  of  such  infrigement  the  same  has  been 
discontinued  upon  demand. 

Accordingly,  Spanish  American  Fruit  Com¬ 
pany,  Inc.  is  ready  to  assume  that  such  infringe¬ 
ments  of  its  trade  mark  “Grape  Fruit  Hearts” 
have  been  committed  inadvertently  and  without 
intent  to  wrong,  and  confident  that  the  trade  is  in 
accord  with  the  principles  of  good  faith,  fair  deal¬ 
ing  and  respect  for  the  rights  of  others  which  are 
the  foundation  of  sound  business. 

This  advertisement  is  published  with  the  ex¬ 
pectation  that  the  facts  recited  having  thus  been 
brought  to  the  attention  and  notice  of  the  trade, 
further  trespass  upon  the  advertiser’s  trade  mark 
rights  will  not  be  committed. 

Should  further  infringements  be  committed, 
the  advertiser  will  feel  justified  in  assuming  that 
such  wrong  is  intentional  and  will  govern  itself 
accordingly. 

SPANISH  AMERICAN  FRUIT  CO.,  INC. 

By  Edmund  Ruthmore,'  President 

Singer  Building,  New  York  City. 


Indiana 

Colossal  Finisher 


^XACIXY  the  same  as  the  Indiana  Paddle  Finisher  except  size  and 
^  capacity.  Does  thoroughly  satisfactory  work  at  50  to  60  gallons 
mr  minute  on  average  products.  All  metal,  sanitary  throughout. 
Screen,  underpan  and  hood  of  monel. 

We’ll  gladly  send  full  details  of  these  sturdy  Finishers  upon  re¬ 
quest,  also  details  of  other  Langsenkamp  equipment  listed  below. 
Please  clip,  fill  in  and  mail  the  coupon  today  to 

Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR: 


Sprague-Sells  Corporation 
Hoopeston,  Illinois 

You  may  send  us  full  details  of  the  Langsenkamp  equipment 
checked. 

n  Improved  Brush  Finisher  ^ 

Q  Indiana  Paddle  Finisher 
(ZJ  Indiana  Colossal  Finisher 
G  Indiana  Pulper 
G  Indiana  Chili  Sauce  Machine 
G  Kook-More  Koils  and  Tanks 
G  Langsenkamp  Copper  Kettles,  size . gals. 

Name . 
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Working  Of  The  Big  A  dvertising  Campaign 

By  T.  G.  Searle 

of  the  Continental  Can  Company,  and  member  of  the  Advertising  Committee. 


Given  as  an  address  before  the  Pennsylvania  Canners  Association  at  their 
meeting  in  York,  Pa.,  December  15th.  1931. 


WE  all  remember  ’way  back  when’  we  first 
started  talking  about  a  National  Advertising 
Campaign  for  Canned  Foods.  I  know  one  of 
my  dearest  friends  worked  for  years  to  put  the  Cam¬ 
paign  over  and  one  of  the  keenest  regrets  I  now  have  is 
that  Roy  Clark  is  not  alive  to  see  the  Campaign,  for 
which  he  worked  so  hard,  become  a  fact.  But  where  he 
left  off  others  carried  on  and  the  Campaign  is  now  a 
reality. 

Money  to  finance  the  Campaign  was  made  available 
by  some  of  the  leading  Tin  Plate  Companies,  the  Amer¬ 
ican  Can  Company  and  the  Continental  Can  Company. 

The  management  of  the  Campaign  is  in  the  hands  of 
a  Committee  of  three:  F.  A.  Harding,  President  of  the 
National  Canners  Association;  Mr.  Gordon  H.  Kellogg 
of  the  American  Can  Company,  and  myself,  represent¬ 
ing  the  Continental  Can  Company. 

Since  all  the  advertisements  are  to  be  published  over 
the  signature  of  the  National  Canners  Association,  it 
was  felt  essential  that  they  should  pass  on  all  copy  and 
be  given  practically  veto  powers  in  regard  to  copy.  It 
is  possible  that  some  of  us,  or  the  Agency,  might  get  so 
enthusiastic  about  canned  foods  that  we  would  say 
something  in  our  copy  that  could  not  be  substantiated 
by  facts ;  so  Frank  E.  Gorrell,  Secretary  of  the  Nation¬ 
al  Canners  Association,  is  present  at  all  meetings  and 
he  has  assisted  us  greatly  in  the  work  that  we  are  try¬ 
ing  to  do. 

The  money  to  finance  the  Campaign  was  subscribed 
to  a  National  magazine  campaign,  as  a  basis,  so  the  fol¬ 
lowing  mediums  were  selected: 

Saturday  Evening  Post  McCall’s 

Good  House  Keeping  *  Women’s  Home  Companion 

Delineator  Ladies’  Home  Journal 

These  magazines  were  selected  after  a  very  careful 
and  exhaustive  study,  by  ourselves  and  the  Agency,  as 
the  mediums  that  would  give  us  the  maximum  cover¬ 
age  in  the  home  and  with  the  housewife.  A  study  of 
these  publications  will  show  that  they  now  carry  and 
have  carried  for  years  more  advertising  of  Nationally 
advertised  food  products  than  any  other  magazines  and 
we  do  not  think  that  these  National  advertisers  would 
continue  to  spend  their  money  if  they  did  not  get  re¬ 
sults  ;  so  we  feel  that  our  selection  of  mediums  is  sound 
and  represents  the  best  obtainable. 

There  have  been  times  since  the  selection  of  medi¬ 
ums  was  decided  upon  that  I  have  felt  we  had  made  a 
terrible  mistake  and  were  throwing  away  our  money. 
There  has  been  a  line  of  advertising  solicitors  outside 
of  my  office  since  the  Campaign  began  and  I  know  that 
these  same  solicitors  have  tried  to  high-pressure  the 
other  members  of  the  Committee  just  as  much  as  they 
have  me.  They  have  figures  to  prove  that  we  are  just 
poor  deluded  fools  as  far  as  advertising  is  concerned. 


There  was  a  man  in  my  office  the  other  day  from  a 
Southern  magazine  who  had  figures  to  prove  that  all 
the  housewives  down  South  were  sitting  on  the  front 
door  step  waiting  for  the  mail  man  to  bring  them  his 
magazine,  and  that  he  had  a  larger  circulation  south  of 
the  Ohio  River  than  the  combined  circulation  of  the 
six  mediums  we  had  selected.  After  he  had  finished,  I 
had  to  tell  him  that  I  had  never  heard  of  his  magazine ; 
although  we  had  checked  the  list,  supplied  by  the 
Agency,  of  all  the  important  magazines  in  the  United 
States. 

National  magazine  advertising  is  a  mighty  hard 
thing  to  check  as  far  as  actual  tangible  results  are  con¬ 
cerned,  but  I  think  we  have  a  check  as  to  the  results 
we  can  expect  from  our  Christmas  advertising — ^the 
idea  of  which  is — “to  give  cases  of  assorted  Canned 
Foods  as  Christmas  Gifts.”  We  all  know  there  are  mil¬ 
lions  of  people  in  the  United  States  this  year  who  would 
be  more  interested  in  receiving  a  Christmas  present  of 
something  to  eat  than  they  would  be  in  a  less  practical 
gift. 

The  Christmas  campaign  has  caught  the  imagination 
of  canners,  brokers,  distributors  and  retailers ;  in  fact, 
the  entire  Industry  and  it  is  going  over  with  a  ‘bang’. 
We  have  distributed  practically  a  million  Christmas 
seals  to  be  pasted  on  each  case  of  assorted  Canned 
Foods  that  is  given  as  a  Christmas  gift.  These  seals 
were  not  sent  out  indiscriminately,  but  were  sent  only 
on  requests  from  distributors,  brokers,  chain  stores 
and  retailers.  Over  one  hundred  thousand  reprints  of 
the  Christmas  advertisement  have  been  distributed  for 
display  in  retail  store  windows.  In  this  we  can  see  the 
results  accomplished  by  advertising  and  I  predict  that 
there  will  be  more  Canned  Foods  moved  at  Christmas 
time  than  any  of  us  ever  believed  possible. 

The  actual  buying  of  these  Christmas  presents  will 
take  place  the  last  week  before  Christmas  and  every 
man  here  should  see  to  it  that  his  brokers,  jobbers,  the 
chain  stores  and  retailers  are  doing  all  they  can  to 
move  assorted  Canned  Foods  for  Christmas.  He  should 
work  with  the  churches,  clubs,  fraternal  organizations 
and  relief  committees  in  his  community  to  arouse  them 
and  enthuse  them  about  the  idea. 

Our  Campaign  is  new  and  unique  in  many  of  its 
phases,  and  especially  in  that  we  do  not  have  any  trade 
mark  or  brand  to  advertise ;  so  it  presents  many  prob¬ 
lems  in  connection  with  appealing  and  action  compell¬ 
ing  copy. 

Last  week  at  one  of  our  Committee  meetings  we 
were  discussing  a  piece  of  copy  that  is  to  appear  very 
soon;  devoted  to  the  lack  of  waste  in  canned  foods, 
compared  to  the  waste  present  in  raw  products.  This 
particular  piece  of  copy  had  been  discussed  at  several 
former  meetings,  but  last  week  we  were  facing  a  clos¬ 
ing  date  of  December  20th  on  some  of  the  magazines ; 
so  it  was  necessary  that  a  decision  be  reached  at  once  in 
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See  them  at 

The  Canners  Convention 


^  **Impacta”  Visco 
Filling  Machine 

v-.-.-.-,Tr.-nr;gagg*^^  M  newest  and  foremost  development 

in  filling  equipment  for  mayonnaise, 
I  ^  mustard,  apple  butter,  lard,  etc.  Has  all 

C  ^  1  the  outstanding  advantages  of  the  famous 

c  old  Visco,  that  has  always  meant  to 

packagers  of  semi-liquid  products — bet¬ 
ter,  more  economical  filling.  High  speed,  automatic  feeding  and  dis¬ 
charge  of  containers,  surprising  simplicity  of  construction. 


Air- Line 
Jar  Cleaner 

Something  entirely  new.  The 
modern  method  for  the  mo¬ 
dern  plant — cleaning  jars  by 
compressed  air  Saves  labor, 
time  and  space.  Handles 
up  to  too  jars  a  minute. 
Equipped  complete  with  auto¬ 
matic  exhaust  dust  collector. 


Inquire  about  these  machines  at  the  Canners 
Convention — Booth  No.  43,  Out  engineers 
will  be  on  hand  to  give  you  full  information. 


And  don’t  fail  to  see  the  Kiefer  Rotary  Vacuum  Catsup  Filler  in  its  new  construction  of  stain¬ 
less  steel, — the  high  speed  Automatic  Bottle  Washer  &  Sterilizer, — the^^Kiefer  Rotary  Rinser, — the 
Multiple  Pulp  Filter,  one  of  the  complete  line  of  Kiefer  Filters,  etc. 


\jlte  KARL  KIEFER  MACHIIME^ 
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order  that  the  advertisement  could  be  prepared  and  be 
in  the  hands  of  the  publishers  by  the  20th. 

There  were  seven  people  present:  three  men  from 
the  Agency,  the  three  members  of  the  Committee  and 
Mr.  Gorrell  of  the  National  Canners  Association.  I 
won’t  say  that  there  were  seven  different  opinions,  but 
there  were  at  least  five  opinions  as  to  how  best  to  get 
this  message  over  to  the  housewives.  Finally  one 
member  of  the  Committee  had  a  brilliant  idea.  He  said, 
“How  can  seven  mere  men  have  any  idea  that  is  worth 
a  whoop  as  to  what  will  appeal  to  the  millions  of  house¬ 
wives  and  women  we  are  trying  to  reach?  I  would 
suggest  that  we  have  four  or  five  women  from  the  lead¬ 
ing  women’s  magazines,  who  are  in  constant  touch  with 
thousands  of  housewives  on  the  question  of  foods  and 
diets,  come  up  and  tell  us  something  about  how  to 
reach  the  housewives  and  sell  them  on  eating  more 
canned  foods.”  We  were  successful  in  getting  two 
women  to  come  that  afternoon :  Alice  Blinn  of  the  De¬ 
lineator  and  Dorothy  Marsh  of  Good  House  Keeping. 
They  were  with  us  for  about  two  hours  and  in  that 
time  we  certainly  ‘learned  about  women  from  them’. 
It  was  really  surprising  how  little  we  did  know  about 
how  to  sell  women.  The  result  of  this  conference  was 
that  the  Committee  has  decided  that  we  will  have  an 
advisory  council,  made  up  of  women  from  the  leading 
magazines  we  are  using,  meet  with  us  whenever  con¬ 
sumer  copy  is  to  be  considered. 

One  might  say,  “Why  is  this  necessary  ?  Why  doesn’t 
the  Agency  handle  the  copy  ?  Surely  their  experience 
has  taught  them  how  to  write  selling  copy  to  the  wom¬ 
en.”  It  is  true  that  our  Agency  and  many  advertising 
agencies  know  how  to  write  good  copy  on  a  trade 
marked,  popular  branded  article,  but  we  do  not  have 


GAMSE 

LABELS 

are  Attractive 

Our  Salesmen  will  be  glad  to 
assist  in  your  label  problems. 

SALES  FORCE— 

Bob.  Eirich  Wm.  L.  CUsel 

L.  Renbaum  W.  J.  Geary 

Advise  us  when  you  are  interested. 

Gamse  Lithographing  Company 

Incorporated 

Herman  Gamse,  President 

4 19-42 1-423  E.  Lombard  St.  Baltimore,  Md. 
Telephone  Plaza  1S4S 


that  in  this  Campaign.  We  are  trying  to  sell  approxi¬ 
mately  two  hunded  articles  of  canned  foods  and  these 
two  hundred  articles  are  multiplied  ‘by  nobody  knows 
how  many’  different  brands ;  so  the  advertising  must  be 
fundamentally  educational  in  character,  designed  to 
dispel  mistaken  notions  and  existing  prejudices  against 
canned  foods  and  against  the  tin  can  as  a  container  for 
foods. 

If  we  can  make  the  housewife  believe  that  ‘Canned 
Foods  are  good  to  eat’, — that  they  are  not  a  by-prod¬ 
uct, — ^that  Canned  Foods  are  not  made  up  of  the  sur¬ 
plus  of  the  crop  that  cannot  be  saved  in  any  other  way, 
but  rather  that  the  raw  product  is  the  cream  of  the 
crop  and  is  grown  from  especially  selected  seed;  that 
Canned  Foods  are  sealed  and  cooked  where  grown  when 
garden  fresh,  tree  ripened  or  are  freshly  caught  from 
nearby  waters, — ^that  Canned  Foods  are  not  foods  of 
convenience  to  be  used  only  when  other  foods  are  not 
available,  but  that  they  are  good  wholesome,  clean, 
nourishing  foods  that  should  be  eaten  at  any  and  all 
times  in  preference  to  raw  foods,  shipped  to  market 
from  long  distances,  that  have  deteriorated  in  quality, 
been  exposed  to  dirt  and  germs,  and  subject  to  many 
handlings  by  hands  not  as  clean  as  those  in  well  ordered 
canning  factories;  that  Canned  Foods  are  not  just  ‘so 
much  food’  to  be  opened,  dumped  into  a  saucepan, 
heated  and  served  ‘as  is’,  but  rather  that  Canned  Foods 
offer  her  every  opportunity  for  the  display  of  her  culi¬ 
nary  art,  that  she  can  serve  them  just  as  ‘dressed  up’, 
as  delectable,  as  appetizing  and  as  taste  tempting  as 
her  ingenuity  in  cooking  would  impart  to  any  other 


STRASBURGER  &  SIEGEL 

Contulting  Food  Chemists  and  Bacteriologists 

Grading  under  the  McNary-Mapes  Amendment 

Liceneed  Gradere  of  Canned  Foods 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Liccnfed  under  Patents  1,646,157.  Oct.  IS.  1327;  1,655, 39S,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 
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B-K  Wilt  Resistant  Alaska  Peas 
Canners: 

Eliminate  LOSSES  from  PEA  WILT  by  using  B-K 
WILT  RESISTANT  ALASKA  SEED. 

FIELD  experiments  in  Maryland  and  Wisconsin  show  our  improved  strain  of  Alaska  seed  to  be 
100%  Resistant  to  Wilt,  High  Yielding  and  Uniform  Type. 

FACTORY  canning  tests  prove  B-K  WILT  RESISTANT  ALASKA  SEED  produces  Fancy  Quality 
in  the  can. 

TESTED  in  both  field  and  factory  B-K  WILT  RESISTANT  ALASKAS  are  proven  Superior  in 
Yield,  Type,  and  Quality. 

Book  yo«r  order  now  or  see  us  at  the  National  Convention,  Chicago,  Room  1539’A,  Stevens  Hotel. 

FIELD  and  FACTORY  TESTED  SEED  PEAS 

Brotherton-Kirk  Seed  Co. 


Bozeman 


Montana 


LABELS 


— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take  care 
of  all  your  wants,  promptly,  dependably. 

Avoid  a  rush-job.  Give  us  time  and  we 
can  give  you  the  better  job.  But  we  can 
take  care  of  the  rush  job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 
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foods :  if  we  can  make  these  facts  register  on  the  minds 
of  the  housewives,  this  Campaign  and  any  campaign  to 
follow  will  be  successful,  and  we  can  put  the  canning 
business  back  on  a  prosperous  basis  and  keep  it  there. 

I  firmly  believe  that  this  Campaign  is  going  to  create 
a  greatly  increased  demand  for  Canned  Foods.  As  to 
whether  that  demand  will  continue  is  very  largely  up 
to  the  canners.  If  their  products  live  up  to  the  claims 
made  for  Canned  Foods  by  the  advertising,  the  de¬ 
mand  will  continue.  If  they  do  not,  it  will  not  con¬ 
tinue.  As  a  member  of  the  Committee,  I,  therefore, 
ask  you  to  back  us  up  in  this  Campaign  by  giving  the 
consuming  public  the  quality  we  tell  them  they  can  ex¬ 
pect  and  that  we  know  you  can  pack,  if  you  will. 

Again,  as  to  the  success  of  this  Campaign:  you  can¬ 
ners  can  contribute  very  largely  to  that.  As  I  said,  this 
is  a  unique  Campaign  in  that  we  have  no  trade  mark 
or  brand  to  advertise,  neither  do  we  have  any  highly 
organized  detail  sales  staff  to  follow  up,  but,  notwith¬ 
standing  that,  there  is  no  commodity  offered  to  the 
public  today  that  enjoys  the  wide-spread  distribution 
that  canned  foods  do.  Automobiles,  cigarettes,  vacuum 
sweepers,  tires,  gasoline,  Coco-Cola:  none  of  them  have 
the  wide  distribution  enjoyed  by  canned  foods.  It 
would  be  impossible  to  find  a  community,  even  down  to 
the  crossroad  store,  in  the  United  States  where  canned 
foods  are  not  sold.  No  commodity  has  the  large  army 
of  men  and  women  interested  in  its  sale  in  anything 
like  the  numbers  that  are  interested  in  the  sale  and 
marketing  of  canned  foods.  You  canners  are  the  foun¬ 
tain  head  of  all  this  activity.  If  you  will  get  behind 
your  Campaign  and  arouse  and  enthuse  your  brokers. 


your  salesmen,  your  jobbers  and  wholesalers,  and 
through  them  the  chain  stores  and  retailers,  this  Cam¬ 
paign  will  be  a  bigger  success  than  any  of  us  can 
prophesy  now. 

I  want  to  thank  you  on  behalf  of  the  Advertising 
Committee  for  this  opportunity  to  tell  you  something 
of  the  work  that  is  being  done  in  connection  with  the 
Advertising  Campaign,  and  I  know  that  an  organiza¬ 
tion  as  aggressive  as  the  Pennsylvania  Canners  Asso¬ 
ciation  is  going  to  give  us  its  wholehearted  support 
and  cooperation. 

WARNER  HAS  ANOTHER  GOOD  YEAR 

ANNERS  Exchange  Subscribers,  at  Warner  Inter- 
Insurance  Bureau,  have  another  good  year  to  their 
credit,  from  the  standpoint  of  savings,  and  the 
customary  refund  of  dividend  checks  will  be  made  just 
before  the  Convention.  What  could  be  nicer — than  a 
refund  check  now,  on  your  insurance  bill,  and  all  the 
while  know  that  you  have  complete  protection,  as  good 
or  better  than  any  other  insurance  of  the  old  line  style. 
Once  you  have  experienced  this,  you  stick  right  along, 
and  gladly. 

This  completes  the  24th  year  serving  the  canning 
industry,  and  the  total  savings  returned  to  the  policy 
holders  during  that  period  exceeds  $8,000,000. 

Drop  in  at  their  booth,  No.  304  in  the  rotunda  ad¬ 
joining  the  Ballroom,  and  talk  this  over  with  them. 
You  will  find  there,  Lansing  B.  Warner,  President;  C. 
R.  Leland,  Ex-Vice-President ;  John  Eliot  Warner,  Vice- 
President,  and  other  representatives — and  a  warm 
welcome. 


Use  Baskets  and 


We  are  the  largest  manufacturers  of 
fruit  and  vegetable  packages  in  the 
United  States  and  ship  to  33  states, 
Canada,  Cuba  and  Mexico. 


Save  Money. 

The  picture  tells  the  Story.  1  he 
eight  baskets  will  hold  as  much 
as  the  five  boxes,  but  look  at  the 
difference  in  weight,  space,  labor 
and  money. 

We  are  the  only  basket  manu¬ 
facturers  in  the  U.  S.  who  are 
members  of  the  Canning  Ma¬ 
chinery  &  Supplies  Ass’n.,  and 
the  only  basket  manufacturers 
who  each  year  reserve  a  booth 
and  exhibit  our  products  at  the 
convention  of  the  National  Can¬ 
ners  Association. 


S«e  our  exhibit  at  the  Canners  Convention  in 
January.  O.  W.  French,  Sales  Manager  in 
charge  of  booth  No.  /  /. 


Planters  Manufacturing  Co.,  Inc. 

Portsmouth,  Virginia 
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MADE  BY 


GALLATIN 


showing  vine  and  pod 
characteristics 


Gallatin  matures  its  pods  very  uniformly  at  the  canning  stage 
and  has  exceptional  quality  and  tenderness  in  the  can. 

Call  at  our  booth  and  let  us  tell  you  about  this  new  variety. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


Closeup  view  of  our  new 
canners’  pea 


ZASTROW’S  PROCESS  ROOM  EQUIPMENT 


ir?Yn*?A»ItK 


Zastrow  Hydraulic.  Steam  Impelled 
Circle  Crane,  radius  up  to  18  ft. 


'illl  nnv- V  , 

•  ■•II  iii*V 
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Improved  Process  Kettle  or  Process  Crates,  Standard  3,  4  & 
Retort  40”  x  72”  and  other  5  tiers.  Also  Special  Sizes 


ZASTROW  MACHINE  CO.,  Inc. 

Foot  of  Thames  St. 
BALTIMORE,  MD. 


steam  Boxes 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  YOUNG  MAN  in  the  Middle  West  writes, 

“While  attending  a  State  Canners  Convention 
i,.cently  I  met  one  of  the  older  men  of  the  canning 
industry  who  is  still  running  a  canning  factorj\ 

He  seemed  to  take  quite  a  fancy  to  me,  asked  me 
to  have  supper  with  him  and  afterwards  we  had  a 
long  talk.  As  we  were  about  to  separate  for  the 
night  he  told  me  he  wanted  someone  to  take 
charge  of  his  sales  work  and  asked  me  to  consider 
the  position.  If  I  went  to  work  for  him  I  would 
be  under  his  personal  control  and  supervision,  and 
I  am  wondering  if  I  would  be  happy  on  the  job. 

At  present  I  am  content  with  the  position  I  hold, 

I  am  working  with  men  of  about  my  own  age  and 
although  we  have  not  made  any  money  during  the 
past  year,  we  have  enjoyed  battling  the  problems 
which  presented  themselves.” 

The  writer  of  this  letter  outlines  a  problem  we  all 
must  face  sometime  or  another. 

In  considering  it  I  am  going  to  consider  both  sides 
of  the  question  but  will  no  doubt,  as  usual,  dwell  mostly 
on  the  aspect  presenting  itself  to  the  older  man,  many 
years  in  business  and  who  finds  himself  facing  a  de¬ 
cline  in  his  sales  with  the  resultant  necessity  for  get¬ 
ting  new  blood,  as  he  expresses  it,  into  the  business. 

In  our  lifetime  we  have  never  seen  a  time  such  as 
this  when  it  was  as  necessary  to  be  alive,  adaptable  to 
change  of  a  radical  nature  in  conducting  our  business 
and  absolutely  ready  to  go  all  the  way  in  adopting  whole 
lieartedly,  radical  changes  in  our  methods  of  doing 
business. 

During  1932  and  the  next  few  years  the  men  who 
progress  in  all  lines  of  business  will  be  those  with 
courage  to  try  new  ways  and  means  of  distribution. 

Our  Government  does  not  require  the  older  men  to 
register  for  the  draft  in  war  time  because  it  is  especially 
desirous  of  saving  the  heads  of  families  from  possible 
death  in  the  trenches.  It  registers  and  inducts  into 
service  all  the  young  men  possible  because  its  job  is  to 
win  the  war  with  all  possible  speed  and  dispatch.  Young 
men  do  not  realize  the  danger  at  hand  when  the  zero 
hour  approaches,  they  face  death  with  a  song  on  their 
lips  because  they  have  not  as  yet  learned  what  the 
ultimate  in  danger  consists  of.  Wars  are  won  by  young 
men. 

Twenty  years  ago  a  certain  leader  of  sales-thought 
in  the  country  developed  a  wonderful  business  by  fol¬ 
lowing  lines  of  procedure  laid  down  by  the  executives 
of  the  company  whose  product  he  was  selling.  Ten 
years  afterwards,  times  and  methods  of  creating  dis¬ 
tribution  had  changed  materially.  He  attempted  to 
follow  the  same  plans  and  ideas  in  the  introduction  of 
a  product  in  which  he  was  heavily  interested  financially. 
It  was  a  complete  flop ! 

A  number  of  years  ago  a  brand  of  coffee  was  mar¬ 
keted  in  New  York  City  by  means  of  a  sales  and  dis¬ 
tribution  plan  which  until  that  time  had  never  been 
largely  and  successfully  used.  The  coffee  is  still  a  best 


seller.  The  sales  executive  later  tried  without  the  least 
trace  of  success  to  market  two  other  lines  in  the  same 
way. 

Times  and  methods  of  distribution  had  changed. 

In  countless  sales  offices  of  this  country  today  we 
find  heads  of  old,  well-established  firms  puzzling  their 
brains  for  some  plan  which  will  lead  them  to  better 
sales  and  profits. 

They  often  turn  to  the  help  of  younger  men,  are 
satisfied  that  if  they  will  surround  themselves  with 
younger  men  they  will  have  solved  their  problem. 

What  do  these  young  men  hear  after  they  have 
associated  themselves  with  the  firms  which  have  gone 
back  in  distribution  ? 

Are  their  opinions  asked  and  acted  on? 

Nine  times  out  of  ten  they  are  not! 

Instead  they  are  entertained  (?)  with  stories  of  the 
Glory  that  was  once  the  proud  possession  of  the  firm 
which  is  now  attempting  to  stage  a  come-back. 

Even  after  plans  suggested  by  the  newer  members  of 
the  organization  are  ready  for  execution,  all  old  sales¬ 
men  in  the  line-up  must  be  considered.  Above  all  else 
the  firm  is  most  anxious  to  refrain  from  doing  even 
the  least  thing  appearing  reactionary  in  the  eyes  of  the 
few  old  distributors  who  have  remained  loyal  during 
hard  times. 

On  the  other  hand,  I  know  of  a  young  man  just  out 
of  college  at  the  time  of  his  father’s  death.  This  man 
steped  into  the  head  of  a  business  highly  competitive, 
one  in  which  he  had  never  taken  a  very  active  part. 

He  has  been  careful  to  surround  himself  with  men 
young  in  spirit  and  thought,  everyone  in  the  firm  is 
willing  to  try  anything  once.  As  a  result  the  company 
he  heads  is  going  ahead  of  competitors  by  leaps  and 
bounds. 

For  instance,  the  Treasurer  of  this  company  read  in 
a  sales  publication  of  a  plan  being  used  in  the  East  to 
introduce  a  new  cigarette  in  the  New  England  market. 

The  plan  was  discussed,  adapted  to  an  entirely  differ¬ 
ent  line  and  as  a  consequence  competitors  have  been 
driven  out  of  one  of  the  principal  markets  in  Indiana. 

Your  typical  older  executive  in  sales  work  today 
would  have  spent  as  much  time  in  telling  how  he  con¬ 
ducted  a  similar  campaign  twenty  years  ago  as  was 
consumed  in  lining  up  the  details  of  the  business-build¬ 
ing  plan  described. 

And  then  he  would  have  felt  that  the  plan  should  be 
discussed  with  the  older  men  of  the  organization  and 
the  distributors  handling  the  line  consulted.  And  then 
action  would  have  been  delayed  until  times  were  more 
favorable. 

To  our  inquirer  I  would  say  that  if  he  is  happy  where 
he  is,  if  he  is  satisfied  he  is  not  losing  any  opportunity 
for  constructively  battling  sales  problems  as  they  arise, 
he  should  think  carefully  before  associating  himself 
with  an  executive  who  is  apt  to  dwell  in  the  past,  in¬ 
stead  of  looking  ahead  a  few  years,  to  better  and 
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CANNERS’  SEEDS 

Spot  or  Futures 

Write  us  for  prices  on  Spot  or  Future  Seeds  of  any 
variety  and  we  will  be  glad  to  quote  yau.  Call  on  us 
at  our  Booth,  No.  126  in  the  Ball  Room  at  the  National 
Canners’  Convention  at  Chicago,  January  25-29.  We 
can  quote  you  most  attractive  prices  on  Peas,  Beans, 
Corn,  Tomato,  Beet,  Pickle  Seed,  Spinach  and  all 
other  varieties  used  in  the  canning  trade. 

Landreths’  Stringless  Green  Pod  Beans  are  much 
more  productive  than  the  old  type  Stringless  Green 
Pod.  They  will  produce  from  10  to  20%  more  pods 
to  the  acre  than  the  old  variety,  and  the  pods  remain 
green  longer  on  the  vines. 

Growers  of  Seeds  for  148  years  and  surely 
experience  tells  in  growing  Seeds. 


Founded 

1784 


D.  Landreth  Seed  Company, 


BRISTOL, 

PENNA. 


MORE  CAPACITY  FOR  LESS  COST! 


At  the  Convention,  do  not  fail 
to  see  the  new  TOWNSEND 
in  booth  56  -  -  -  see  for  your¬ 
self  what  REAL  Bean  Cutter 
efficiency  is. 

We  have  made  FIVE  important  improve¬ 
ments  in  the  1932  machines  and  it  will  pay 
you  to  look  at  them. 

If  you  would  like  an  advance  folder  NOW, 
please  let  us  know. 


BURTON,  COOK  &  CO.,  INC.,  Rome,  n.  y. 

(Or,  you  can  order  through  your  jobber) 
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brig-hter  prospects  for  business  in  general  and  the 
canning  industry  in  particular. 

To  responsible  executives  of  cannnig  companies  I 
would  say  they  should  surround  themselves  with 
younger  men,  doers  as  well  as  thinkers. 

To  these  men  all  possible  latitude  should  be  given  for 
the  trying  of  new  ideas  in  distribution  and  the  adver¬ 
tising  of  canned  foods. 

Let’s  stop  attempting  to  put  a  new  dress  on  the  same 
old  sales  stuff  we  have  been  attempting  to  put  over 
for  years  without  any  marked  degree  of  success. 

Let’s  stop  kidding  ourselves  that  any  dressed  up 
modification  of  a  future  sales  contract,  say  corn  for 
instance,  will  ever  take  the  place  of  intelligently  created 
consumer  demand  in  inducing  a  distributor  to  stock 
our  line. 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts. 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

225  E.  ILLINOIS  ST.,  CHICAGO,  ILL. 


ACCURATE  PEA  GRADES 

Mixed  sizes  in  the  can  is  a  trouble  eliminat¬ 
ed  by  users  of  the 

HYDRO-GEARED  PEA  GRADER 

Resulting  in  a  better  profit  thru  the  proper 
placing  of  the  smaller  sizes  of  peas. 

Other  impressive  features  include: 

LARGE  CAPACITY 
THOROUGH  WASHING 

improving  the  quality 

ACCESSIBILITY  of  SIEVES 
SMALL  FLOOR  SPACE 

The  Sinclair-Scott  Co 

Wells  and  Fatapsco  Sts. 

Baltimore,  Md. 


La  Porte  Flexible  Steel  Sanitary  Conveyor 

{formerly  Hercules) 

Section  of  One  Inch  Mesh  Belt  (Full  Size) 


The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers, 
exhausters,  elevators  etc.  The  belt  all 
canners  endorse  because  it  is  strong,  dur¬ 
able  and  labor,-saving,  and  can  be 
bought  at  a  cost  so  small  compared  to 
other  belts. 

Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths 
ranging  from  a  few  inches  to  ten  feet. 

Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a 
weak  edge. 

Your  dealer  has  it. 

Manujactured  by 


La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Indiana. 
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RENNEBURG’S 

Improvea  Process  Steel  Kettle 

Equipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction. 

PROCESS 


MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2638  Boston  Street 
WORKS: 

Atlantic  Wharf,  Boston  Street  and 
Lakewood  Avenue 

BALTIMORE  MD. 


Canners 

Elxchange  Subscribers 
At 

Warner 

Inter-Insurance  Bureau 


During  the  twenty-four  years  we  have 
been  issuing  policies,  Canners  have  made 
a  saving  on  their  insurance  of  more  than 


$8,000,000.00 


Compared  to  the  regular  fire  insurance 
premiums  this  is  an  average  reduction 
of  $5.94  for  each  thousand  dollars  of  in¬ 
surance. 


$165,000,000.00 


fire  insurance  written  on  canning  fac¬ 
tories  in  1931 


LANSING  B.  WARNER,  INC. 

540  North  Michigan  Avenue 
Chicago,  Illinois 


Call  at  our  booth  No.  304  in  the  Lounge 
on  the  Mezzanine  floor.  We’ll  be  glad  to 
see  you 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  .  Established  1876 

Bargains  in  canning  machinery. 

A.  K.  Robins  &  Company,  Inc. 

Baltimore,  Maryland 

For  Sale — Plants 

FOR  SALE— A  one-line  Packing  Plant,  well  located, 
fully  equipped  and  ready  to  run  on  beans,  corn  and 
tomatoes. 

Address  Box  124,  Stewartstown,  Pa. 

Situations  Wanted _ 

POSITION  WANTED— As  Superintendent  by  packer  of  general 
line  of  vegetables;  beans,  peas,  tomatoes,  corn,  beets,  kraut; 
and  other  lines.  Wide  experience  in  all  phases  of  management, 
production  and  mechanics.  Prefer  yearly,  but  will  consider  sea¬ 
sonal  proposition. 

Address  Box  B-1832  care  of  The  Canning  Trade. 


WANTED — Position  as  Manager  or  Superintendent  by  one  experi¬ 
enced  in  management,  packing,  etc.  Have  handled  all  fruits 
and  vegetables,  tomato  products,  jams  and  jellies.  Have  also 
had  some  selling  experience  and  will  consider  proposition  with 
brokerage,  machinery  or  supply  house. 

Address  Box  B-1833  care  of  The  Canning  Trade. 


WANTED— Executive  Position  by  Accountant  experienced  in 
canned  foods,  costs,  statements,  income  tax  reports,  all  office 
detail  and  management,  correspondence.  Exceptional  refer¬ 
ences. 

Address  Box  5,  Greensboro,  Md. 

POSITION  WANTED— Young  man  27  years  old,  wishes  position 
as  factory  Superintendent.  Experienced  with  Green  Beans, 
Pumpkin,  Com,  Tomatoes  and  Tomato  Products.  Six  years 
served  as  plant  manager.  Know  how  to  pack  quality  and  manage 
help.  Can  furnish  excellent  references. 

Address  Box  B-1836  care  of  The  Canning  Trade. 

WANTED  -  For  California  cannery,  competent  Eastern  packer 
capable  of  taking  full  charge  as  Superintendent  of  plant,  with 
complete  knowledge  how  to  pack  Tomato  Products,  Beans  of  all 
kinds,  small  Vegetables  (no  Ck>rn  or  Peas),  and  Fruits,  Total 
season’s  pack  averages  250,000  cases.  Write  giving  previous 
experience  and  references.  Do  not  apply  unless  you  believe  you 
can  handle  position. 

Address  Box  B-1834  care  of  The  Canning  Trade. 

POSITION  WANTED  -  As  Manager  or  Superintendant  by  packer 
of  general  line  of  vegetables;  peas,  corn,  tomatoes,  kraut,  and 
other  lines.  Wide  experience  in  all  phases  of  management,  pro¬ 
duction  and  mechanics.  Can  give  best  of  references. 

Address  Box  B-1837  care  of  The  Cannieg  Trade. 

WANTED — Position  as  Sales  Manager  or  Salesman;  experienced 
in  canned  foods  and  condiments;  well  acquainted  with  entire 
trade  in  Ohio,  Michigan,  Illinois,  Indiana,  West  Virginia,  Penn¬ 
sylvania,  New  York  State  and  Maryland.  Accustomed  to  work¬ 
ing  with  brokers,  appointing  them,  etc.  Best  of  references. 

Address  Box  B-1S38  care  of  The  Canning  Trade. 

POSITION  WANTED  — By  man  who  is  educated  in  the  canning 
game  and  has  had  20  years  of  practical  experience.  Married 
and  age  42.  Machinist,  factory  installer  with  a  very  fine  per¬ 
sonality;  also  a  fine  quality  packer  of  all  fruits  and  vegetables, 
Apple  Butter  and  Dill  Pickles,  with  sales  ability;  small  town  or 
city.  In  the  best  of  health  and  has  the  best  of  references. 

Address  Box  B-1839  care  of  The  Canning  Trade. 
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CLOSING  MACHINC 
POftriLLCDCANS 


AUTO  PRESS  AMO  CimLCR 


Cameron  Automatic  Line 

Producing  300  Sanitary 
Cans  Per  Minute 


Cameron  Can  Machinery  Co. 

240  No  Ashland  Ave.  CHICAGO.  U.  S.  A. 


This  300  Lockseamer 
Rolls,  Notches,  Edges,  Forms 
and  Solders  the  Can*Bodies 


NUMBER  TWO  SANITARY  CANS  ARE  MADE  ON  OUR  HIGH 
SPEED  LINE  AT  THE  FOLLOWING  COST  PER  THOUSAND: 


Tin-Plate,  Solder,  Flux,  Compound,  Power  and  Gas .  S12.63 

Direct  and  Indirect  Labor,  Overhead  and  Interest . . . . .  1.81 


Total  Cost  Per  Thousand,  Based  on  Tin-Plate  $4.50  F.  O.  B.  Pittsburgh  14.44 
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SMILE  AWHILE 

There  it  a  tauing  grace  in  a  unu  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


MATCH-BREAKER 

Bobbie — I  hear  your  sister’s  sweetheart  gave  you  a 
kick  yesterday. 

Dickie — Yes,  but  I  got  even  with  him.  I  put  quinine 
in  sister’s  face  powder  and  every  time  he  kissed  her 
he  made  such  faces  that  now  she  won’t  speak  to  him. 


NO  SALE 

She  had  been  parked  beside  a  fire  hydrant  for  three 
hours.  As  she  unlocked  the  car  and  got  in,  a  cop  who 
had  been  waiting  for  the  culprit  to  show  up  sauntered 
over,  stuck  his  head  in  the  window  and  remarked  very 
kindly: 

“I’v  been  waiting  a  long  time  to  see  you,  lady.  What’s 
your  name?” 

She  smiled  her  sweetest  and,  as  she  put  her  foot  on 
the  starter,  replied: 

“It  wouldn’t  do  you  any  good  if  I  told  you.  You 
look  like  ia  nice  boy,  but  my  hu.sband  is  about  twice 
your  size  and  very  jealous.” 


HE  GOT  THE  WEIGHT 

“I  vant  some  peppeh.” 

“What  kind  of  pepper,  cayenne  or  black?” 
“I  vant  some  writing  peppeh.” 


THE  INFORMER 

An  old  captain  and  his  mate  went  into  a  restaurant 
near  the  docks  and  ordered  dinner.  The  waiter  placed 
a  plate  of  colorless  liquid  before  them. 

“I  say,  young  fellow,  what’s  this  stuff?”  inquired  the 
captain. 

“Soup,  sir,”  replied  the  waiter. 

“Soup,”  shouted  the  old  .sea  dog,  turning  to  his  mate. 
“Just  think  of  that.  Here  you  an’  me  have  been  sailing 
on  soup  all  our  lives  an’  never  knowed  it  till  now.” 


MA’S  WORRIES 

Visitor — Well,  well,  Jimmy,  you  surely  are  growing 
up  into  a  little  man,  and  just  like  your  father. 

Jimmy — Yes,  that’s  just  what  Ma  says  she’s  afraid 
of. 


SOLVED 

“Economy  has  taught  me  one  lesson.  By  denying 
myself  of  tobacco,  movies,  ice-cream  and  a  few  other 
luxuries  for  the  last  10  years  I  accumulated  $1,564.32.” 

“That’s  great.  What  are  you  going  to  do  with  the 
money  ?” 

“I  won’t  have  to  decide  that  question — the  bank 
failed.” 


EVIDENCE 

He — Did  you  know  that  we  have  a  family  skeleton? 
She — Goodness,  yes ;  the  whole  world  has  known  it 
since  it  first  saw  you  in  a  bathing  suit. 


General  Utility 
Filler 

This  machine  is  a  wonder.  There  are  no 
valves  to  enter  can.  Every  can  is  filled 
full  with  liquid  (any  kind  that  flows) 
and  the  cans  are  tipped  to  give  the 
“Head  Space”  or  fill  desired. 

Has  a  steam  Do-Nut  coil  that  heats 
quickly  any  liquid.  Automatic  cut  off 
valves  -  when  exhaust  hox  or  Douhle 
.Seamers  stop  -  flow  of  licpiid  stops  and 
steam  is  cut  down  just  enough  to  keep 
liquid  hot  (up  to  212  deg.  F.) 

Has  controlling  valve  for  fill  -  you  can 
top  off,  or  fill  an  empty  can  full. 

Fits  over  any  chain,  helt,  cable  or  disc 
conveyor. 

Drip  pan  to  catch  excess  li((uid  from  fall¬ 
ing  on-floor,  or  you  can  pump  excess  li¬ 
quid  back  into  tank  and  use  for  next  can. 
Float  valve  in  tank  assures  constant 
supply. 

On  order  built  to  handle  from  No.  lO’s 
(or  gallons)  down. 

Will  give  a  good  vacuum,  if  liquid  is  fill¬ 
ed  hot. 

Dandy  for  special  runs.  Nothing  to  get 
out  of  order,  -  Fool  Proof. 

Brass  Bowl  or  tank.  Float  valve,  steam 
coil. 

Drip  pan  and  stand  extra,  have  to  be 
made  to  suit  conveyor. 

Bronze  gear  pump  extra.  Monel  Metal 
or  stainless  Steel  extra. 

Just  the  thing  for  small  canners  or  for 
odd  sizes  and  special  packs. 

E  J.  JUDGE 

Syruperg,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 
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You  are  likely  to  find  Heekin  Cans  wherever  there 
are  canned  foods — in  the  far  off  places  of  the  world 
—  on  the  shelves  of  merchants  in  big  cities  — 
wherever  canned  food  is  eaten.  Hundreds  of  can* 
ners  know  Heekin  Service — the  understanding, 
painstaking  care  that  is  taken  to  see  that  each 
order — no  matter  the  size — is  delivered  on  time  and 
in  perfect  condition.  May  we  prove  this  to  you? 


youli  find  the/n 

C 

January  18,  1932 


49 


THE  CANNING  TRADE 

CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKtires  corrected  by  the^e  Brokers:  tThomas  J.  Meehan  £  Co.,  ‘Howard  E.  Jones  £  Co.,  §Harry  H.  Mahool  £  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 

Canned  Vegetables 

Balto. 

ASPARAGUS*  (California) 

White  Mammoth,  No.  2^ . .  . 

Peeled,  No.  . . 

Lanre.  No.  2V4 .  — — 

Peeled.  No.  2% .  . 

Medium,  No.  2Vi .  - — - 

Green  Manunoth,  No.  2V4 . - 

Medium.  No.  2% . . 

Small,  No.  . - — -  «...« 

Tips,  White,  Mammoth,  No,  1  sq..-  ....— 

Small,  No.  1  sq . — . . 

Green  Mammoth.  No.  1  aq _  3.40 

Small.  No.  1  sq . .  2.80 


N.Y. 

8.75 

Tio 

4.60 

3.25 

3.25 


3.50 

2.85 

3.10 

2.70 


CANNED  VEGETABLES— Continned 

SAUER  KRAUT* 

Standard.  No.  2 . . . .... 

No.  2>4  . . 

No.  3  . . . 

No.  10 . . . 

SPINACH* 

Standard.  No.  2 . . . 

No.  2^  .  1.15 

No.  8 . . . 

No.  10 _ 

SUCCOTASH* 

Standard  Green  Com,  Fresh  Limas, 


BAKED  BEANS* 

16  oi . 

No.  ZVa  . . 

No.  10  . . 


.50  _ 

1.05  _ 

3.25  _ 


BEANS* 

Stringrless  Stand.  Cut  Green.  No.  2  .60  .67'i4 

Standard  Cut  Green,  No.  10 .  3.25  8.00 

Standard  Whole  Green.  No.  2 .90  .95 

Standard  Cut  Wax.  No.  2 . . .75 - 

Standard  Cut  Wax.  No.  10 .  3.75  . . 

Red  Kidney  Standard  No.  2 . .  .90  . 

Standard,  No.  10 .  4.25  . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.65  1.65 

No.  10  . . .  8.00 - 

No.  2  Medium  Green .  1.45  „..™ 

No.  10 . . -  7.00 - 

No.  2.  Green  and  White . 95  „.™. 

No.  10  .  6.25  - 

No.  2,  Fresh  White. . . .  .76  .80 

No.  10  . . -  4.00 - 

Soaked.  No.  2 . .75 

BEETS* 

Baby.  No.  2 _ 1.40 - 

Whole,  No.  2... _  1.10 

Whole.  No.  3 _ 1.10 

Whole.  No.  10 _  3.50 

Cut.  No.  2 - - - -  .80 

Cut.  No.  10 .  2.85 

Diced.  No.  10 . 3.75 

CARROTS* 

Standard  Sliced.  No.  2 . 75 

Sliced.  No.  10 - 3.25 

Standard  Diced.  No.  2 - .65 

Diced,  No.  10 _ 8.25 

CORN* 

(balden  Bantam.  F^ncy,  No.  2 . . . — 

Extra  Standard.  No.  2 -  — — . 

Extra  Standard.  No.  10 . „™ 

Shoepe*.  Fancy.  No.  2 - - — ™  .80 

Ejrtra  Standard.  No.  2 - .70 

Standard.  No.  2 . . - . 65 

Standard.  No.  10- 
Crushed.  Fancy,  No. 


4.00 

.95 


.80 


.60 


Extra  Standard.  No.  2.. 
Standard.  No.  2- 
Standard.  No.  10 - 


.80 _ 

.67 

.62^  .60 
3.85  4.25 


HOMINY* 

Standard  Split,  No.  3 . . 1.00 

Split.  No.  10 _ 8.00  _ 

MIXED  VEGETABLES* 

Standard  No.  2— . .  .824 _ 

No.  10 _  4.26 _ 

Fancy,  No.  2 . . — — 1.05  __ 

No.  10 _ 6.00  _ 

OKRA  AND  TOMATOES* 

5-andard.  No.  2 .  1.00  — _ 

No.  10 

PE.AS* 

Petit  Pois.  Is . . 

No.  2  Fancy  Sweets.  2a _ — 

>■0.  3  Fancy  Sweets.  2a _ 

N ).  4  Fancy  Sweets.  2.s . 

No.  5  Fancy  Sweets,  2s _ 

5  Std.  Sweets.  2s . . 

N  '.  4  Early  June.  Is . . 

^'0.  1  Std.  Alaskas,  2a.-. _ _ 

No.  2  Std.  Alaskas.  2s.. 

■  •'o.  3  Std.  Alaskas.  2s.. 

So,  4  Std.  Alaskas.  2s.. 


.724- 


•'o.  2  Std.  AlasksM.  10a— 


No.  4  Std.  Alaskas.  10s - 

PUMPKIN* 

Standard.  No.  24 . . . 

No.  3 _ : _ 

No.  10 _ 


, 

1.70 

1.60 

— 

1.30 

— _ _ 

1.20 

— 

1.00 

_ 

.80 

1.20 

1.05 

.95 

1.00 

.90 

1.06 

5.00 

— 

4.75 

5.25 

4.60 

6.00 

.90 

tl.OO 

1.00 

*1.05 

3,00 

*3.10 

Standard  Green  Cora,  Dried  Limas, 

No.  2  . . . . 

(Triple)  No.  2  (with  tomatoes) _ 

SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.  factory— 


No.  10  . 

TOMATOES* 

Extra  Standard.  No.  1 . . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County.. 


Balto. 

N.Y. 

.65 

.8(1 

.824 

.86 

.85 

2.55 

2.65 

.76 

.76 

1.16 

1.20 

1.16 

3.50 

8.60 

1.15 

,,,,,,, 

1.00 

1.15 

— 

.75 

1.00 

.’w 

1.10 

1.00 

3.00 

3.00 

.574 

.55 

.50 

.85 

CANNED  FRUITS— Continned 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  24,  V.  C.  1.36 

Choice.  No.  24,  Y.  C .  1.56 

Fancy.  No.  24.  Y.  C . . . 

Extra  Sliced  Yellow,  No.  1 _ —  .85  -. 

Seconds,  Yellow,  No.  3 . — ..  —  — 

Pies,  Unpeeled,  No.  3 . .  — 

Peeled.  No.  10 .  4.26 

PINEAPPLE* 


No.  3 . . . . I--  1.25 


F.  O.  B.  Cotinty- 


1.20 


No.  10  _ _ _  8.60 


F.  O.  B.  County- 

Standard.  No.  1 . . . — 

F.  O.  B.  County . . 

No.  2  . . . . 

F.  O.  B.  County . . . 

No.  3  . — _ - 

F.  O.  B.  County _ _ _ 

No.  10 


F.  O.  B.  County.. 


3.85 
.65 

.524— 
.724  • 
.70  — 

1.15  _. 
1.10  1, 
3.25  „ 

3.15  3. 
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TOMATO  PUREF.*  (F.  O.  R  Factory) 

Standard.  No.  1.  Whole  Stock . .  .374  -874 

No.  10.  WThole  Stock - - -  2.60  2.25 

Standard.  No.  1  Trimmings . 35  — 

No.  10  Triiamings . . .  2.00  — 

Canned  Fruits 


APPLES*  (F.  O.  R  Factory) 

Maine.  No.  10 . 

Michigan.  No.  10 . 

New  York,  No.  10- 
Pennsylvanis,  No.  10,  water— 

Pa..  No.  3 _ _ _ 

Pa..  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  24 . - 

Choice.  No.  24 . . 

Fancy.  No.  2  4 . . . . 

BL.ACKBERRIES* 

Standard,  No.  2 . 

No.  3 . . . 

No.  10,  watnr- 


No.  2.  Preserved.- 

No.  2.  in  Syrup _ 

BLUEBERRIES* 

Maine.  No.  2- 

No.  10 - - 

CHERRIES* 

Standard  Red,  Water,  No.  2 — 

White  Syrup,  No.  2 _ 

Extra  Preserv^,  No.  2- 

Red  Pitted.  No.  10 . 

Califoraisi  Standard.  24- 

Choice.  No.  24 - 

Fancy.  No.  24 - 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 


3.00 

1.25 

3.60 

1.60 
1.80 


4.00 


5.50 


1.40 

1.65 


1.60 

A75 


6.25  _ 

2.40  1.90 

2.60  2.25 

_  2A0 


.55  _ 

1.10  1.00 


No.  5  Juice . . — - 

PE.4RS* 

Standards,  Keifer  No.  2,  in  syrup.. 

Fancy,  No.  24 _ 

California  Bartletta.  Standard  24- 

Fancy  - - - . - . 

(Choice  - . . 


Standard  No.  10- 


3.30 

.75 

3.25 


1.00  — 

lAO  _ 

2.40  1.75 

_  2.15 

2,75  1.95 

SM  6-25 


Hawaiism  Sliced,  Extra,  No.  24- 

Sliced  Standari.  No.  24 _ _ 

Sliced,  Extra,  No.  2 . . 

Sliced  Standard.  No.  2 . 

Shredded,  Syrup,  No.  10—.— 

Crushed.  Extra,  No.  10...— . 

Eastern  Pie,  Water,  No.  10......„. 

Porto  Rico  No.  10 . 


RASPBERRIES* 


1.50 

1.35 


1.35 

1.20 

1.15 

1.00 


6.00 


Black  Waiter,  No.  2 . 

Red,  Water,  No.  2 . 

Black.  Syrup.  No.  2 . 

Red,  Sjrrup,  N®-  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 _ 

Extra,  Preserved,  No.  2.... 
Standard  WTater,  No.  10- 

FRUITS  FOR  SALAD* 

Fancy,  No.  24— _ — 

No.  10s  . . . 


2.50 

9.50 


Canned  Fish 


HERRING  ROE* 

10  oz.  — _ _ 

17  ox. 

19  cx.  _ _ — - - - - 

LOBSTER* 

Flats.  1-lb.  cases,  4  doz... 

4*lb.  cases,  4  doz . . 

4*Ih.  cases,  4  dox. _ 


OYSTERS* 

Standards,  4  ox. _ 

10  oz.  - - 

Selects.  6  oz.  — - - - - — . 

SALMON’S 

Red  Alaskas,  Tall.  No.  1. . 

Flat,  No.  4 . . — 

(3ohoes,  Tall.  No.  1 - — - 

FUt,  No.  1 _ 

FUt,  No.  4 - 

Pink.  Tall.  No.  4 - 

Pink.  TalL  Na  1 - 


.75  _ 

.80 _ 

1.00  _ 


_  3.25 

_  1.60 


1.00  ti.io 


2.00  *2.20 

2.25  _ 


Soekeye  Flat,  No.  1- 

Flat,  No.  4 - 

(Hiama.  Tall  — - 

Medium.  Red.  Tall- 

SHRIMPa 

Dry,  No.  1 . . 

Wet,  No.  1.  Large.. 


SARDINES^  (Deaacstie),  per  case 

4  Oil.  keylesa- 
4  on.  Decorated,  keys- 
4  Oil.  Tomsrto.  Carton- 
4  on.  earton- 


Muatard,  Keyleas- 
4  Mustard.  Kcyless- 
Califoraia  Oval.  No.  1.. 


TUNA  FISHg  (CaHfsraia).  per 

White.  4« - 

White.  Is - 

Bine  Fin,  4 - 

Blue  FTn,  la....— - 

Striped.  4 

Striped.  4s  — - - 

Striped,  la  - . — 

Yellow.  4s,  Fancy.-. 

Yellowa.  4x.  Fancy- 
Ydlow,  Is  — 


1.40 

1.25 


*3.00 
*3.65 
*4.10 
tAlO 
tSAO 

-  *2.80 

1.55  *2.95 


8.60 

lAOO 

6.75 

12.50 


3.35 

4.65 


6.25 


8A5  11.50 

4.65 - 

7.30  640 

1345  1240 
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Packers  who  have  used  our  CANS  and 
SERVICE  are  satisfied.  Pick  up  the  ‘phone 
and  ask  the  Packer  near  you,  whom  we  have 
served,  about  these  SANITARY  CANS  and 
the  methods  we  apply  to  back  them  up. 

You  will  hear  they  were  NEVER  OUT  OF 
CANS  at  any  time  -  that  trouble  was  prevent¬ 
ed  rather  than  adjusted  -  that  Traffic  and 
Service  men  were  ALWAYS  ON  THE  JOB. 

These  points  are  well  to  know  just  now  - 
before  you  sign  for  1932.  Recall  that  CANS 
and  ideal  SERVICE  come  out  to  you  from 
Baltimore,  Md. 

Do  not  fail  to  attend  the  National  Canners’ 
Convention,  Hotel  Stevens,  Chicago,  111., 
January  25th  to  29th,  1932. 


Ask  Packers 
we  have  Served 


about  these 

CANS! 

c 

. .  and  how  they’re 
Backed  with  Service 


METAL  PACKAGE  CORPORATION 

Baltirpore  Plant  and  Sales - 811  Soutl>  Wolfe  Street. 

Execuitive  Offices - 110  £.42*2!?.  St.,  Neu)  York:  City. 

OTHER  PLANTS  i  Hamilton,  01>lo.  Cl>icago,  Illinois. 

s  f  Maspetl7.Neu)YorkrBrooklynTNeu)  York. 


January  18,  1932 
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THE  MARKETS 


BALTIMORE.  JANUARY  18,  1W2 


WEEKLY  REVIEW 


Financial  Relief  Measures  Are  Helping  —  Business 
Getting  Attention  —  Financial  Operators  Should  Be 
Shelved — Tomatoes  Advancing  and  Will 
Continue  Strong. 

USINESS  improving — ^There  seems  to  be  no 
question  but  what  the  efforts  at  financial  relief 
now  being  made  by  our  Government  and  the 
banks,  are  putting  new  hope  into  business,  and  we  are 
beginning  to  see  the  results  already.  Just  in  the  matter 
of  releasing  the  deposits  held  up  in  defunct  banks  there 
is  a  possibility  of  relief  beyond  easy  comprehension.  At 
one  time  it  was  said  that  there  were  a  billion  and  a  half 
dollars  tied  up  in  banks  which  had  failed.  When  you 
consider  that  this  is  not  stock  gambling  money,  not 
money  invested  in  wild-cat  stocks  or  bonds,  but  active, 
circulating  medium  on  which  business  is  transacted, 
you  must  stand  astounded  that  business  could  with¬ 
stand  such  a  heavy  and  sudden  withdrawal.  The  wonder 
is  that  this,  alone,  to  say  nothing  of  the  so-called  frozen 
credits  or  money  in  stocks  and  bonds,  did  not  paralyze 
all  business.  But  we  have  come  through  that,  or  at 
least  we  have  stood  it,  and  now  that  relief  in  that  direc¬ 
tion  is  promised,  the  effect  ought  to  be  very  noticeable. 
That  is  the  sort  of  relief  that  the  canners  and  this  in¬ 
dustry,  as  business  men,  are  interested  in.  We  can 
leave  the  stock  gamblers  and  get-rich-quick  operators 
steam  in  their  own  juice  and  ultimately  learn  that  they 
have  been  “burned”  and  not  frozen ;  but  business  must 
be  unhampered  and  permitted  to  function  freely,  so 
that  mills  may  open,  and  employment  once  more  be 
set  in  motion.  If  we  could  sweep  the  whole  horde  of 
^ivaricious,  greedy  money  lenders,  steeped  in  usury  as 
they  are,  out  of  the  picture  all  business  would  be  better 
off.  And  we  believe  that  our  law  makers  are  beginning 
to  see  that,  and  that  we  ought  not  to  waste  time  try¬ 
ing  to  help  straighten  the  tangled  meshes  into  which 
the  financiers  have  gotten  themselves,  and  had  better 
pay  full  attention  to  legitimate  business.  And  this  is 


especially  true  when  they  begin  to  realize  that  if  they 
listen  to  the  money-lenders  they  will  find  themselvs 
borrowing  the  country  into  bankruptcy.  They  are  be¬ 
ginning  to  realize  that  there  has  never  been  anything 
the  matter  with  business ;  that  this  is  a  financial  panic 
and  not  a  business  panic,  and  that  if  business  had  been 
left  to  itself  it  would,  today,  be  booming  along  as 
merrily  as  it  ever  did.  And  there  is  nothing  new  in  this 
financial  debacle.  Ever  since  the  dawn  of  creation  the 
money-lender  has  allowed  his  usurious  nature  to  lead 
him  on  until  he  has,  Sampson-like  pulled  down  the 
pillars  of  the  financial  temple,  crushing  himself — ^and 
for  which  no  one  would  shed  a  tear — ^but  unfortunately 
crushing  innocent  bystanders,  and  business  in  his  fall. 
Now  if  our  lawmakers  can  come  to  a  complete  realiza¬ 
tion  of  this,  and  sweep  this  financial  mess  aside,  and 
allow  it  to  settle  its  own  case  as  best  it  can,  but  permit 
business  to  proceed,  we  will  truely  then  be  around  that 
famous  corner,  and  prosperity  will  be  near  at  hand. 
That  they  are  beginning  to  recognize  the  true  situation 
is  a  big  gain. 

The  MARKET — Tomatoes  have  continued  to  hold 
the  spot  light  this  week,  and  it  begins  to  look  as 
if  they  were  firmly  entrenched  in  the  new  and 
higher  prices.  Canners  know  that  there  is  a  decided 
scarcity  and  by  one  means  or  another  they  are  holding 
firmly  for  the  better  prices,  and  the  better  heeled  can¬ 
ners  are  asking  further  advances.  Every  buyer,  of 
course,  is  fighting  every  advance,  but  at  the  same  time 
they  all  know  that  this  advance  is  justifiable,  and  that 
it  can  and  will  be  held. 

Prices  are  all  up  this  w’eek.  Extra  standard  No.  1 
tomatoes  are  held  571/2  to  60c;  extra  standard  2’s,  85  to 
871/2C;  extra  standard  3’s,  $1.25;  extra  standard  lO’s, 
$3.50  and  up. 

Standard  No.  I’s  are  quoted  now  at  55c;  2’s,  72V2  to 
771/2C;  3’s,  $1.15  and  up,  and  lO’s,  $3.25. 

That  makes  a  right  nice  picture  for  the  tomato 
canner  who  goes  to  the  Convention.  But  he  will  need 
have  his  courage  with  him,  to  meet  the  buyers’  cun¬ 
ningly  planned  and  numerously  executed  attack,  to  take 
these  tomatoes  away  from  him  at  lower  prices.  He’ll 
be  told  that  other  tomato  canners  are  selling  at  lower 
prices — and  those  reports  will  go  back  home  to  the 
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tomato  canners  who  stay  at  home — and  the  reply  will 
have  to  be :  “Well,  if  they  are,  we  are  not.  Our  prices 
are  now  up  2V2C — ^because  you  see  with  those  others 
selling,  as  you  say,  the  stocks  on  hand  are  very  much 
less,  and  therefore  what  remain  are  worth  higher 
prices.  Shall  I  book  you  some  standard  2’s  at  80c?” 
It  takes  courage  to  get  your  price,  but  it  pays. 

No  other  item  of  canned  foods  shows  any  change  in 
prices  this  week. 

The  sardine  canners  advanced  their  prices  15c  per 
case  on  January  15th,  and  the  formation  of  the  selling 
organization  in  California  promises  to  stabilize  canned 
fruits.  This  organization  is  explained  elsewhere  in 
detail  (see  the  California  market  report) ,  but  it  should 
be  said  that  it  embraces  enough  staunch  canners,  and 
will  be  backed  up  by  the  two  largest  canners  in  that 
section,  to  give  it  every  promise  of  success.  These 
California  canners  have  always  been  good  business 
men,  and  so  we  expect  to  see  no  effort  to  gouge  the 
market.  They  will  price  the  goods  to  move  them  and 
to  get  them  out  of  the  way  and  into  consumption,  and 
that  means  at  pair  prices  to  all  concerned.  If  any 
foolish  bargains  are  found  after  this  they  will  be  from 
some  of  the  small  canners  not  included  and  whose  stocks 
will  quickly  clean  out.  It  will  end  that  sort  of  market 
disturbance,  and  buyers  and  sellers  will  welcome  that. 

This  eastern  section  of  the  country  particularly,  but 
the  entire  country  as  a  whole,  has  been  having  spring¬ 
like  weather,  and  in  fact  we  have  had  no  winter  as  yet. 
What  effect  this  may  have  upon  fruits  and  upon  field 
crops,  through  the  winter-over  of  pests  of  all  kinds,  is 
impossible  to  say,  but  it  might  easily  be  serious.  Plants 
and  trees  are  budding,  and  the  heavy  winter  weather 
we  are  likely  to  have  from  now  on  may  hurt  them.  But 
that  is  what  canners  are  hoping  for,  anyway. 


NEW  YORK  MARKET 

By  "NEW  YORK  STATER.” 

Special  Correspondent  of  "The  Canning  Trade." 


Increasing  Activity — Buyers  Still  Waiting — Organiza¬ 
tion  of  Fruit  Control  on  Coast  Being  Watched — How 
this  Market  is  Reacting  to  it — ^Tomatoes  Advancing — 
Canadian  Tomatoes  Threaten  Better  Prices — Salmon 

Quiet — Higher  Pineapple  Prices  May  be  Named. 

New  York,  January  14,  1932. 

ACTIVE — With  formal  announcement  made  on  the 
co-operative  sales  group  of  peach  packers  on  the 
•^Pacific  Coast,  rising  prices  in  tri-state  tomatoes 
and  other  developments,  the  past  week  has  been  rather 
active  in  the  local  canned  foods  market. 

Buying,  however,  failed  to  reflect  these  developments 
and  save  in  one  or  two  items,  inquiries  were  not  very 
heavy.  This  condition,  of  course,  is  laid  to  pre-con¬ 
vention  dullness  coupled  with  the  desire  of  the  trade 
to  see  just  what  way  the  price  list  will  turn  before 
making  any  comittment. 

Credit  Relief — Present  indications  are  that  current 
prices  in  some  of  the  stronger  packs  are  too  low  and 
will  gradually  work  into  higher  grounds  as  demand 
gains.  The  formation  of  the  government  credit 
organization  to  help  the  banks  will  enable  such  banks 
as  might  suffer  from  temporary  tightness  of  funds, 
from  calling  canners’  loans,  with  the  resultant  break 
in  market  prices  following  these  forced  sales.  How¬ 
ever,  buyers  continue  to  display  the  same  stubborn 


resistance  to  any  price  advance  and  will  only  recognize 
them  when  forced  to  by  lack  of  offerings  at  low  prices. 

Fruits — Official  announcement  of  the  organization 
of  the  California  peach  growers  into  a  co-operative 
sales  group  and  the  re-establishment  of  prices  at  their 
opening  levels  had  little  actual  effect  on  the  local  mar¬ 
ket.  Buyers  who  were  convinced  of  the  success  of  the 
canners  in  organizing  this  group  had  already  covered 
needs  for  the  next  30  days  and  other  buyers  are  wait¬ 
ing  until  developments  show  just  how  strong  the  new 
organization  is. 

The  customary  distrust  of  the  stability  of  any  can¬ 
ners’  co-operative  group  is  held  by  buyers  here  and 
little  buying  under  the  new  price  scale  is  expected 
until  the  list  has  been  tested.  Lack  of  success  on  the 
part  of  buyers  in  securing  offerings  at  their  prices  and 
maintainence  of  the  list  by  the  organization  will  find 
buying  going  on  under  the  revised  scale  but  not  until 
then  will  buyers  make  any  move. 

One  factor  that  might  prove  slightly  disconcerting 
to  the  buyers  who  are  so  firm  in  their  belief  that  any 
canners’  co-operative  group  is  automatically  doomed 
to  failure  is  that  the  California  organization  primarily 
is  a  bankers’  group  rather  than  a  canners’.  With  the 
heavy  investments  held  by  Pacific  Coast  financial  in¬ 
terests  endangered  by  low  prices  and  depressed  market 
conditions,  they  took  action  to  force,  if  necessary, 
canners  to  meet  and  take  steps  towards  remedying 
this  situation.  The  resulting  sdes  group  seems  likely 
to  establish  and  hold  the  price  list  at  a  profitable  point. 
Despite  the  fact  that  neither  the  California  Packing 
Corp.  or  Libby,  McNeill  &  Libby  joined  the  organiza¬ 
tion,  they  have  revised  their  prices  in  conformation 
with  that  of  the  sales  group  and  will  co-operate  in  main¬ 
taining  prices  at  that  level.  , 

Tomatoes — ^Tri-State  packers  have  advanced  prices 
on  all  sizes,  encouraged  by  the  bullish  trend  of  the 
market  in  this  item  and  the  past  week  saw  prices  for 
2s  advance  to  70  cents,  3s  to  $1,071,4  to  $1.10  and  10s 
to  $3.15,  f.o.b.,  factory. 

Packers  are  not  pushing  sales  at  these  levels,  al¬ 
though  some  fairly  large  transactions  have  been  re¬ 
ported  in  the  local  market.  With  prices  at  last  show¬ 
ing  some  signs  of  sustained  strength,  factors  who  have 
held  stocks  until  now  seem  confident  that  prices  will  go 
higher  and  are  holding  stocks. 

The  Canadian  situation  continues  to  present  a  dorm¬ 
ant  threat  to  the  stability  of  the  price  list  and  some 
sections  of  the  trade  hold  that  if  tri-state  tomatoes 
advance  much  higher,  offerings  of  export  tomatoes 
from  Canada  at  sub-market  prices  will  be  made  here. 
American  packers  are  organizing  to  keep  these  “bar¬ 
gain”  offerings  out  of  American  markets  and  the  gov¬ 
ernment  is  investigating  the  situation  with  a  view 
towards  learning  if  these  offerings  come  under  the 
anti-dumping  regulations. 

Peas — ^With  steady  demand  from  the  trade  fast  wear¬ 
ing  down  stocks  in  canners’  warehouses,  the  cheaper 
peas  enter  into  1932  in  a  strong  market  position.  No 
sales  pressure  is  necessary  to  move  the  lower-priced 
grades  and  they  are  moving  into  retail  consumption  at 
a  satisfactory  rate. 

The  higher-priced  grades,  though,  are  suffering  from 
lack  of  firm  demand  and  trade  reports  indicate  that 
concessions  are  available  on  firm  r>rders  for  these 
grades.  Prices  continue  firm  here,  however,  and  any 
concessions  made  on  the  fancy  grades  are  not  being 
made  public. 
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Salmon — Is  not  particularly  active  at  the  present 
time,  but  the  Lenten  season  demand  be^ns.  Prices 
are  largely  unchanged,  with  the  exception  of  some 
cheap  offerings  throughout  the  list  which  do  not  rate 
first-grade  and  consequently  are  available  at  con¬ 
cessions. 

Dividends — Directors  of  the  Continental  Can  Co. 
voted  the  regular  quarterly  dividend  of  621/2  cents  on 
its  common  stock.  The  dividend  is  payable  February 
15  to  holders  of  record  February  1. 

Pineapple — Now  that  formal  announcement  of  the 
peach  stabilization  program  has  been  made,  some  fac¬ 
tors  in  the  trade  hold  that  with  pineapple  packers  con¬ 
vinced  that  the  revised  peach  prices  will  hold,  higher 
pineapple  prices  might  be  expected  in  the  near  future. 
However,  some  proof  of  the  stability  of  the  new  peach 
price  list  will  have  to  be  shown  before  any  pineapple 
price  advances  might  be  expected. 


CHICAGO  MARKET 

Bk  "OBSERVER." 

Sptctal  Correspondent  of  "The  Canning  Trade." 


Light  Trading  Features  Market — ^Tomatoes  Continue 
Firm — Corn  Market  Steady — Peas  Take  on  Better 
Shade — Canners  Must  Give  Market  Problems 
Deeper  Thought. 

Chicago,  January  14,  1932. 

HE  MARKET — No  miracles  have  transpired  here 
with  the  turn  of  the  year  ;  buyers  have  not  yet 
become  convinced  that  their  best  interests  lie  in 
heavy  stocking  up;  especially  when  a  selling  drive  on 
a  few  items  betrays  an  unreasonable  urgence  from 
banking  quarters.  It  is  clearly  apparent  to  any  well- 
posted  canned  foods  man  that  bankers  will  never  learn 
the  canning  business  and  we  may  always  expect  some 
of  them  to  do  exactly  the  wrong  thing  in  their  exercise 
of  their  whip  hand  in  times  of  market  convalescence. 

A  fair  volume  of  mincing  orders  is  reported  through¬ 
out  the  trade ;  this  represents  actual  consumer  require¬ 
ments  and  we  may  look  for  a  fair  continuance  of  like 
dealings  until  some  reason  develops  for  heavier  trading. 

Futures — No  particular  activity ;  buyers  all  seem  in¬ 
clined  to  wait  until  after  the  Canners  Convention  be¬ 
fore  purchasing ;  some  of  them  say  that  they  intend  to 
wait  much  longer  than  that  as  they  do  not  want  to  be 
a  party  to  encouraging  any  overpacks;  and  further¬ 
more  the  uncertain  business  conditions  have  got  to 
show  a  sounder  undercurrent  of  improvement  than  is 
thus  far  registered. 

It  is  going  to  take  something  of  a  two-fisted  cam¬ 
paign  tO'  enlist  much  enthusiasm  on  futures  in  view  of 
the  “volunteered”  overpacks  which  were  planned  any¬ 
way  in  1931  in  the  face  of  a  similar  jobber  attitude. 

Remember:  if  it  had  not  been  for  a  fortunate  crop 
damage  both  peas  and  tomatoes  would  have  been  as 
badly  overdone  as  corn. 

Tomatoes — Some  optimism  seems  to  prevail  in  view 
of  the  very  heavy  demands  at  the  year  end  against 
the  subnormal  reserves  which  are  still  in  canners’ 
liands.  Maryland  prices  seem  to  be  firm  at  67V^2  to  70c 
"‘or  No.  2  standards;  other  prices  in  proportion.  It  is 
"itill  possible  to  pick  up  cheap  tomatoes  in  Tennessee, 
Indiana  and  Ozarks  but  the  exceedingly  cheap  toma¬ 
toes  offered  a  few  weeks  ago  will  hardly  be  again  avail¬ 
able  until  another  pack. 


A  very  nice  volume  of  sales  on  tomatoes  has  oc¬ 
curred  following  the  release  of  the  1931  total  pack 
figures ;  many  doubters  are  apparently  convinced  that 
tomatoes  wdll  do  better. 

Com — Market  steady  and  quite  active;  but  no  ad¬ 
vances  thus  far.  There  seems  to  be  plenty  of  good 
standard  corn  in  the  low  sixties;  fine  extra  standard 
at  721/2  and  fancy  Co.  Gent,  in  the  eighties.  Golden 
Bantam  has  been  overdone  again  and  has  weakened  to 
about  the  levels  of  Country  Gentleman  in  the  various 
grades. 

Retailing  interests  everywhere  are  scheming  ways 
and  means  to  enlist  larger  consumer  interest;  this  is 
helping  somewhat  but  many  homes  are  no  doubt 
momentarily  “fed  up”  on  corn  and  must  be  given 
time  to  acquire  renewed  appetite. 

Peas — A  widespread  inquiry  is  reaching  Wisconsin 
from  all  directions  and  another  10  days  of  present 
activity  may  show  a  number  of  canners  clear  off  the 
market ;  thus  far  the  tendency  seems  to  be,  however, 
to  “cash  in”  every  pea  on  hand  at  previous  prices 
rather  than  try  to  hang  out  for  a  little  overage  on 
last  few  cars.  But  prices  are  firm  at  the  going  basis. 

No.  10  peas  have  suddenly  come  into  better  de¬ 
mand,  those  few  jobbers  in  each  market  who  make  a 
specialty  of  such  goods  seem  to  enjoy  a  suddenly 
awakened  outlet  beyond  what  they  had  anticipated. 

California  Fruits — The  final  announcement  of  the 
success  of  the  peach  control  plan  has  stiffened  things 
here  considerably;  causing  especially  a  nice  play  on 
a  few  warehouse  lots  sold  out  at  the  last  moment. 

We  are  now  told  that  the  new  control  basis  will 
be  rigidly  enforced ;  everybody  is  standing  back 
briefly  to  see  just  how  soundly  it  will  stand  the  shock 
of  sharply  reduced  sales;  which,  of  course,  sellers 
anticipate. 

There  is  ample  evidence  that  holders  of  fruit  stocks 
at  the  old  basis  are  going  to  get  busy  quickly  and 
capitalize  their  market  advantage  now  rather  than 
hoard  their  reserves. 

It  is  hoped  that  some  direct  and  indirect  benefits 
to  the  general  market  may  follow  in  the  wake  of  the 
peach  incident. 

R.  S.  P.  Cherries — A  few  holders  of  heavier  supplies 
than  they  should  properly  own  at  the  year-end  have 
been  getting  in  some  sharp  competitive  drives  during 
the  past  week;  it  is  reported  that  in  some  cases  ex¬ 
cellent  quality  No.  10s  have  been  sold  as  low  as  $3.75, 
factory ;  later  advices  indicate,  however,  that  at  least 
some  of  those  who  sold  at  these  low  levels  reconsider¬ 
ed  after  a  few  small  deals  as  they  dislike  taking  busi¬ 
ness  at  a  basis  approximately  50%  of  their  probable 
price  on  1932  pack  6  months  hence. 

Milk — ^We  would  assuredly  be  in  a  strong  market  if 
general  conditions  were  somewhat  better;  as  it  now 
stands  however  bearish  talk  amply  outweighs  any 
disposition  to  advance  present  levels. 

Plain  Talk  To  Canners — Canners  spend  many  weeks 
in  careful  work  on  their  fields,  their  machinery,  their 
seed  stocks,  labor  problems,  etc.,  but  just  how  much 
straight  consecutive  thinking  is  he  doing  on  the  sub¬ 
ject  of  marketing  and  market  possibilities?  How 
much  does  he  know  about  that  finely  drawn  point 
where  his  own  additional  production  itself  acts  as 
his  own  worst  enemy?  How  firmly  does  he  believe 
that  he  can  continue  to  “trust  to  luck”;  or  is  he  now 
believing  that  maybe  these  angles  of  his  business  are 
very  vital  and  he  should  have  some  of  the  best  mar¬ 
keting  counsel  the  same  way  he  would  not  hesitate 
to  call  in  a  technical  expert  in  other  capacity  ? 
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When  above  matters  receive  their  full  and  proper 
consideration;  as  they  do  in  fact  get  attention  in 
many  lines  outside  of  canned  foods,  the  industry  will 
be  on  a  much  sounder  basis. 


GULF  STATES  MARKET 

By  "BAYOU," 

Special  Correspondent  of  '“The  Canning  Trade." 


Shrimp  Canning  Factories  Closed — Few  Oysters  Being 
Packed — General  Market  Conditions  Dull. 

Mobile,  Ala.,  January  15th,  1932. 

HRIMP — The  shrimp  pack  in  this  section  is  out  of 
the  picture  as  far  as  production  is  concerned, 
as  none  are  being  packed.  The  shrimp  that  are 
being  received  by  the  raw  headless  shrimp  shippers 
are  of  good  size  and  will  easily  grade  as  large,  but 
the  fishermen  find  them  scattered  and  it  is  doubtful 
if  they  could  produce  them  in  sufficient  quantity  to 
warrant  a  canning  factory  to  operate. 

However,  the  sea  food  canneries  that  are  running 
now  are  devoting  all  their  time  to  the  oyster  pack. 

The  canned  shrimp  market  is  not  showing  very 
much  activity  yet,  but  no  other  commodity  is,  so  why 
worry  and  make  too  much  about  it? 

This  advice  is  much  easier  to  give  than  to  put  in 
practice,  yet  when  we  stop  to  think  that  if  worrying 
would  improve  matters,  how  flourishing  business 
would  be,  then  we  will  be  convinced  that  very  little 
can  be  accomplished  by  worrying,  therefore  the  least 
we  allow  ourselves  to  drift  into  this  state  of  mind, 
the  better  off  we  will  be. 

It  is  true  that  some  have  more  than  their  share  of 
trouble  and  they  can  not  be  expected  to  be  cheerful, 
but  on  the  other  hand  the  habit  of  complaining  and 
grumbling  is  so  general  that  many  are  doing  it  that 
have  no  business  to.  Take  the  fellow  with  plenty  of 
money  and  all  the  comforts  of  life;  why  should  he 
kick?  Then  the  fellow  with  a  good  job,  that  has  not 
had  a  cut  in  salary;  why  should  he  fret  and  worry 
himself  and  others.  And  so  on  down  the  line.  It’s 
a  habit  and  it  is  keeping  things  more  stirred  up  than 
they  should. 

This  being  the  case,  let’s  don’t  take  things  more 
serious  than  they  really  are,  but  on  the  contrary,  if  we 
are  getting  some  lucky  breaks,  show  our  appreciation 
of  them  by  being  cheerful  rather  than  preaching  hard 
times  and  unconsciously  doing  all  we  can  to  hold  busi¬ 
ness  down. 

Of  course  we  all  have  to  discuss  business  condi¬ 
tions,  more  or  less,  at  times,  because  practically  all 
conversations  will  drift  to  this  at  some  time  or  an¬ 
other,  but  the  lighter  we  dwell  on  it,  the  better  it  is 
for  all  concerned,  because  the  more  fuel  you  feed  to 
the  fire  of  “Depression,”  the  brighter  it  will  burn, 
therefore  if  we  can’t  do  anything  to  better  conditions, 
let’s  don’t  try  to  keep  things  stirred  up  all  the  time. 

Oysters — The  oysters  are  improving  in  quality  as 
the  weather  stays  cold  and  we  have  a  general  rain 
once  in  a  while,  and  the  two  together  go  to  make  the 
oysters  nice  and  plump.  It  is  surprising  to  know  the 
effect  that  the  tide  has  on  oysters.  A  high  tide  with 
the  onrush  of  salt  water  from  the  Gulf  will  make 
oysters  poor,  whereas  a  low  tide  with  a  flow  of  fresh 
water  from  the  rivers  that  will  make  the  water  brack¬ 
ish,  will  fatten  the  oysters,  so  there  are  hazards  in 


the  cultivation  of  oysters  similar  to  those  in  the  cul¬ 
tivation  of  the  soil  for  farming. 

The  raw  oyster  market  has  slumped  some  this  past 
week,  but  it  can’t  be  said  that  this  is  the  case  with  cove 
oysters,  as  the  demand  has  increased  slightly  since 
the  holidays  and  with  the  limited  pack  this  season, 
no  canner  should  be  over-anxious  to  dispose  of  their 
pack  this  year.  Packers  should  bear  in  mind  that 
the  buying  is  done  in  a  hand-to-mouth  manner  and 
that  they  will  sell  just  as  many  oysters  at  a  profit 
this  year,  as  if  they  cut  the  price  and  sell  them  at  a 
loss.  If  the  price  of  cove  oysters  is  too  high,  then 
lower  it  to  a  reasonable  margin  of  profit,  but  don’t 
lower  it  beyond  that  and  expect  to  stay  in  business, 
because  others  in  the  business  are  just  as  anxious  as 
you  are  to  do  business  and  you  have  no  guarantee  that 
they  will  not  cut  below  your  price  and  you  will  be 
placed  at  a  distinct  disadvantage  to  dispose  of  your 
pack  at  a  profit. 

With  business  conditions  as  they  are,  there  is 
always  the  temptation  that  a  canner  has  to  cut  the 
price  in  order  to  move  a  part  of  the  pack,  but  this  is 
a  dangerous  practice,  because  it  invariably  turns  out 
that  the  entire  pack  will  have  to  be  sold  at  the  cut 
price  and  even  lower,  and  therefore  the  entire  pack  dis¬ 
posed  of  at  a  loss. 

The  price  of  cove  oysters  is  75c  per  dozen  for  five- 
ounce  cans,  f.o.b.  factory. 


CALIFORNIA  MARKET 

By  "BERKELEY." 

Special  Correspondent  of  "The  Canning  Trade." 


The  Cling  Peach  Agency  Organized — Orderly  Market¬ 
ing  Expected  to  Result — Peach  Growers  Meet — But 

Few  Changes  Shown  in  Canned  Foods  Market. 

San  Francisco,  January  14,  1932. 

RGANIZED — As  a  result  of  a  series  of  meetings 
held  in  recent  weeks  at  San  Francisco  by  canners 
of  peaches  the  California  Cling  Peach  Agency  has 
been  organized  to  direct  sales  and  distribution  of  more 
than  twenty-five  cling  peach  canning  companies,  and 
articles  of  incorporation  have  been  filed  with  the  State 
Department  at  ^cramento.  The  agency,  stock  of  which 
will  be  held  by  the  members,  was  set  up  under  the 
Capper-Volstead  act  of  Congress,  being  virtually  co¬ 
operative. 

Sales  of  the  products  of  canner  members  will  be 
handled  through  the  agency,  which  will  be  managed  by 
Oscar  Hoffman,  for  many  years  connected  with  the 
now  dissolved  firm  of  Hoffman  &  Greenlee.  While  the 
pack  of  individual  members  of  the  agency  will  be  sold 
through  the  agency,  each  company  will  participate  in 
the  distribution  of  its  product  under  agency  direction. 
It  is  estimated  that  more  than  sixty  per  cent  of  the 
canned  cling  peaches  owned  or  controlled  by  the  par¬ 
ticipating  companies  were  canned  cooperatively  for 
the  account  of  growers. 

An  early  stabilization  of  canned  peach  prices  is  ex¬ 
pected  as  a  result  of  the  organization  of  the  new  mar¬ 
keting  body.  Few  canners  have  attempted  to  maintain 
opening  prices  in  recent  months  and  of  late  competition 
has  been  such  that  it  has  been  difficult  to  list  market 
prices,  these  varying  with  the  firm  and  the  circum¬ 
stances  of  individual  sales.  Standard  No.  2V4  Clings 
have  been  quoted  from  $1.25  to  $1.40  a  dozen,  but  it  is 
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known  that  many  sales  have  been  made  below  the 
lowest  figure. 

The  directors  of  the  new  organization  are;  Elmer  E. 
Chase,  Richmond-Chase  Co. ;  A.  D.  Poggetto,  California 
Canning  Peach  Growers;  D.  C.  Kok,  U.  S.  Products 
Corp. ;  Frank  E.  Laney,  Sutter  Co-operative  Growlers; 
B.  H.  Body,  B.  H.  Boly  Co. ;  G.  H.  Bradt,  Hunt  Brothers 
Packing  Co.;  G.  A.  Felice,  Felice  &  Perrelli  Canning 
Co.;  Frank  A.  Wilder,  Pratt-Low  Preserving  Co.,  and 
F.  M.  Ball,  F.  M.  Ball  &  Co. 

The  membership  consists  in  part  of  the  following: 
F.  M.  Ball  &  Co.,  Barron-Gray  Packing  Co.,  Bay  Side 
Canning  Co.,  Bisceglia  Bros.,  Canning  Co.,  B.  H.  Body 
Co.,  F.  E.  Booth  Co.,  California  Canneries  Co.,  Cali¬ 
fornia  Canning  Peach  Growers,  Cutler-Lobingier  Pack¬ 
ing  Co.,  Drew  &  Co.,  Felice  &  Perrelli  Canning  Co., 
Greco  Canning  Co.,  E.  Clemens  Horst  Co.,  G.  H.  Hume 
Co.,  Hunt  Brothers  Packing  Co.,  Kings  County  Packing 
Co.,  Pacific  Packing  Co.,  Pratt-Low  Preserving  Co., 
Richmond-Chase  Co.,  Sacramento  Valley  Packing  Co., 
Sun  Garden  Canning  Co.,  Sutter  Co-operative  Growers, 
Sutter  Packing  Co.,  Thomas  Canning  Co.,  Turlock  Co¬ 
operative  Growers  and  U.  S.  Products  Corp. 

Peach  Growers — Members  of  a  State-wide  cling  peach 
committee  met  at  Sacramento,  Cal.,  during  the  week  at 
the  call  of  Dudley  Moulton,  State  director  of  agricul¬ 
ture,  to  discuss  the  following  questions,  among  others : 
Shall  control  of  the  1932  peach  crop  be  operated  by 
canners  or  growers  ?  Shall  curtailment  start  now  dur¬ 
ing  spraying  and  pruning  to  avoid  dropping  of  peaches 
and  the  added  cost  of  production?  Can  a  co-operative 
agreement  be  evolved  among  associations  and  other 
grower  groups  whereby  a  unified  plan  of  control  and 
curtailment  can  be  agreed  upon?  Shall  a  basic  price 
be  set  by  growers  for  their  1932  peach  crop  ? 

Many  phases  of  the  peach  industry  were  discussed 
by  growers  and  representatives  of  canning  organiza¬ 
tions  and  all  agreed  that  adverse  conditions  in  the  in¬ 
dustry  should  lead  growers  and  canners  to  get  together 
for  their  common  good.  F.  E.  Laney,  representing  the 
Sutter  Co-operative  Peach  Growers,  said  that  growers 
have  been  losing  money  since  1927  and  canners  since 
1929.  He  advocated  an  organization  in  which  the 
Federal  Farm  Board  of  State  Department  of  Agricul¬ 
ture  would  arbitrate  disputes.  He  also  declared  grow¬ 
ers  must  control  the  situation. 

It  was  agreed  to  establish  a  co-operative  organization 
of  present  associations,  grower  groups  and  independent 
growers  to  stabilize  the  peach  industry.  To  put  the 


new  organization  into  effect  a  committee  of  eleven 
was  appointed,  this  consisting  of  five  independent  con¬ 
tract  growers,  five  representatives  of  co-operatives,  and 
one  member  from  the  Department  of  Agriculture.  It 
was  voted  to  establish  a  minimum  price  of  $30  per 
ton  for  peaches  sold  to  canners  and  likewise  that  the 
control  of  the  1932  crop  be  handled  by  growers. 

The  Market — Market  changes  during  the  week  have 
been  few  and  far  between,  but  some  may  be  expected 
now  that  peach  canners  have  finally  effected  a  strong 
selling  organization.  A  strengthening  of  canned  fruit 
prices  in  general  is  anticipated  by  the  trade. 

A  feature  of  canned  food  business  continues  to  be 
the  manner  in  which  the  cheaper  grades  are  moving. 
These  are  monopolizing  attention  in  many  lines,  with 
the  result  that  while  a  brisk  business  is  being  done 
on  them,  the  better  grades  are  lagging  in  sales.  Several 
large  handlers  of  Hawaiian  pineapple  comment  on  the 
fact  that  while  even  the  finest  grades  are  now  very 
low  in  price,  the  demand  for  broken  slices  is  the  most 
marked.  Incidentally,  stocks  of  this  grade  have  been 
reduced  to  such  a  low  level  that  some  packers  are  no 
longer  accepting  straight  orders,  insisting  that  other 
grades  be  included. 

Hosmer  Rolph,  vice-president  and  plantation  man¬ 
ager  of  the  Haiku  Pineapple  Company,  sailed  for  the 
Hawaiian  Islands  on  January  8th,  following  a  stay  of 
five  weeks  in  San  Francisco.  This  concern  had  possi¬ 
bilities  of  a  million  case  pack  in  1932,  but  this  has  been 
cut  in  conformity  with  plans  to  keep  pineapple  pro¬ 
duction  within  profitable  sale  limits.  This  packer  ex¬ 
presses  the  opinion  that  the  market  will  be  stabilized 
at  an  early  date  through  the  pack  curtailment  plan. 


GEAR,  SPROCKETS,  TRANSMISSION 

Service  to  machinery  manufac¬ 
turers  and  the  canning  industry. 

We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufacturmn  of  Industrial  Gears. 

801  E.  Pratt  St.,  Baltimore,  Md. 


OLD  FRIENDS 

D.  D.  ROWLANDS 

Formerly  With  the  Associated  Seed  Growers 


NEW  HOUSE 

CHAS.  P.  GUELF 

Formerly  with  /.  B.  Rice  Seed  Co. 


NOW 

OF 


Continental  Seed  Co. 

Growers  of  Canners'  Seeds 

Toledo,  Ohio 


See  Us  At  The  National  Canners  Convention 
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With  Canned  Foods  Distributors 

Consent  Decree  Appeal  to  be  Heard  Feby  29th — Proposed  Lobster  Legislation 
Requires  Name  of  Packer  On  Every  Package — Stability  of  Demand  For  Cans 
Cited  By  President  Huffman. 


r  'NSENT  Decree  Appeal  Will  Be  Heard  By  United  States 
Supreme  Court  on  February  29 — The  Government’s  appeal 
from  the  decision  filed  by  Judge  Jennings  Bailey  in  the 
Supreme  Court  of  the  District  of  Columbia  modifying  the 
eleven-year-old  packers’  consent  decree  case  was  granted  re¬ 
cently  by  the  United  States  Supreme  Court  and  the  hearing 
date  was  set  for  February  29. 

The  Department  of  Justice,  the  American  Wholesale  Grocers 
Association  and  the  National  Wholesale  Grocers  Association  are 
appealing  from  the  decree  of  the  Supreme  Court  of  the  District 
of  Columbia  which  ordered  the  modification  of  the  packers’  con¬ 
sent  decree  of  1920  so  as  to  permit  the  national  packers  to 
wholesale  and  disti’ibute  food  lines  unrelated  to  meat  packing 
such  as  wholesale  groceries  and  canned  foods. 

The  Department  of  Justice,  in  its  appeal,  took  exception  to 
the  finding  of  the  lower  court  that  changes  in  the  methods  of 
distribution  and  the  growth  of  chain  stores,  among  other  factors, 
warranted  the  relief  granted  by  the  partial  modification  of  the 
decree.  The  facts  found  by  the  lower  court  from  the  evidence 
introduced  at  the  hearing  before  it  are  also  alleged  not  to  sup¬ 
port  its  conclusion  of  law. 

In  addition,  the  two  wholesale  grocers’  associations,  in  their 
appeal,  challenged  the  right  of  the  lower  court  to  modify  or 
change  the  consent  decree  without  the  consent  of  all  parties. 
The  Department  of  Justice  submitted  the  case  to  the  lower 
court  upon  the  evidence  adduced,  without  questioning  its  power 
to  modify  the  consent  decree. 

Final  settlement  of  the  dispute  will  be  hailed  with  relief  by 
the  food  trade,  which  has  grown  somewhat  weary  of  the  eleven- 
year-old  battle.  However,  the  final  result  will  have  an  impor¬ 
tant  effect  upon  distributing  in  the  food  industry  in  coming 
years.  Entrance  of  the  national  packers  into  the  wholesale 
grocery  field  will  mean  a  bitter  battle  with  firms  already  strong¬ 
ly  entrenched  in  this  field. 

From  present  indications,  it  seems  as  though  the  packers  have, 
for  the  present,  given  up  hope  of  securing  court  approval  of 
retail  operations.  It  was  said  in  many  circles  that  the  real 
goal  of  the  packers  was  to  secure  permission  to  operate  retail 
meat  and  other  food  stores.  This  permission,  it  was  pointed 
out,  would  give  the  packers  a  potent  weapon  in  the  constant 
struggle  with  the  chains. 

The  larger  chains  are  able  to  more  or  less  set  their  own  price 
on  meats  and  other  products  produced  by  the  packers,  inasmuch 
as  the  packers  have  no  distributive  system  of  their  own  to  dis¬ 
pose  of  their  products. 

With  court  permission  to  operate  retail  stores,  the  packers 
would  be  in  a  position  to  give  the  chains  a  stiff  struggle  in  the 
constant  battle  for  the  public’s  trade. 

Distribution  of  their  products  at  price  levels  that  they, 
themselves  would  set  would  follow  the  opening  of  retail  stores 
controlled  by  the  packers. 

This  would  mean  either  one  of  two  things  would  follow. 
Either  the  packers  would  form  some  sort  of  sales  arrangement 
with  the  larger  chains,  or  the  way  would  be  open  for  one  of 
the  bitterest  price  wars  for  the  public’s  trade  that  has  vere  been 
seen  in  the  food  industry. 

However,  with  packers  seemingly  having  abandoned  any  such 
move  for  the  present,  following  their  rebuff  in  the  Supereme 
Court  of  the  District  of  Washington,  the  day  of  a  price-war 
between  the  packers  and  the  large  chains  on  an  equal  basis 
seems  far  off.  No  sort  of  a  battle  could  be  waged  by  the 
packers  without  the  support  of  a  large  number  of  retail  outlets. 

When  packers,  either  openly  or  through  subsidaries,  secure 
control  of  a  sufficient  number  of  retail  outlets  to  assure  distribu¬ 
tion  of  their  products  on  a  nation-wide  scale,  then,  and  not 
until  then,  can  any  successful  attempt  be  made  to  resist  the 
chain  stores. 

Proposed  Lobster  Legislation  Held  Hindrance  to  Wholesale 
Grocers — Attention  of  the  wholesale  grocery  trade  to  certain 
sections  of  the  bill  dealing  with  the  regulation  of  the  sale  of 
lobsters  recently  introduced  in  Congress  by  Representative 
Nelson  of  Maine  was  called  in  a  recent  bulletin  sent  to  members 
of  the  National  Wholesale  Grocers’  Association. 

“This  measure  is  essentially  a  conservation  measure,  “the 
bulletin  pointed  out,  “and  is  designed  to  protect  the  lobster  in¬ 
dustry  in  this  country.  It  is,  therefore,  unnecessary  to  burden 
you  with  a  complete  description  of  the  entire  bill,  except  as  it 
might  in  any  way  affect  the  business  of  wholesale  grocers. 


“Section  4  is  that  portion  of  the  bill  which  might  affect  the 
business  of  wholesale  grocers.  It  provides  that  all  packages  or 
containers  of  lobster  or  lobster  meat  shipped  in  interstate 
commerce  must  be  clearly  and  conspicuously  marked  on  the 
outside  thereof  with  the  name  ‘lobsters’  or  ‘lobster  meat’,  to¬ 
gether  with  an  accurate  statement  of  the  number  of  such 
lobsters  or  the  poundage  of  lobster  meat  contained  therein,  and 
the  names  and  addresses  of  the  shipper  and  consignee.’’ 

“That  phase  of  the  bill  is  distinctly  unrelated  to  the  theory 
of  conservation,’’  the  bulletin  pointed  out,  “but  it  would  impose 
burdens  and  hardships  on  wholesale  grocers  in  any  business  that 
might  do  in  canned  lobster.  Perhaps  the  author  of  the  measure 
has  no  intention  of  interfering  with  canned  goods,  yet  the  effect 
of  the  section  described  would  seriously  interfere  with  the 
routine  conduct  of  the  grocery  business. 

“Canned  crab  meat  and  canned  lobster  meat,  in  common  with 
a  variety  of  other  canned  foods,  are  sometimes  bought  by 
wholesale  grocers  unlabeled  and  the  product  transported  to  the 
buyer  in  such  form.  The  goods  are  later  properly  labeled  with 
the  name  of  the  product,  the  net  weight  of  the  contents  and 
usually  the  name  and  address  of  the  distributor. 

“All  canned  foods  are  sold  with  labels  upon  which  the  name 
of  the  product  is  almost  invariably  stated;  and  the  Federal  Food 
and  Di’ugs  Act,  as  well  as  virtually  all  the  State  food  laws, 
require  the  net  weight  to  be  stated.  To  require,  therefore,  that 
the  label  contain  the  names  and  addresses  of  both  the  shipper 
and  the  consignee  is  not  only  unnecessary,  but  would  be  serious 
impairment  of  a  jobber’s  private  label  rights.  In  its  present 
form,  the  bill  is  decidedly  objectionable  to  the  wholesale  grocery 
industry,  but  its  present  failing  could  readily  be  remedied  by 
an  amendment  exempting  lobsters  or  lobster  meat  in  hermetic¬ 
ally  scaled  cans  from  the  operation  of  the  proposed  law.” 

“In  order  that  the  bill  may  be  properly  amended  to  obviate  any 
difficulty  about  canned  lobster,  “the  association  concluded,  “we 
suggest  that  you  write  to  the  Hon.  John  E.  Nelson,  the  Congress¬ 
man  from  Maine  who  introduced  the  measure,  calling  his  atten¬ 
tion  to  the  above  measure,  or  communicate  with  the  Congress¬ 
man  from  your  own  district,  asking  that  he  draw  the  matter  to 
the  attention  of  Mr.  Nelson. 

“In  its  present  form  the  bill  is  most  objectionable  to  wholesale 
grocers,  but  an  amendment  as  above  suggested  would  render  it 
inoperative  as  to  canned  lobster  and  canned  lobster  meat.” 

Stability  of  Demand  For  Cans  Cited  By  Huffman — Final  re¬ 
sults  for  1931  will  undoubtedly  indicate  that  the  can  companies 
are  still  one  of  the  most  stable  American  industries,  C.  C. 
Huffman,  president  of  the  Continental  Can  Co.,  Inc.,  said  recently 
in  commenting  on  the  past  year’s  developments.  The  un¬ 
certainties  of  the  coming  year  make  prophecy  impossible,  he 
pointed  out,  but  there  is  nothing  in  the  known  situation  which 
would  lead  to  the  belief  that  this  stability  will  vanish. 

The  can  industry  is  divided  into  two  major  classifications — 
packers’  cans  for  foods,  and  general  line  cans  for  oil,  paint, 
tobacco  and  thousands  of  other  commodities,  he  pointed  out. 

“The  demand  for  packers’  cans  will  be  infiuenced  by  a  number 
of  factors,  among  which  crop  conditions  will  be  highly  impor¬ 
tant,”  Mr.  Huffman  declared.  “The  pack  of  the  principal  crops 
was  short  in  1931  and  the  carryover  of  canned  foods  into  1932 
was.  therefore,  correspondingly  reduced.” 

“Consumption  of  canned  food  per  capita  has  been  increasing 
for  a  number  of  years  and  new  products  are  constantly  being 
added  to  the  list  of  foods  packed  in  cans.  The  experience  of  the 
past  is  that  depression  does  not  greatly  reduce  the  consumption 
of  food,  and  canning  is  still  the  most  economical  method  of 
preserving  and  distributing  many  basic  foodstuffs. 

“General  line  cans  are  used  for  such  a  wide  variety  of  pur¬ 
poses  that  their  consumption  depends  largely  on  the  activity 
of  general  business.  In  this  field,  also,  there  has  for  some 
years  been  a  steady  increase  in  the  consumption  of  cans  for 
existing  uses,  as  well  as  a  constant  addition  of  products  to  the 
list  of  those  marketed  in  cans.” 

“Continental  Can  Co..  Ine  .  will  enter  1 932  in  strong  condition,” 
he  said  in  conclusion,  “with  ample  cash  and  no  bank  loans  or 
funded  indebtedness.  Earnings  during  1931  were  substantially 
in  excess  of  the  dividends  paid  on  the  capital  stock,  and  during 
that  period  the  companv  made  a  number  of  increases  and 
improvements  in  its  marketing  facilities.  Substantial  progress 
also  was  made  in  co-ordinating  the  properties  acquired  in  recent 
years.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


adjuster,  for  Chain  DericM. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

BEAN  SNIPERS, 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
beet  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Bcrlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

beets.  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapma-n  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 
BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.',  Salem,  N.  J. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 

BOXES,  Corrugated  Paper. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltmire. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md. 
BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corn  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 
BURNERS,  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Ins.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 
CANNERS,  Fruita  and  Vegetables,  Etc. 
California  Packing  Corp.,  San  Francisco. 

I’remont  Canning  Co.,  Fremont,  Mich. 

Spanish  Amer.  Fruit  Co.,  New  York,  N.  Y. 

CAN  COUNTERS. 

■\yars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  EHlling  Machines. 

CAN  MAKERS’  MACHINERY. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore, 

Phelps  Can  (jo.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md, 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ayare  ach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  R  bins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  Sec  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work : 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  Sec  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Baltimore. 

The  Scott  Viner  Co.,  Columbus,  O. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  M  rral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

CORRUGATED  PAPER  PRODUCTS  (Boxes. 
Bottle  Wrappers,  Eltc.). 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Balti'.nore. 

CRATEIS,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Eldw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopriton,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Corn  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CU’TTERS,  Vegetable,  Mincemeat,  Etc. 

Burton,  Cook  &  Co..  Rome,  N.  Y. 

CULTURES,  Inoculation. 

Straburger  &  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co..  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
DRYEIRS,  Drying  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Employers’  'Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 
FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food(  not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Etc. 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co., .  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
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FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  &  McLaughlin,  Chicago. 

FINISHING  MACHINES.  CaUup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Friction  Top  Cans.  See  Cans.  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 
INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETrTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SpraRue-Sells  Corp.,  Hoopeston,  III. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Works,  Westminster,  Md. 

LABEL  MANUFACTURERS.. 

Gamse  Lithographing  Co.,  Baltimore. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Products. 
PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Brotherton-Kirk  Seed  Co.,  Bozeman,  Mont. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Par. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  O. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PECTIN,  Apple,  Powdered. 

Speas  Mfg.  Co.,  Kansas  City,  Mo. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayare  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 
PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery, 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slayman  &  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 
SALT  DISTRIBUTINIG  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 
SCALDERS,  Tomato,  E!tc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 
SEEIDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Continental  Seed  Co.,  Toledo,  Ohio. 

Gallatin  Valley  Seed  Co.,  Bozman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

^parators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 
SHEET  METAL  WORKING  MACHINERY. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 


SEIVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Corp. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  General 
Agents. 

STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Bran 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  EMc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
’Ticket  Punches.  See  Stencils. 

TIN  PLATE. 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co..  Columbus,  O. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  &  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 

WRAPPERS,  Corrugated,  Bottle. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 
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1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  IS,  1928 
(REEVES  Tranamission) 

CHISHOLM -RYDER  COMPANY,  Incorporated 


MANUFACTURERS  OF 

Green  Pea  Vinera 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMBS  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO..  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  * 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


KITTREDGE 


LABELS 


R  CHICAGO 


DEPENDABLE  SEED 

of 

Known  Quality 


New  Stringless  Green  Pod  Beans 

THIS  NEW  INTRODUCTION  HAS  PROVEN  TO 
HAVE  OUTSTANDING  MERIT  FOR  CANNERS. 

Concentrated  in  season,  prolific  in  yield.  We  are  operating  more  than  1000  acres 
with  slender,  round,  meaty,  stringless  in  trial  and  breeding  grounds  under  an 
pods,  it  produces  a  quality  pack  of  small  expert  personnel  in  the  production  of 
whole  beans,  or  is  equally  good  for  cuts  pedigreed  lines  of  the  various  kinds  of 
in  larger  sizes.  seeds  that  canners  use. 

The  results  of  this  breeding  work  and  the  experience  of  75  years  are  at  your  command. 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 

PRODUCTION  BRANCHES  IN  TEN  STATES 


